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A Tale of Two Alumni
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Key Messages

s Online relationship management needs to be a
integral part of the overall advancement mix
» Increasingly the giving channel of choice
» Enhances direct mail and telephone efforts
» Supports major gifts

s An integrated, multi-channel approach is required

s Segmentation of audience and personalization of
content are critical to drive higher results

<&/ convio
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Challenges in Higher Education Fundraising

s  Alumni participation continues to decline
» 12.4% in 2006, declining since 2002*

m Solicitation effectiveness also dropping

» # of donors as a % of those receiving solicitation
» 15.9% in 2006, down from 17% in 2002*

s Non-alumni giving highly variable
» Down 3.8% in 2005 after 21.5% rise in 2004*

s Gifts from alumni and other individuals accounts for
nearly 2 of all giving*

» Does not include gifts from family foundations, institutions,
donor advised funds

©2008 Convio, Inc. *Source: Voluntary Support:of Education, CAE & CONVIO



Online Marketing & Advancement

= Online marketing provides a cost effective, scalable
approach to build relationships and drive income

Few gifts, high High touch
donation amounts

High numbers
of small gifts

Alumni & Friend Relations

© 2008 Convio, Inc.
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Online Fundraising Trends and Implications

= Online giving across nonprofits grew from $250m in 2000
to $10b in 2007

s 51% of online consumers say that despite the economic
situation they plan to donate online during the 2008
holiday season, and nearly 7 out of 10 plan to donate the
same amount or more online in 2008 than in 2007

m Over the past four decades, giving to higher education has
grown persistently despite seven periods of stock decline

m Higher education online fundraising lags other sectors

m Demographics suggest a very high potential

Sources: 2008 Tedhart.com and Harvard University Initiative on Social Enterprise; 2008 Convio Jupiter Online Giving Study;
Lees, Nelson C. 2008. Philanthropy through Downturns: How the Giving Continues.
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Integrated Marketing Effect

s Online communications/ engagement enhances donor
value, even if donors continue to give solely offline

Offline Donor Value

Lifetime Donor Value

$1,000

$800
$600

$694

$400 -
$200 -

0
o
|

Offline Only Offline Only w/ eCRM
No eCRM

Donor Description

Dual Channel

m Offine Revenue m Online Revenue

Note: Metrics exclude transactions $10k+ and one time only donors
Donors per segment:
Offline Only No eCRM: 55,042

Offline Only eCRM: 2,844 7

© 2008 Convio, Inc.

Dual Channel: 3,143
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Major Donors

s A survey of 3,000+ high value donors indicated:

>
>

51% prefer online giving

42% are somewhat more likely and 18% a lot more likely to
give again if sent email with news of recent victories and
accomplishments

41% are somewhat more likely and 33% a lot more likely to
give again if sent email about how donation was spent, and
what happened as a result

34% are somewhat more likely and 37% a lot more likely to
give again if permitted to control information received

/1% would find an email EOY tax receipt valuable

Source: Research by Convio, SeaChange Strategies and Edge Research ®
&/ COoNvIOo
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Best Practices - Email Direct Response Appeals

= Message testing (subject line, body)
= Personalizing the “ask” string
= Segment appeals using affinity information

= Send multiple emails in a sequence
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Integrated Marketing In Action

s Coordinate direct mail and online appeals; actively drive
direct mail donors online
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Relationship Pathways

Resources Event Invitation Appeal
Available Update

— N — N — =

Non-donor
Recent Alumni

Thank You Stewardship Update Sustainer Appeal

a — B — = — B

New Donors

Invitation to Stewardship Update Special Gift
Cultivation Event Opportunity

Mid-Level
Donors

&/ convior
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Case Study: University of Texas Athletics

Starting Point: Solutions and Outcomes:

» Developed integrated refention program

Issue: Cost pressures forcing UT Athletic _ _ _
with series of online appeals

Department to think beyond their

traditional primarily paper-based approach * Revenue up 17%
* 9% more donors on the file
Contributing Factors: « 46% of gifts given online versus <5%
previous year
» Complex organization made planning and  Estimated savings = $49,000
priority setting difficult « Developed acquisition program for
. : : building file and converting prospects to
Limited outbound email experience members
* 11% more newly acquired donors
Goals: than previous year

» 74% of acquired donors gave online

» Converted 2 paper publications to online
distribution-only

- Display current football seat assignments * Total estimated annual savings =
(if any). Challenging because constituents $125,000
could have multiple groups of seats.

* Present personalized summary of lifetime
giving history

&/ convio
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Case Study: University of Texas Athletics
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Case Study — lowa State University Foundation

i

CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE

s July 2007 — New Site Launched

s October 2007 - Kick off Comprehensive Campaign
lowa State

m Increase overall fundraising and highlight campaign
communications

m Successful integration of online and offline marketing
strategies

&/ convior

© 2008 Convio, Inc. 14



Case Study — Integrated Offline & Online Appeals

© 2008 Convio, Inc.

Hers is my gil nosTs

SISEASON
NiCELEBRATION
DISHARING

November 2007

Dyear My

biszory, philanthropic support has played a cr
Derobar, we launched Camporigr
campaign — the largest in our unl
ecedented opportuanities for growth and distinction

tion transforms the lives of students, Cowrpaign fowa Stote will
e Private philanthropy — your suppont — will empower lowa St
to achieve its. full potential

Never before has lowa State been

ore prepared 1o make a difference globally than bt
roday. By fulfilling our mission 1o a ge 1o make lowa m
the worid a better place,” our university will play o role in sobving our world's most
significant challerges And, lowa State will continue 10 provide s world-class acadermis
experience for today’s stedents, who will become tomorrow”s leaders

I hope that you will support Cawpaign fowa Siase by making your anoual gift in
You may choose to support one of the campaign pricrities — students, faculty, progran
and facilities. Or, you may designate your @ift to any e on campus

Thank you for your continuing suppoan of lowa State Usiversity  Please join me by
making a gift today

With sincere thanks,

Uf.gw L.t

Roger C Underwood, B S 1980
Campaign Chair

& Yes, I will join Campaign fowa State: Witk Pride and Purpose!

HOT TSR

Make a Gift

View I5U Greeting

w and
Update My Record

Campaign lowa
State

lowa State

University

Celebrate 150 Years of lowa State - Before December 31

lowa State University Foundation to me

sJiICELEBRATION
ENMISHARING

Dear Rosa and Ozer.

In this season of celebration and sharing. we honor 160 years of lowa State
University.

This is a transformational and historic time for our university. Through a year-long
celebration of our sesquicentennial, we take pride in lowa State’s many
accomplishments and innovations. VWe invite you to view a nostalgic online greeting
from [SU.

As you know, making your gift by December 31 can impact your tax return for the
year. More importantly. you can feel proud of the impact you are making for our
university.

Thank you and best wishes for the coming year!
From your friends at the lowa State University Foundation

P.S. You may now view and update your contact information wia our secure Web
site. Please review and update your records to continue receiving information from
lowa State University and the ISU Foundation.

Privacy Policy | Unsubsaribe
lowa State University Foundation Local Phone: £15-284-4607
2505 University Boulevard | P.O. Box 2230 Toll-Fres: 1-866-418.6768

Ames, 1A 50010-2220

Fax: 515-294-8621

bitp:ffwww withpridesndpurpose. org) isufoundatio foundation.iastate edu
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Case Study — Targeted E-mail Appeals
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Make a Gift Dear Rosa and Ozer,

The College of Agriculture and Life Sciences pravides a top-notch edt

experience to today's students, who will become tomorrow's leaders
solvers. Charitable support from alumni like you enables the college t
more opportunities for our faculty, students and staff.

View and Update Your
1SU Records

Campaign lowa State

(W [N CRn @t atatlie W Many exciting things are happening at the College of Agriculture and

and Life Sciences
Campaign Priorities + This year, undergraduate enrollment is up 5.5 percent |
and life sciences students. This fall's class marks the fourt!
enrollment on record at ISU, and the second-largest freshm

College of Agriculture
history.

and Life Sciences

+ The College of Agriculture and Life Sciences awarded mo
million in scholarships last year. These scholarships pro
many deserving students. However, in today's environment
education costs and growing student need, we were only at
percent of the college’s scholarship needs.

+ Many alumni are choosing to support the Future of Agricu
Scholarship Fund, which provides scholarships to incomir
students. As high school seniors make their choice about v
to attend, this scholarship gives ISU an advantage over othe
With a gift of $500 or more, you can provide a schalarship i
support a student in need and help bring more students to |

Through Campaign lowa State: With Pride and Purpose, the
Agriculture and Life Sciences will transform revolutionary id
realities. With support fram alumni like you, the college will
future leaders to meet some of our world's greatest challe
world-class teachers and researchers, and generate ne
based discoveries to address pressing needs.

As you consider your charitable giving options this fall, please remen
State University College of Agriculture and Life Sciences and the imp
made onwvou  as a student alumnus and cantributing member of te

© 2008 Convio, Inc.

i) WITH

Make a Gift

View and Update Your
15U Records

Campaign lowa State
College of Liberal Arts
and Sciences
Campaign Priorities

College of Liberal Arts
and Sciences

Hach Hall
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HI FING [OWA HE WORLD PREPARE FOR THE FUTURE

Dear Rosa and Ozer,

The College of Liberal Arts & Sciences provides a top-notch educational experience
to today's students, who will become tomorrow's leaders and problem-solvers.
Charitable support from alumni like you enables the college to provide more
opportunities for our faculty, students and staff.

Many exciting things are happening at the College of Liberal Arts and Sciences:

e (On Sept. 6, the college celebrated a groundbreaking ceremony for
Hach Hall, a new facility for the department of chemistry. More than 200
donors and chemistry alums made generous gifts and commitments
toward this project, which is scheduled for completion in August 2010.

e The College of Liberal Arts and Sciences will celebrate its 50th birthday in
2009. Founded as the Division of Science and Philosophy in 1898, it
became the College of Science and Hurnanities in 1959. During a name
change in 1990, the college acquired its current name.

e LAS continues to rank as I1SU’s largest college in terms of undergraduate
students, graduate students, faculty and alumni. With 22 academic
departments ranging from anthropology to statistics, the college is ISU's
most diverse in terms of areas of study.

e Through Campaign lowa State: With Pride and Purpose, the College of
Liberal Arts and Sciences is focusing on people. With student
scholarships, the college will prepare students to become dynamic
leaders and decision-makers in the global environment, including
opportunities to study or work abroad. Through faculty support, the college
will recruit and retain the very best scholars and researchers: those who
are well established in their fields and who represent diversity of people and

| &4 Cconvio’




Case Study — Donor Segmentation Strategies

Remember your Graduation from lowa State
lowa State University Foundation show details May 9 [ 45 Reply | *

If you are unable to view the message below, please go to hitp:fwww foundation iastate
edulsite/MessageViewer

What do you and 3,100 ISU students have in common?
lowa State University Foundation show details May 9 [ %5 Reply | ¥

If you are unable to view the message below, please go to hitp/www foundation.iastate.
edu/site/MessageViewar

Remember your graduation?

Dear Rosa and Ozer,

This weekend, 3,100 lowa State students will receive their diplomas and become ISU alumni.
They'll join more than 200.000 people like you who attended and graduated from lowa State.

As you reflect on your time as a Cyclone and your commencement, what is your favorite memory?
We invite you to complete a short survey about your graduation memories. (Or, click to view
memories from other lowa Staters.) We also encourage you to share your favorite graduation
memory. which will be posted on our Web site.

Dear Rosa and Ozer,

This weekend, 3,100 lowa State students will receive their diplomas and hecome ISU alumni.

As an ISU alumnus, you play an important role in the success of lowa State University  Charitable They'll join more than 200.000 people like you who attended and graduated from lowa State.

gifts from alumni provide the “little extras™ that help our university offer a world-class education and

provide that unique experience that makes lowa State so special to all of us. As you remember your time as a Cyclone and your commencement, what is your favarite
memaory? Please complete a short survey about your graduation memonies. {Or, click to view

Please make a gift today to support your alma mater. You may direct your gift to your college. rmemories from other lowa Staters.) We also encourage you to share your favorite graduation

your department, or any area that is close to your heart. memory, which will be posted on our Web site.

Spend some time today remembering your graduation from lowa State! As an ISU alumnus, you play an important role in the success of lowa State University. Charitable
gifts from alumni provide the little extras” that help our university offer a world-class education and

Thank you for your continuing support of lowa State University, provide that unique experience that makes lowa State so special to all of us.

Your Friends at the ISU Foundation
Please make a gift today to support your alma mater. You may direct your gift to your college,
PS: You may now view and update your ISU records on our secure Web site. wour department, or any area that is close to your heart.

Spend some time today remembering your graduation from lowa State!

lowa State University Foundation Make a Gift | Privacy Policy

Thank you for your continuing support of lowa State University.
Your Friends at the ISU Foundation

PS: You may now view and update your 15U records on our secure Web site.

&/ convior
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Case Study — Gift Designation Options

© 2008 Convio, Inc.

Eile Edit Vew Favorites Tools Help i Links ECDATARusa.htm I[ iZampaign Iowa State Admin page [.g]CampusParentPDrtalLDgir

ﬁ & Camnpaign Lowa Stake: With Pride and Purpose: l I

1] Sign Out | Update Your Records | Contact Us |
i

]

CAMPAIGN
O RTATE

Prioriies Ways to Give Donor Stories  Leadership MNews and Events Resources Programs

Online Giving

Order of the Knoll

Welcome to our donation sitel For comments or suggestions, feel
free to contact us at questi dation.iastate.edu or by find out how to.
phone at 515294 4607. become a member

‘Donor Information

“First Name: ‘Rosa ‘
WMiddle Name: \ |
“Last Name: ‘Unal ‘
“Street Address: ‘12345 Main Street ‘
*City: ‘Anywhere ‘
*State/Province: ‘ IA-lowa v
“ZIPIPostal Code: 50010 |
*Country: ‘Japan

As you think about your philanthropic support of
lowa State University, please consider the variety of
programs and services that lowa State offers, and
your charitable intentions.

Each area of lowa State University has a number of
fund designations that help specific departments,
programs, students and faculty. Please review the
list below, and click on the appropnate link to see
more giving options.

Colleges and Academic Units
College of Agriculture and Life Sciences
College of Business
Callege of Design
Callege of Engineering
College of Human Sciences
College of Liberal Arts and Sciences
College of Veterinary Medicine
University Library
Alhletics
Honors Program
Reiman Gardens
University Extension
University Museums

“Phone Number: ‘ ‘

m= o Internet

“Email Address: ‘rosa unal@gmail.com ‘

Remember Me

Allocate Your Gift
You may allocate your gift where you want it to be used using the drop-down lists below. If you don't see what
you're looking for in the drop-down lists, you may enter your gift instructions manually in the "Click here to
designate your gift ._." check box.

See more options for designating your gift

Available Gift Designations Amount
‘—ChuoseaG\ﬂ Designation - v‘ ‘ |
‘—ChooseaGmDemgnaﬂon— .v‘ ‘ |
‘—ChooseaGmDesignaﬂon— v_‘ ‘ |
iz o ” 5 G

18
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Case Study — College Giving Forms

i Sign Out | Update Your Records | Contact U
-.,J_ i Sign Out | Update Your Records | Contact Us | lowa State University | 1SU Foundation
lif ~
lif
CAMPAIGN
IOWA STATE caMPAIG

WITH PRIDE AND FURPOSE

Ways to Give Donor Stories  Leadership MNewsand Events Resources

College of
e and

Agric ultm
Llft Sciences

The lowa State University College of Agriculture and Life Sciences is one of the world's leading
of agriculture. The college has been providing leadership in science, education and extension s
beginning of our university, and in that time, much has been accomplished. Today, we continue

150 years of excellence and are prepared to respond quickly to emerging needs and solving ou
critical challenges.

Through Campaign lowa State, the College of Agriculture and Life Sciences seeks funding to tr
revolutionary ideas into realities. With support from donors like you, we will prepare future leadd

some of our greatest challenges, attract world-class teachers and researchers, and generate n
based information to address pressing needs.

Allocate Your Gift

You can allocate your gift to a College of Agriculture and Life Sciences fund using the drop-
down lists below. If you don't see the fund you're looking for in the drop-down lists for the

college, you may enter special gift instructions and notes in the "Click here to designate
your gift ..."area.

With questions, comments or suggestions, feel free to contact us at
questions@foundation.iastate.edu or by phone at 515-294-4607. If you'd like to support

another college or program at lowa State, please visit our main giving page to see more
gift options.

College of Agriculture and Life Sciences Gift

Designations Amount

3 | |
3 | |

| - Choose a Gift Designation -

| - Choose a Gift Designation -

IOWA STATE

WITH PRIDE AND PURPOSE

Priorities Waysto Give Donor Stories  Leadership MNews andEvents Resources Programs Multimedia Home

College of
Veterinary

Medicine

For more than 125 years, the lowa State University College of Veterinary Medicine has been committed
to enhancing the health and well-being of animals throughout lowa, the region, the nation, and the
waorld. As the nation’s first public veterinary collage, we are widely recognized for the quality of our
education and outstanding senices for companion animals and livestock.

The interconnectedness between human and animal medicine is becoming more apparent. lowa State
is providing cutting-edge research and discoveries that will address critical human and animal health
issues and make all of our lives safer, healthier and more prosperous.

Through Campaign lowa State, the College of Veterinary Medicine seeks funding to answer the urgent
demand for veterinary professionals. Support from donors like you will ensure we continue our long

history of advancing animal and human health while also providing professional and educational
leadership.

Allocate Your Gift

You can allocate your gift to a College of Veterinary Medicine fund using the drop-down lists
below. If you don't see the fund you're looking for in the drop-down lists for the college, you
may enter special gift instructions and notes in the "Click here to designate your

gift .."area.

Order of the [Knoll

find out how to
become a member

With questions, comments or suggestions, feel free to contact us at
tions@foundation.iastate.edu or by phone at 515-294-4607. If you'd like to support

another college or program at lowa State, please visit our main giving page to see more
gift options.

College of Veterinary Medicine Gift Designations  Amount

-Choose a Gift Designation -

© 2008 Convio, Inc.
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Case Study — Special Projects Giving Forms

L

I

CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE

Prionties Donor Stonies News and Events

Ways to Give

Leadership

STATE

Stience €

Technolo
fairréﬂ

Welcome to our donation sitel For comments or suggestions, feel free to
contact us at questions@foundation.iastate.edu or by phone at 515-294-
4607.

Support the Science Fair Fund Today

Each year the State Science and Technology Fair of lowa provides hundreds of
lowa students with opportunities to explore science and technology and the
inspiration to prepare themselves for professions rich in these disciplines. Your
support is helping lowa by creating an interest in our future employees in the
science and technology industries. Thank you for your support!

Science Fair Gift Information
*Please Enter A Gift Amount:

S

Title: [

v

“First Name: iRosa |
Middle Name: | |
*Last Name: |Unal |
Suffix: !—V| |
*Street 1: [12345 Niain Streat |
Street ; | |
*City: |_mywhere |
*State/Province: | 1A -lowa Y|
*ZIPIPostal Code: 50010 |

Resource:

© 2008 Convio, Inc.
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CAMPAIGN

IOWA STATE

WITH PRIDE AND FURFOSE

Priorities Ways to Give Donor Stories  Leadership News and Events  Resources

Hold on tight to your dreams...

The lowa State University Cyclone Hockey team focuses on strong academics and
continuing a tradition of winning. Each year, the team grows stronger with better athletes,
coaches and staff. Make a gift to Cyclone Hockey, and you will make a gift to a program
that will benefit in many ways!

What you are supporting:

Transportation expenses
Lodging and meals expenses
Ice time for practices and games
The finest equipment available

A long-standing tradition
Awinning hockey team

Whether you played hockey for the Cyclones, are a friend of the team or just want to donate
to a deserving group, your support to the team will go a long way!

Thank you for supporting Cyclone Hockey!

*Please Choose a Membership 5 Biye Line (550 - 599)

Gift Level:

) Power Play (5100 - $249)

(O Hat Trick ($250 - $499)

(O MVP (500 - $399)

Sign Out | Update Your Records | ContactUs | lowa State University | 15U Foundation

Enter an amount between $50 and $99.

Programs Multimedia Home

Order of the Knoll

find out how to
become a member

20
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Case Study — Online Event Registration

Subject: Order of the Knoll Young Donor Event Invitation

|
I
CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE

Your generosity has made an impact at Iowa State University,
we thank vou and cordially invite vou to the first-ever voung donor rec

Friday, February 15, 2008
6:30 pm. to 830 pm.
Centro party room
1007 Locust
Des Moines, IA 50309

Hosted by Andrew Lashier ("98) and Jennifer Lashier {97}
Chad Dummermuth (99, 05) and Amanda Dummermuth (*00),
Benjamin Washbum (702) and Alicia Washbum ("01)

Please RSV . P. at www . foundation.iastate eduvoungdonor
Due to limited space, a prompt replv is encouraged!

If vou have questions please contact the special events office, at 515.294.5055
or by e-mail at EventR.SVP @iastate edu

Business Casual Attire
{Hors d’oeuvres and cocktails provided!)

lows State University Foundstion Prveor P

© 2008 Convio, Inc.

Subject:

Thank you for attending the Order of the Knoll Young Donor Event

{
(
I

CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE

Event Highlights

Thank vou for attending the first-ever voung donor event in Des Moines
on February 15! The evening was full of excitement and Iowa State pride;
we hope vou had fun mingling and meeting fellow ISU graduates in the

area.

Forward to a Friend
Feedback Survey

Campaign Iowa You can see some highlights from the evening by clicking here and
state: enjoving the slideshow.

We also would like to hear vour feedback about the evening, so please

click here to share vour thoughts on this event and future voung donor

events. It is an exciting time at JTowa State and we hope to see you again

soon.

Web Site

Make a Gift Now

Update Your Thank vou for all vou do for vour university!

Records

Privacy Policy | Unsubscribe
Locsl Phone: 515-294-4507
Toll-Free: 1-B66-419-6768
Fax: 515-294-6521

lowsa State University Foundation

2505 University Boulevard | P.O. Box 2230
Ames, |A 50010-2230
www.withorideandoumose.om

egconvior
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Case Study — Electronic Newsletters

I

CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE
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Celebrating Pride, Purpose and Passion

Elizabeth Andre first made an impression — literally — on the lowa State campus while she w
student in high school, when her name was impressed on a brick on ISU's Plaza of Heroines.
front of Catt Hall, the Plaza of Heroines contains more than 3,600 bricks with the names of won
made an impact on their communities and families as scholars, teachers, activists, friends, wiv
and daughters. The Plaza's registry reads, in part: “Elizabeth’s exemplary character, compassi
achievements have touched thousands of lives and will positively influence many more.”

Those words have certainly come true. On Octo

Andre joined a select group of speakers for the g
State's Order of the Knall. Like the others who h
State with their words that evening, she has sho
extraordinary passion, commitment to excellenc
dedication to dreams. Since graduating from low
has devoted her considerable talent and energy

of the most difficult challenges facing today's wo
warming. She semves as the education coordinat

CAMPAIGN

IOWA STATE

WITH PRIDE AND PURPOSE

Ways to Give

Donor Stories

Sign Out | Update Your Records | ContactUs | lowa State University | ISU Foundation
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Another Record Year

Thanks to the extraordinary generosity of more than 53,000 benefactors, the lowa State
University Foundation received a record-shattering $135.4 million in gifts and commitments
between July 1, 2007 and June 30, 2008. This figure represents a 28 percent increase over
the previous year and a 253 percent increase since fiscal year 2003 — the year prior to the
start of Campaign lowa State.

"We are excited to see philanthropy to lowa State reach this new level,” said 15U Foundation

Pracidant Nan Qaftin "And the imnart ic heinn falt throuahant the nnivarcibe with nearls suans

</ convio



Case Study — View and Update Your Records

IOWA STATE

WITH PRIDE AND PURPOSE

Update Your Records

Priorities  WaystoGive  Donor Stories

Leadership Hews and Events

Resources Programs

Make a Gift Today

Has anything changed in your life? Have you recently changed your name, job or address? It's easy to update
your 15U records. If you'd rather call or mail us your changes, click on "Contact Us" and we'll be happy ta help.

Multimedia

Home

Flease fill out this farm then click SUBMIT at the baottom of the page a
If your contact information is nat pre-populated, please use the "Sign |
page.
Personal Information 3000
(" Indicates required field) 2500
Title Middle  Last
* Narme: [ ] [rosa || ' [unal
. . 2000
*Email: |msa. unal@gmail. com
* Street 1. 12345 Main Street
1500
Street 2: |
City State .@I
* City/State/ZIP; | Anywhere I wv| [¢f 1000
* Country: |Japan 4
Fhang Murmber: | | 500
|Maiden Mame 0
* 15U Graduate?
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Records Updates in Fiscal Year 0708

—#records updates

# site visits (in tens)

—emails delivered (in hundreds)
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Case Study — Fun Stuff

Celebrate lowa State - through Virtual VEISHEA

lowa State University Feundation show detalls Ag
ITyou are unable 1o view the message below, please 9o 1o ftipiwww.loundation.jastate edwsiteliessageViewer

VEISHE

Dear Rosa and Ozer,

Suian Floal

i.}g‘s

£ |-
135 O lOVe
hern®

| .l.:r o
. / $i
& r"ﬂk"l‘ /

t's VEISHEA week here in Ames, and Virtual VEISHEA is continuing on our Web site. For those who
shared VEISHEA memories and participated in our survey, thank youl

We received lots of great memories from lowa State alumni and friends. Many of you voted for your
favorite part of VEISHEA, and here are those results:

The Parade — 43.9%
W cherry Pies - 12.%
[ ] Celebrating lowa State — 12.7%
W Stars over VEISHEA — 9.5%
B nons of the above - 77%
. Canoe races — 7.5%

. Taste of VEISHEA — 5.8%

There's still plenty of time to participate in Virtual VEISHEA. Visit our Virtual VEISHEA page to leam
how.

© 2008 Convio, Inc.

CAMPAIGN

IOWA STATE

WITH FRIDE AND PURPOSE

Priorities Donor Stories  Leadership Resources Programs

Ways to Give
It's Virtual VEISHEA!

It's VEISHEA week at lowa State, and we have much to
celebratel

News and Events
Qur year-long sesquicentennial celebration continues,

honoring 150 years of history, tradition and

accomplishments. The next 150 years hold great promise for our university.

Campaign lowa State: With Pnde and Purpose has generated more than $565 million in charitable gifts
and commitments from generous alumni, friends and donors. This campaign is already creating positive
momentum and transformational change at lowa State.

This year, we're asking alumni and friends of lowa State to participate in Virtual VESHEA. If you can't
make it back to campus, this is a great way to relive your VEISHEA memaories and share them with other
lowa Staters. You'll see below that many other lowa Staters have already shared their stories and photos.

Here's how you can participate in Virtual VEISHEA:

Share your favorite VEISHEA memory or photo.

Read VEISHEA memories from other lowa Staters.

Vote for your favorite part of VEISHEA online.{ View survey results to date.)

View a nostalgic VEISHEA flash movie with photos from past and present.

Take a VEISHEA trivia quiz.

Make a charitable gift to support the future of VEISHEA and/or your favorite part of lowa State
University

fo S B N U

See VEISHEA Memories from other lowa Staters!

Video of 1941 VEISHEA Parade
Wednesday, Apnl 16, 2008

By: Patricia Pierce Patterson
Submitted by Mary Patterson

Large video file takes time to download.

VEISHA Parade 1969
Wednesday, Apnt 9, 2008
é’\& John Quandt

Priorities

Saturday, April 12, 2008

By: Lorris Foster

Giving up my place on the sorority float

Make a Gift Today

Muiimedia Home
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Case Study — Site Visits Results

——Unique visitors ——Mumber of visits

&g convior
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Case Study — Online Giving Results

Online Giving History by Fiscal Year

5350,000.00

$302,614.00

$300,000.00 -
$250,000.00 '

: 5183,8979.73
$200,000.00 ;
$150,000.00

5100,000.00 4
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Case Study — Other Metrics

m Over 100 e-mail messages sent to 1,285,189
addresses:
» Average Open Rate: 20.9%
» Average Clickthrough Rate: 3.0%
» Average Action Rate: 0.5%

m Created 15 online event registration sites:
» Total Online Ticket Purchases and RSVPs: 680

s Over 50 online donation forms created:
» Number of Gifting Designations available: 194
» Number of Gifts Received through Web site: 984
» Average Gift Amount: $295

* All figures for FY0708 &Jconvior
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Summary

s Online giving in general is growing rapidly and
your demographic is online in large numbers

m [he power of developing e-relationships
extends far beyond gifts made online, and
requires coordination across alumni relations,
development and schools/units

m [0 realize success you need a strategic
online relationship plan, appropriate staffing
and the right technology infrastructure
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