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Guess what Is the fastest growing
demographic on Facebook?
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Women over 65......

Facebook US Audience Growth, Last 120 Days

Age Female Male

55-65 175.3% 137.8%
45-54 165.3% 165.8%
35-44 154.0% 138.7%
26-34 F0.7% 60.5%
18-25 14.0% 12.7%
13-17 9.2% 9.1%

Overall 42.5% 36.4%
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Agenda

e [ntroduction

e Research
 The Next Gen Donor
* Acquiring New Donors
* Retaining Them

e Case Study: Ontario Association of Food Banks Story
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The Next Gen Donor




Traditional Direct Response Model

Prospects

Donors, Participators
= Rent/exchange

donor lists from ;

similar groups : -
2O = Cost per dollar raised . Loyal Constituents
= “Fishin the for acquisition has risen

same pond” _’1% from ~$0.50 in 1950s to 30'50%'
$1.69 today
= Cannot access

30-40%

younger = Limited cross-program

prospects who coordination , .

are not already i Churn multi-year donors
on lists !

99%

Churn first year donors

- and event participants
Mailing non-responders

IS cost prohibitive

©2010 Convio, Inc. | Page 8 Sources: Estimates based on Convio experience and DMA research including 2005 DMA Response Rate Report, the @ Co nVIOO
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Finding & Retaining Donors

. Hurricane
6% - Tsunami atrina Start of Current
4% Recession
2%
0%
-204 -0.4%
-49% All
-6% Donors
-8%
-10%
-12%
-14%
_16% - -13.8%
SIS EEEEEEEEEEES5833383
O 000 0000000000000 OO0 O O
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©2010 Convio, Inc. | Page 9 Source: Target Analytics, 2009 Index of National &g CONVIO®

.o MOVE PEOPLE™
Fundraising Performance




A Strategic Approach: eCRM

Reach out to new and
existing constituents online
through “viral marketing”
and integrated marketing
campaigns

b

Outreach Motivation

J/

Build enduring
relationships by analyzing
constituent data and
refining your approach

Loyalty Action

fan

©2010 Convio, Inc. | Page 10

Understand constituents’
interests and motivations,
and engage them with
regular, personalized
communications through
\your Web site and email

J

Drive higher response with

convenient online tools for
donations, advocacy,
volunteering and more
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How Is eCRM Different?

A cost effective, scalable approach to building
relationships and driving income

ﬂ =

High touch
Mid-level

AN
)

Product Purchase/Event

Atendance "
-

Few gifts, high
donation amounts '|' $

High numbers . . .
of small gifts, Site Registrants/Housefile High tech
purchases
General Public
©2010 Convio, Inc. | Page 11 @conv'oe




The Next Generation of Giving

Strategies. EDGE
‘€= RESEARCH
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Project Background

* The “Next” Wired Wealthy study

* To identify contrasting charitable habits across
Gen Y, Gen X, Baby Boomers and Matures

e Stress the importance of optimizing fundraising
efforts beyond Mature demographic

e Data from 3 focus groups and an online survey of
1526 donors that had given at least $1 in the past
year to charity

0 Convio, Inc. | Page 13 \.J C?J;!ﬁolgj




The Donor Universe

THE GENERATIONS

Survey Context: Donated to

Nonprofit/Charitable Cause within Year Gen Y (b. 1981-1991) 31.06

(US Adult Population: 227.7 million) million Americans; 54%
give

Gen X (b.1965-1980) 39.53
million Americans; 52%
give

Baby Boomers (b. 1946-
1964) 45.17 million
Americans; 66% give

Matures (b. 1945 or earlier)
25.41 Americans; 77% give

Mature
11%

62% qualified
Surve§2idlifioationmcMudtagend to at least 1 charitable org/nonprofit and at 141 milli q @ convios
least $1 within last 12 months (excluding school and place of worship) million aonors MOVE PEOPLE™




Giving Amounts

Approximate amount gave to all charities, 12 months m less than $100
(excluding school/place of worship)

m $100-499
58% m $500-1000
$1000+

41%

5% 5%

GenyY Gen X Boomers Matures

©2019 1 Cenvig, lincy [NPage 15 @ COnV|O°




Giving Plans

Likelihood to increase/decrease/maintain donations to top charity next year

mGenY
mGen X
54% m Boomers
48% Matures

61%

Increase Same Decrease DK
©2010 Convio, Inc. | Page 16 @ convio
Q21: Are you likely to: Increase your donation next year, decrease your donation next year, continue giving the same amount next year. MOVE PEOPLE™




Giving Channels Overall

% who say have donated in this way in last 2 years (total)

— 529  48% 5704 5004 28
I 40 %% 26% 43% 54% 77%
I 3200 28% 35% 3204 30%
— oo | 3506 | s 2w
_— 27% 22% 28% 28% 31%
__ 26% 22% 22% 27% 35%
_— 20% 25% 27% 17% 12%
__ 14% 8% 10% 16% 25%
__ 14% 11% 17% 14% 11%
_- 8% 14% 13% 4% 2%
_ 504 9% 6% 4% 2%
Q7: it Gbtiwofoliowngegiving methods have you used in the past 2 years (select all that apply). @ CONVIO®

Bold numbering in the table on the right indicates significance at the 95% confidence level MOVE PEOPLE™




Recap Key Takeaways

Irgt mal

MySpace ==

Facebook-=3 |
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Acquiring New Donors

1. Identifying Prospects

Jconvie:




Quick Poll

Which of the following prospective donors is more
likely to have visited your website last month?

A. Sidney Crosby B. Mike Myers C. Neil Young Donald Sutherland

©2010 Convio, Inc. | Page 20 V CO“VlO
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On"ne by Age Source: Pew Internet & American Life Project

http://www.pewinternet.org/

Il

12-17 18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 TO-T6 76+

B zoos @ 2008

100%:

90%

80%

T0%

60%

50%

40%

30%

20%

10%

0%



Monthly Website Unique Website Visitors

Monthly Unique WWebsite Visitors

Morthly Visitors 2009 (Fully Hosted on Comao Sites Only), n= | &6

All Verticals

Anirmal Welfare

Association & Membership
Christian Ministries

Disaster & International Relief
Disease & Health Services
Environment & Wildlife
Higher Education

Hospital, Hospital Foundation & Medical Research
Human & Social Services
Jewish

Mational Monprofic Mailer
Public Affairs

Public Broadcasting Staticns
Team Events

Wisitation, Performing Arts & Libraries

I 1040

I

| 10,085

I s

B :oc
I 7 occ
B o

|

|

T s
B ;s

*Light blue denctes samile size fewer than |0 organizations.

©2010 Convio, Inc. | Page 22
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Monthly Web Traffic Growth Rates
Website Traffic Growth

Change n Median Monthly Scverage Website Visitors 2008 to 2009, n= 166

All Verticals &%

Anirmal Welfare
Association & Membership
Christian Ministries
Dizaster & International Relief

Disease & Health Services

Ernvironment & Wildlife | 2%

Higher Education

Hospital, Hospital Foundarion & Medical Research
Human & Social Services 8%

Jewish
Mational Monprofit Mailer

Fublic Affairs

Public Broadcasting Stations

Team Events 0%

Visitation, Performing Arts & Libraries 3%

*Light blue denotes sample size fewer than | 0 organizations.

©2010 Convio, Inc. | Page 23
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Convio 2010 Benchmark Industry Report Conversion (Email Acquired)

All Verticals

Animal Welfare

Assaciation & Membership
Christian Ministries
Disaster & International Relief
Disease & Health Services
Environment & Wildlife
Higher Education

Haspital, Hespital Foundation & Medical Research
Human & Social Services
Jewish

Mational Monprofit Mailer
Public Affairs

Public Broadcasting Stations
Team Events

Wisitation, Performing Arts & Libraries

Website Traffic Conversion Rate

Median Site Registration 2009, n=165

I
I

I
B
T
B o5

|

|

I o

Bl o5
I <

*ight blue denotes sample size fewer than |0 organizations.

1 1.6%
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List Acquisition

PARALYZED VETERANS OF AMERICA Login

Home News Membership Publications Esparicl Store

PVA PUBLICATIONS

Knowledge that changes lives

~5

Spinal Cord Injury
Spinal Cord Diseases
Research & Education
Disability Rights
Yeterans Benefits
Medical Services i '||.

Veterans Issues

Help us get our veterans the
information and services they need

Legal Issues
Accessible Design
Sports & Recreation

News Features
Support Pya

- They b ant of :
Email Sign-Up 'f"i,”““i“‘ P Sltmiericn:,

©2010 Convio, Inc. | Page 25

About PVA Donate Mow

SIGN UP
to receive our

eNewsletter »

DONATE
in Honor or
in Memory of
a loved one »»

DONATE NOW »

Free & Low Cost

PUBLICATIONS >

The 2009
Congress on
Spinal Cord

Medicine and
Rehabilitation

September 23-26
More Info »»

<Jconvio:
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List Acquisition

Spinal Cord Injury

Spinal Cord Diseases

Online Labels

Get Your Free Patriotic Address Labels

Research & Education
Disability Rights
Veterans Benefits P

Medical Services

Mr. & Mrs. Johnathan Q. Samples
123 Any Sireet
Your Town, US 01234-5678

. Mr_ & Mrs._ Johnathan Q. Samples
123 Any Street
"% Your Town, US 01234-5678

Mr. & Mrs. Johnathan Q. Samples
123 Any Street
Your Town, US 01234-5678

T

ik Mr_& Mrs. Johnathan Q. Samples
123 Any Street
Your Town, US 01234-5678

Veterans Issues
Legal Issues

Accessible Design

-\ -/ é\%ﬁ&

Mr. & Mrs. Johnathan Q. Samples 123 Any Street
123 Any Street ( “Your Town, US 01234-5678
Your Town, US 01234-5678 \ NNd

Sports & Recreation

Support PYVA

Email Sign-Up 1.

Title:

Send an

‘eCard " city:

'%

sﬁ?‘%

\. R

At this time, we are only able to offer address labels to residents of the United States.

Please enter your information as you would like it to appear on the address labels [email will not
appear on labels):

* First Mame:

* Street 1:
"‘, Street 2:

: * State / Province:

* ZIP / Postal Code:
Yes, | would like to receive e-mail from Paralyzed Veterans of America
Yes, | would like to receive postal mail from Paralyzed Veterans of America

Remember me. What's this?

[ v

[ Process Label Order & Make a Special Donation ] [ Reset Answers ] [ Skip Survey

©2010 Convio, Inc. | Page 26
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Website Before....

Jewish National Fund

Take pride

== JNF Store

The
Testaments
of Israel

neutral

Blueprint Megew

OF Morthern Renewal
Flanned Siving
Speakers Bureau
Frojects in Israsl
Alternative Spring Break
Advocacy and Education

i

College Activism

in our past an
mE  EREaE
Environmental Leadership

with JNF!

d be part of our futu
Travel & Tours

Click here to

PLANT TREES

Support Ammunition Hill

Honor a Jewish soldier who served or serves in the
military of any country. Purchase a plague in the Wwall
of Honor at Ammunition Hill, site of the 1967 battle
that was the key to the reunification of lerusalem.
Posted on Septernber 8, 2008 read more ==

Unprecedented Water Crisis in Israel

Israel is facing "the worst water crisis in 20 years,"
said Uri Shani, director of the Israel Water Authority.
Research on the uses of recycled water, and reservoir
construction are the immediate solutions.

Click here to Donate | Click to watch video

Posted on August 2, 20028 resd more ==

Sderot to get Israel’s Largest Indoor Playground
IMF is building Israel's largest indoor playground for
the residents of Sderot. Click here for more
information and to donate. Children can help too! Click
here for information on IMF's Let s Flay! program.
Posted on August 2, 2002 pead mmore =>

Mational Conference 2008

Sign up now for Mational Conference 20028, Conference will take place
September 14-15 at the Ritz Carlton Hotel in Phoenix, &7 . Go to

v jnf.org/ne now |

Posted on August 1. 2002 read miore ==

JIMF-KKL to Provide Agricultural Training for Survivors of Rwandan
Genocide

To aid young survivors of the Rwandan Genocide of 1994, IMF-KKL will
provide agricultural training at the Agahozo Shalom Youth village to help
hundreds of children orphaned as a result of the genocide.

Posted an July 30, 2008 read rmore ==

g C
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BookmadcUs | Tell a Friend | LJ RSS Feeds
wish National Fund
ISRAEL JC 1S ation un
e foOTEVET. Caretakers of the land of Israel for over a century
RESIZETEXT | » A A
ABOUT JNF THE WORK WE DO SUPPORT OUR WORK GET INVOLVED DONATE

d search site |

Our Projects In Israel ’ Sign Up
On Behalf of List a clear benefit of
+ Water

registration. Eras aremn ipsum
Forest & B0 - JEWISH PEOPLE

Everywhere

| email address

Izip code Register

Already a member? - Log in -

Education
Security

Community Development

Plant A Tree

Flantatree in
Israel for your '

Tfamily, friends & r
loved ones )

Learn more here =

Research & Development

(» Tourism & Recreation

Al

Blueprint Negev Whats New
Together lets change the way
we see the Negev. It's nota
mirage. It's ourvision.

Learn more here »

Subheadline Style Here
Lorem ipsum dolor =it amet, eras consetetur sadip
scing elitr, sed diam est nonumy eirmod tempor
invidunt ut labore ut labore et dolore magna aliguy
erat seta morea. Read Maore »

Find JNF in Your Area
Lorem ipsum et dolor sit era
amet, es eras consetet ata et
sadip scing era , sed diam est
Learn more here »

“ -~ Subheadline Style Here
‘,} Lorem ipsum dolor sit amet, eras consetetur sadip Story from Israel
invidunt ut labore ut labore et dolore madana aliguy Duis autem vel eum iriure dolor in Featured Product
erat seta morea. Read hore = hendrerit in vulputate velit esse molestie [ O —_—
/2T consectetuer adipiscing elit dolor sit amet, es 4 Ln__ ]
e Subheadline Style Here eras consetet at ] (i ¥

Sderot to get Israel's Largest Lorem ipsum dolar sit amet, eras consetetur sadip Era_s sedidiam nonumimynibhieulsmod sadip scing era, Py
i tincidunt ut laoreet dolore maana i 1 3

Indoor Playvground. invidunt ut labore ut labore et dolore madana aliguy alii 4t eratvolutpat. Hoad Mora sed diam est A

Wiatch Video here = erat seta morea. Read Mare » # pat. Read More » Learn more here =

Featured Video

Website driving organizational goals

g C

onvio°

MOVE PEOPLE™



Convio Benchmark Email House-file Size

Total Email File Size

Median Email File Size As of Dec. 31, 200%, n=4%%

All Verticals

Animal Welfare

Association & Membership
Christian Ministries

Disaster & International Relief
Disease & Health Services
Environment & Wildlife
Higher Education

Hospital, Hospital Foundation & Medical Research
Human & Social Services
Jewish

Mational Monprofit Mailer
Public Affairs

Public Broadcasting Stations
Tearm Events

Visitation, Performing Arts & Libraries

I 5. 00

I 55

- EELREY
- Ewy
B 2.0

B ;i

B <
I 1 2+.205
. EEFE

B o :c:

B s

Y A 555766

| EIREE
- IGEI
| JEEEREY
T o

©2010 Convio, Inc. | Page 29
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YOY Email Growth per Nonprofit Industry Benchmark Report

Total Email File Growth

Median Total Email File Size Changs 2008 to 2009, n=4%%

All Verticals

Animal Welfare

Association & Membership
Christian Ministries

Disaster & International Relief
Disease & Health Services
Environment & Wildlife
Higher Education

Hospital, Hospital Foundation & Medical Research
Human & Social Services
Jewish

Mational Monprofic Mailer
Public Affairs

Public Broadcasting Stations
Team Events

Wisitation, Performing Arts & Libraries

29%

24%

50%

©2010 Convio, Inc. | Page 30
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What motivates email sign-ups?

Taking a stand May s Older Americans Month

7

HWOLLIY 34YL

)

SIGN THE PLEDGE 7\ (2  KeepMusic Alivel
Remember | will Stay Informed. . PLEDGE Mfﬂ:ﬂpﬁa%iﬂﬁkﬁ?g i

| will Get Involved. Sl
N ATIV[ | will Remember. | QHEGK LOC‘ DISPOSE
First Mame: | ; %

AMERICANS |

BE GREAT!

Pledge to be a leader, a change
maker and an inspiration to
children in our community.




What motivates email sign-ups?

Until hunger is gone,

Joining a movement SN ES hore

? ""‘, ~l Sliriuse'

Sign up for aur fre iz letter.

enter yvaur e-mail (2

Mission =

and suppart youth; donate today.

MitoAction
membership is
free!

s|gn up to fight hunger T

Aready signed up’?

- Join Our Comllmityofi
Receive support and { bRt he.glll
' o
enews: Log In k ardain: |Er‘|ter' Emzil Address |ﬁ Sign up here to receive our
Email Address free ‘fveekly cdevotions in
your inbox!

SUBMITHERE >

Email Address

Submit




Petitions for List Acquisition

©2010 Convio, Inc. | Page 33

1 = are wmaBle te view e exaage Below, yow cam view Faa meamage om oo welbais =

[T

ONTARIO Sign Our Petition!
ASSOCIATHON O

o

Fkgit mow, over 140,000 chilkiren In our provincs e In 3 hame: winout Hsilp Food Banks Fight Hungar with
ndugh 10, &t Mane |5 an atundance of ffesh surplus tEm fod Locsl Food
aaliable a3t s Hlied back Info e soll or sent out Tor disposal.
ForunEiely, our 900 DEnks 200 1EIMETs 3N S3QEr D HED our
COMMUNRES.

Togemer, we can help Ontario farmers donate nutriious surplus Tod o
hielp end hunger.

#Add your name o aur onling peiRkon Yo creane 3 danatkon tax credh fr
fanmers 3t domate 90 food banks.

Leam mane 3bout Bhe background for fils campalgn.
You can help us bring fogetner 5,000 woloes of support betare the end

off August. The petiicn will b presanied b Pramier DaRon KoGulnty
Do e leglslature resumes In mikd Segtember for immedize

Implementation.
Add your nams to our onling petition today.

WWIRN pour Support, milllons of pounds of fresh, local Tod will be
provided fo people facing Funger during fils difcul fime In Cntarka.

Treank you S0r jour continued SUppor.
sinzaraly.

A Jo—

Adam pencs

Exscuttve Dirsctor

Sign the Petition

P5. e nespect pour emall preferences and privacy - IT yourd ramher not
recele updates on fils campalkgn you can opt oul of futune emall about
e = credR %0 help Tarmers donase 10 1od banks.

FOWERED BY Ireteobe | Foraed e Fred | vist oo st ste

gjconvior

Dt Axwocsition of Food Senke (OAFT]
AN T Sirmat Wt 2 Slor

Tomonin, ON MIE YR

Cmpyright (D 2005 AX righin remar et

| FOOD BANKS Working towards a hunger-free Ontario |

g C
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Acquiring New Donors

2. Convert Subscribers to Donors

Jconvie:




Conversion

Relevance Curve

40%

Org A
[ Org B

Q 0%
et
&5 i

0 | Or C — \
o 20% g
m \
Q.
O 0% +

[ Time on file matters! ]
0%
1 maonth 2to 3 months dto B manths Tto 12months Year 2 Year3
Time on Housefile
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Thank You for registering with the Foundation

Tour Uszername i3: lorif change . cotn
Your Password is: testlZs

TelliFriend | View Mezzage | Unsubscrikbe | Update Profile

http:/ vywl.foundation.org/site/ ConsProfilelzer ?displode=edit
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Welcome to the online home of the Paralyzed Veterans of America.

Paralyzed Veterans' helps veterans rebuild their lives following
life-altering injuries. We work diligently to ensure that our
veterans receive the quality health care and benefits they earned
while serving our country.

Thank you for
joining PVA
Omline.
Yet very few Americans realize that nearly two million veterans
are uninsured and lack b
severely injured veterans
every week, our work on

come,

Your neer name ic

masked out for security
Paralyzed Veterans of America is deeply grateful to patriotic reasons)
Americans like you, for supporting our steadfast work on behalf of
our nation's veterans. Tou may change your login
information at PVA org at

anytime.

Three ways to have powerful and positive impact
on the lives of America’s courageous veterans.

Send FREE
Patriotic Address
Labels to a Friend

Share our address label
offer with every patriotic
American that you know.

( :| Send Labels -_)

Order FREE Patriotic
Address Labels

W 130 wrry et
Youar Tommm, LES A 234- 54578

Qur cost-effective,
custom-made products

Donate to
Support Veterans
Your generosity will
help paralyzed veterans
and their families rebuild
their lives following
life-altering injuries.

help us raise critical funds
to support our ongoing
work on behalf of veterans.

Dear Convio,

I hope you will take a moment consider making your first-ever online gift to Paralyzed
Veterans of America today. Because right now, for a limited time, your online gift wil
double in value.

How is this possible? The family of a longtime friend of ours,
a WWII veteran who recently passed away, has issued a
generous challenge.

To honor the memory of their loved one, and to help more
paralyzed veterans, they have offered a $25,000 challenge
to encourage online giving.

Because no veteran should incur a life-altering injury in
service of their country and then have to worry about how
to pay for their health care.

So every first-time online donation we receive within the
next week will be matched, dollar-for-dollar, up to the total
challenge amount of $25,000!

If we can get just 1,000 new friends to give $25 (that's
$25,000), which would double to a total of $50,000 to help
our veterans,

Will you accept the
challenge?

DOUBLE YOUR GIFT.
Will you accept the challenge? Please make an online gift
today.

Read Niek’
‘Written Story

View 's Video

on YouTube With a Friend

I just want to say thank you. Just one month age you took action and visited the
Paralyzed Veterans of America web site.

It may not have seemed like an act of patriotism to you .|
but it was to me. Because that's exactly how the word
gets around about the great work this organization does
on behalf of veterans like me

Hi, my name is Nick Orchowski. 1 enlisted in the Army in
2003, because I believe in protecting the freedoms
everyone here in the USA enjoys. And to be honest, the
terrorist attacks of September 2001 were still firmly
imprinted in my mind.

As I kissed my young bride (who was pregnant with our
first child) goodbye — to go and serve in Iraq — I knew
there were dangers ahead. But it never occurred to me
that paralysis might be part of my future.

I wasn't in Iraq long when a civilian truck packed with
explosives intentionally broadsided our humvee. I was
thrown from the gunner's hatch and ended up with four 4
broken vertebrae in my back. Show Veterans how much you
respect their servics & sacrifice
Believe me, it's scary enough when you're in a strange
place, far from home, and knowing you're badly injured.

Make a gift today

onvio®
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If vou are unzble to view the messzge below, Click Here to view thiz messzge on our websits

v,
Gillette Children’s

Specinlty Healthcare

Dairy QGueen KMiracle Treat Day is fast approaching! .
Tell A Friend
On Thursday, August 7, participating Dairy Queen
locations in Minnesota and western Wisconsin will
donate 100% of the proceeds from the sale of Blizzard

treats to Gillette. In 2007 this event raised over
$214,000 to help patients at Gillette.

How can you participate this year?

-0n August 7, visit a paricipating Dairy Queen location
and buy a Blizzard for yourself and your entire family.
You'll have a greattime and enjoy a wonderful treat and
you'll also be helping kids with disabilities!

- 2end this e-mail to vour friends. family and co-workers
and ask them to buy Blizzards at Dairy Gueen on August
7th too!

Remember, 100% of the proceeds from the sale of
Blizzard treats on this date will go to benefit the patients
at Gillette through Children’'s Miracle Metwaork.

Tofind your nearest participating Dairy Queen location,
visit www. miracletreatday. com.

Thanks again for everything you do to help the patients Buying for a large group?
and families we serve.

¥ou can pre-order large orders by calling your
local Dairy Queen location.

Unsubscribe | Forward to & Friend | Visit our web site
POWERED BY

M C D nV IO. 200 East University Avenue

5t. Paul, Minnesota 55101
Gillette Children’s Foundation 8 2008 All nights reserved.

©2010 Convio, Inc. | Page 38 yconVIO"
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| Search | @

ABOUT MTOCHONDRIAL ISEASE  LIVINGWITH MITO CHONDRIAL DISEASE SCHOOL & LEGAL ADVOCACY W

PUBLICATIONS | JOM THE CAUSE

Energy 5K Run &

Our Help-Line: Family Mito Walk
1.888.MITO.411 Sep 13th, 2009 - Cambridge, MA
P a Click here to REGISTER NOW!

Efg_:zl _ Follow Us
ITS HAVING THE ENERGY C Twitir p———
TO GET OUT OF BED, ot (19
TO MAKE IT THROUGH 1o | e

A WORK DAY, TO RAISE
Receive suppott and A HAND |N CLASS |

Latest Updates

BN A Top Ten Back o School Tips for Kids with
fitc

Email Address T

vit i el

tunchausen bypross Aocuzstions in
Children sith Mitochondnal Diseazse

Camp Hareyhosts YWeal for Kids with
Mitochondrial Dizeasel

Piore

Munchausen by Proxy

in childre n with intestinal failure

- with Dr. Alex Flores

%, September 4th @ noon edt

¥ Open Teleconference - Learn More

Energy 5K Run & Family
Mito Walk
September 13, 2009

Cambridge MA

REGISTER NOW!

Top Ten
Resources for

every family

TOP




MIitOACTION

Hame » Join the Cause

| ar Team

Please provide your cantact information below:
Title: v
Firgt Name:

Last Marne

* Email
Street 1
Street 2
City
State / Province
ZIP / Postal Code

Phons Narber. What 15 your primary connection to Mito?

Yes, lwould like to receive e-mail from MitoAction

Email Farmat: v

Yes, Lwould like to receive postal mail frorm MitoAction

What is your primary connection to Mito?

Fo i you i MioActon? How did you find MitoAction?

What type of support do you need most?

May others contact you for support?
Pleage selectresponse

What type of support do you need mast?

Please select the areas of interest for which you would like to receive occasional email from us
[] Adult patient, parent or family member of someons with Mito
[ Annual Farily Walk & Awareness Event
[ Clinician, social worker, teacher who works with Mito patient(s)
[] Comrunity advocate or friend of a person with Mito
[ Legislative Advocacy and Call to Action Alerts
[ Mito 411 Wolunteer Team
[ Mitoasction Monthly Mews (our most frequent email option - dan't miss a thingl)
[] Other
[ Quarterly Updates (our least freguent email option)

[[] Researcher, scientist, biotech

I Submit ] [ Reset Answers ] I Cancel




Invite

October 22, 2009

Omni Parker House Hotel

6:00 p.m. 9:00 p.m.

Reception and Iive/silent auction
At last count, 7 681 people were
hormeless in Boston.

[t doesn't have to he this way.

help end homelessness

MAKE A DIFFERENCE RECEPTION How you can help »

Sponsors:

Prisab Esiviing andl Nraetment CONSULTING
il s oy GLoBaL AssET wawcaueT [ GROUP

ggnlenillhm:h , NATIXIS ﬁn FUBLIC

hopeFound: dedicated to ending home
and permanent housing.

and helping men and women achie

isit Our W ite Donate | Forward to a Friend

MWanage your email preferences.,
©2010 Convio, Inc. | Page 41
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Don’t Just Ask ... Tell a Story

Message #1.:
Send 200 youth to
Yellowstone this

Message #2:
We still have 115
youth who need your

Message #3:
We’'re able to send
178 youth — it's not

summer

support

Dear System,

For many children, summer is the time to take a family frip to a national
park like Yellowstone or head to a "sleep-away" camp. Butthere are kids
who don't have the apportunity far summer fun outdoors. Did you know
that many kids in communities near Yellowstone have never even visited
the Park?

Az a Friend of Yellowstane, you understand the vital importance of
fastering the next generation of Park stewards This is why we've begun
the campaign to enable 200 underprivileged children to visitthe Park this
summer and give them the chance to discover, learn and become
passionate about wildlife and nature

You can change a child’s life today

Through your support, the Foundation enables Park educators to bring
mare under-served kids to Yellowstone for an unforgettable Park
experience. Yellowstone's acclaimed hands-on education programs are
designed to help children learn about conservation, wildlife and even
life-skills, such as problem solving and responsibility for their everyday
actions. Click here to learn maore aboutthe programs and haow the magic
of Yellowstone can change children's lives

Your donation today will allow us to give children an opportunity to visit the
Park. It doesn'ttake much to change the life of a child.

® §35 will pay for housing far ane child far ane night in the Park

® $60 will pay for classroom materials for one group

® §105 will pay for a three-night stay in the Park for ane child

* 1266 is atotal costafbringing one child to Yellowstone for a
multi-day learning experience

Inspiring children to be stewards of Yellowstone today is critical to the
future of this national treasure

| hope they can count on your support!

v -

Paul A Zambernardi, Executive Director

P.5. Tell a fiend aboutthis campai
‘ellowstone this summer.

n and help us bring mare children to

POWERED E

&g convio

200 children are countin
o0 your support

With your help we can make
this a summer to remember!

Dear Systern,

Wie are excited to announce that so farwe have raised enough to make a
‘ellowstone dream come true for 85 under-served children. Butthere are
=till 115 that are waiting for your support to have a chance to get away from
their daily lives into the Yellowstone wonderland!

Make a gift and help support Youth Education programs

Itwill be ane afthe most memarable experiences they will ever havel They

willl e provided with all necessary facilities, equipment for a multi-day

ypedition, and lessons taught by Yellowstone rangers who specialize in
uth education.

wistone has o much to offer a child with an open mind and an open
Every day these kids will he out hiking and becoming more familiar
fortable with Yellowstone's natural resources. They will learn
geathermal features and wildlife which will help them
d the interactions that occur in nature and their relationship to
alwaorld

kids are hungry for knowledge, but are often starved of learning
urces. With vour suppor, Yellowstone can offer endless oppodunities
exploration. ¥ou can make 3 gift online, right now,

hank you for making a difference in so many children's lives!

Wyarm regards,

(ada -

Paul A Zambermardi
Executive Director

P.&. Tell a friend about this carnnai
‘ellowstane this summer.

n and help us bring more children to

115 underserved children
are still waiting for your

ort to come to

Yellowstone this summer

A donation of any size will
bring us closerta aur goal!

Dear Systern,
Please accept our heartfelt THAMK YOI

178 out of 200 under-served children will come to the Park this summer to
learn about the wonders and wildlife of Yellowstone. [twill be a
life-changing event for most of them. These are Native American children,
the economically disadvantaged, children with disahilities, and others
who may not otherwise have the opportunity to visit Yellowstone Park.

There's still time to oivel

ese children will participate in field trips, hikes, essay writing, artwork
photography. They will have an opportunity o analyze pressing
anmental issues, and to suggest possible solutions to problems.

ill learn about hison, elk, wolves and other living creatures and how

heir environment is:

ldren will [earn to care about remaining wild places and the
e of preservation

g that you introduced the wonder of Yellowstone to a child is the
ratifying feelinal Each student will remember this experience for

to come and will have the comfort of knowing that somewhere, out
e,is a place so magical, vet real - Yellowstone.

n behalf ofthose kids - THANK YOU! You have just changed a child's life!

Wyarm regards,

(42 -

Paul A Zambernardi
Executive Director

P.5. Tell a friend about this campai
‘ellowstone this summer.

n and help us bring more children to

POWERED BY Ly li
onvio . Bozaman. T

Park Founds

Thank vou for makin:
difference!

‘Yellowstane is a classroom
with exceptional, committed
educators!

| Fonyard to a Frien




Total Online Revenue per Vertical per Benchmark Report

Online Revenue

Median Total Fundrasang 2009, n=337

All Verticals _ $£291,592
Animal Welfare _ $218,830
Association & Membership 264,321
Christian Ministries _ $711,680
Disaster & International Relief _ $252.214

Disease & Health Services _ $150.756
Environment & Wildlife - $102.514

Higher Educaticn _ F134,671
Hospital. Hospital Foundation & Medical Research _ $410,023

Hurnan & Social Services S204,074

Jewish R $150.019

Public Affairs [ 5126257
Public Broadcasting Stations _ $54 1,990

Visitation, Performing Arts & Libraries _ $133.561

*Light blue denotes sample size fewer than | 0 organizations.

National Nonprofic Maer |GG 55 525

Team Evencs | . 07
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Online Revenue Growth Rates per Vertical

Online Revenue Growth

Median Change 2008 to 200%, n=337

All Werticals

Animal Welfare
Association & Membership
Christian Ministries 255,
Disaster & International Relief

Disease & Health Services

Environment & Wildlife

Higher Education

Haspital, Hospital Foundation & Medical Research 42%
Hurnan & Social Services
Jewish

Mational Monprofit Mailer
Public Affairs

Public Broadcasting Stations

Team Events

VWisitation, Performing Arts & Libraries

*| ight blue denotes sample size fewer than |0 organizations.
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Online Revenue per Email Address

Online Revenue Per Usable Email Address

Median Revenue As a % of the Usable Email File 2009, n=337

All Verticals £11.68
Animal Welfare $15.9|
Association & Membership | $13.26
Christian Ministries $12.84

Disaster & International Relief
Disease & Health Services
Environment & Wildlife
Higher Education

Hospital, Hospital Foundation & Medical Research
Human & Soccial Services
Jenerish

Mational Monprofit Mailer
Public Affairs

Public Broadcasting Stations
Team Events

Wisitation, Performing Arts & Libraries £8.50

*Light blue denotes somple size fewer than |0 crganizations.

$19.36

$22.43

$27.56
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Retaining Them




Or even worse ...

want money.” —
nnoyed Donor ¥
o«

=
N
W 5

W

frs

& T

QI




Focus

Soliciting Single Donations Retaining Donors

<

Key Measures

Immediate ROI, Donation Amount,

Response Rate Lifetime Value

<

Orientation

Urgency of Cause Donor Relationship

Time Scale

Short Long

¢

Customer Service

Little Emphasis Major Emphasis
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

DONOR-RETENTION CHART

—=Percentage
of Donors
Remaining
Loyal

Year
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Scenario 1
Standard Attrition Rates

Campaign Attrition Rate # Retained Average Gift Campaign Accumulated
Donars Revenue Revenue

0 N/A 1,000 5100 $100,000 5100,000

1 50% 500 5115 557,500 5157,500

2 30% 350 $132.25 $46,287 $203,787

3 0% 280 $152.09 $42,585 $246,372

4 20% 224 $174.90 $39,177 5285,549

o 20% 179 5201.14 536,004 5321,553

©2010 Convio, Inc. | Page 50 \u CO“V'OQ
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Scenario 2

Slightly Improved Retention Rates

By strategically leveraging Convio to build relationships and retain more donors the impact on achieved
revenue could be massive.

Campaign Attrition Rate # Retained Average Gift Campaign Accumulated
Donors Revenue Revenue

0 N/ A 1,000 5100 5100,000 $100,000

1 27% 730 5115 583,950 5183,950

2 16.2% 612 $132.25 580,903 5264,853

3 10.8% 546 $152.09 582,990 5347,843

4 10.8% 487 $174.90 585,131 $432,974

2 10.8% 434 $201.14 587,327 $520,301

©2010 Convio, Inc. | Page 51 sUCOnVIO"’
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Components of Good Online
Newsletters......
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Integration Example: Feeding America

America’s

Second Harvest
AT The Nation'

Food Bank Network

$1 provides
16 meals!

>z GIVE Ho¥

America’s

Second Harvest ~ [RS
AR ek U

food Bank : -

rovides
meals!

GIVE HiY

THANKSGIVING FEAST FOR 1 MILLION
Dear Systam .
Lets set a Thanksgiving feastfor 1 million hungry Americans!

You can help in 3 big way!

nde this.
banks and food-

|know amillicn isa lot
Becsuse The Ams

Thanksgiving m
c3's Second Harest I

every $1 you
give provides 16 meals for

families in need

Thsts how we can

rescus orgsnizstions issc =ffide

provide 3 Thanksgiving Feastfor 4 millien this
o 21t help hungry

= Thanksgiving
whate

2 32nd = spacisl Thanksgiving gifttoday. You can give struggling
fellow Americans a rezson to be thankful this heliday season. Thank you!

Sincerely,

_ddu' Escaua_

Vidki Escara
Presidentand CEC

F 5. Flzase, s2ng your gift todey and help us provide a Thanksgiving
Eeastfor 1 Millien. Then ss you and your family sit down to Thanksgiving

Give struggling
families a reason to
be thankful this
holiday.

Your gift will
bring help
and hope

to hungry men,
women, and children.

America’s Thanksgiving Feast for
jmske‘{‘n&nﬂlliar%esy =1 MILLION:
B Nations TR a
Fn i e Two days lef

> g

‘We told you recently about our goal to provide a “Feast, ]
Thanksgiving. Since we haven't heard from you yet, wi
with you an exciting opportunity that you might be inters

GIVE HOW

Cear System

Tyson Foods, Inc. is offering a $50,000 matching grant
much-needed groceries to struggling men, women, and i
holiday seasan. They want to make this year's holiday food drive the
BIGGEST EVER, and you can help!

Give struggling
families a reason to
be thankful this

The Tyson Foods, Inc. matching grant doubles the power of your gift to

help twice as many Americans facing hunger and helps us reach our goal holiday.

of feeding ane million this holiday season. Because of partnerships and Your g.ft will
our efficient Network of food hanks and food-rescue organizations, every 1 .

you give helps secure and distribute $30 in food and groceries. Now that brlng he'P

same $1 will provide $60 worth of food to hungry families.

and hope
to hungry men,

Please join Tyson Foods, Inc. and set a place for the hungry this haliday .
women, and children.

season by sending in your gift of $30.00 today!

Sincerely,

7/&2«‘ Escana_

Vicki Escarra
Presidentand CEQ

Americas

Second Harvest
FETA The Nations

Food Bank Network

E DID

Dear System

| have some great news for you. Remember our recen
provide a Thanksgiving Feast for 1 Million? We didn't j
we zoomed way past it!

Generous friends like you answered our call to help stru
haliday with @ special Thanksgiving meal. And you answers
with funds equal to 1,380,416 meals!

Think of all the families you helped with all that food! There just aren't
strong enough words to express my gratitude for the compassion you have
shown for America's hunary.

Thank you for your support.

Sincerely

#du‘ Escama

Vicki Escarra
President and CEO

P.S. You gave hunary families a reason to be thankful his Thanksgiving! |
wish you and yours a wonderful holiday seasaon and a happy new year. If
you'd like to give anather gift to help even more struggling families this
haliday, please click here.

Thmksggwm?eﬁst for 1 million

~ Thank you for a fantastic fe

IT!

With your help,

we beat our goal of
providing a
Thanksgiving
Feast for

| MILLION!
Thankyou for

your support.
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Stewardship — Haiti Crisis

©2010 Convio, Inc. | Page 54

SRATING Thy,

i

I | Internatonal Relief & Devels AL

Dear Frimnd of IRD.

Earlker ik week, IR Hall Earhguske Response Team armied I Pori-
AuPrince. Tve had an opporuniy b Kk Wi e team directly and getan
updsie on Melr progress. Truly, e magnkude of fe diszsier Is suing

“Bwerying 15 3 chalienge.” Adam Koons, IRD Emengency Relief Team
Lead Teporied 10 me. “There & o public SlectricRy and po fuel for
generafors. Commeciing or coondinating Wi anyons on e ground Is
exfremely dificult *

n spife of e challenges, IRDNS emergensy relle leam was ablke b bring
#wa fruckionds of waler from Daminlean Republlc o Por-3u-Prince fodsy
and ey will D2 meeSing mare n 55 milllion wors of commodRies donsied
10 IRD Bt hve e alneady been Tiown ar shlpped In ko PoR-2u-Prince
ar are on Eelr way. IRD will also be distribuiing medical supplies
medicings, remdration saks, solar-powered Ights, water puriiers, Fyglene
KRz, and ofer baskc rumankartan akd. We'll 3lso fosus on arger sankation
SyE3Em and weEr Infrastnociuns repzins

To help In covering e costs of Fings e relie] supplies, shipping, and

2OOMdIRENING reliel 2cINTes on e GIound, please consider donating i
RO's Hakl Eamnouske Reller Fund 35 MUch 35 \ou 3

» DOMATE NOW

Yo can alkso caill 1-865-525-1100, or ked RESUILD 0 35044,

For mose who have already dorated, IRD Director of Acoulsiions and

Loglstias Jim Lanning speaks on 3l of our Denall wiin Tils Sk vou videa. il Wank jou i waleh 50 you know exactly how

TG your donEtlon means

IAD Director of Acquisitions and
Logistics Jim Lanning gifsrs gur
fhanks ta all donors.

Peopis In Haltl cans for the woundsd
falkoaring the guaie=.

Your donatien of £50. $25. or2ven £10 can halp us get this rellzf Into the hands of those who need K
the most. FOr IS We 3re deply gratetul, 35 ans e peopie In HaRl o ane reipng

Sincsrely

D ArSwr B Keys O
President and CEO

P.5. - I you FEvent alnesdy, plesss Decome 3 tn of IR D on Facabook or Sillow us on Twimer (i relief) o get e
Mo TECETT NEws 25 1 NEppenE. TS 2 good Way 10 StEy up-io-dEte and snEne InonmEtion

g C
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Sustainer Giving

Y. K DAY 3

rararyzen vererarls
of America

Paralyzed Veterans 4
of America Be a Hero for a Hero

Your generosity makes it possible for our services officers to be at the hospital 4
bedside of newly injured soldiers ... and for us to stand by them and support
them through the challenging process of rebuilding their lives. We invite you
to join us in doing more.

Tax Receipt .

Dear «First Names, an Be
Thank you so much for your generous «$Amt» online donation to 4 IIBPU

help our nation's veterans. And welcome to the Paralyzed Veterans of for A Hero
America worldwide family of supporters!

«First Namex», sinee I have daily contact with many donors, I wanted you to be
aware of two special programs people ask me about most often,

Be A Hero for A Hero is our thly giving
program. It makes it easy for supporters to commit
to automatic, tax-deductible monthly donations that
they know will be used to help America’s veterans.

Your financial support of our 61-year history of helping veterans is for a Hero' monthly
truly an investment in the courageous men and women who giving program.

answered our country’s call to serve, and sacrificed dearly. Asbomatic manthly

donation helps us
serve our veteran
heroes year-round.

Make a monthly gift

The stories of the veterans we serve illustrate what a powerful and
positive impact your support has in helping these heroes rebuild
their lives.

Meeting the needs of our injured soldiers as t} '

and Afghanistan, as well as the growing need
served us valiantly in decades past — means Para [_‘}‘2’6‘ d Veterans
And vou can be confident that we will put your gift to work effectively demand, of America
on behalf of Ameriea’s veterans. We meet all 2o Standards for

Charity Accountability set by the BBBE Wise Giving Alliance.

That's why your sustained support of Americg
so mueh to the Paralyzed Veterans of Americd

Join the Patriot Society

With injured veterans returning every week from places like Afghani- 4;
Your generosity makes it possible for our services officers to be at the hospital 3
eterans bedside of newly injured soldiers ... and for us 1o stand by them and support
801 Eighteenth $ » DC 20008- them through the challenging process of rebuilding their lives. We invite you
Use of this v y State to join us in doing more.

«First Name=, since I have daily contact with many donors, T wanted you to be
aware of two special programs people ask me about most often.

If DONOR with two or | e Pt Societ e s b
g . . e Patriot Society recognizes and honors the
Add Glft Potentlal IeSS glfts Of $150 or generous individuals who make up the Paralyzed

Veterans’ philanthropic circle of leaders. Special
= benefits and recognition accompany various self-

I eSS i n I aSt 1 2 m O n th S B selected levels of financial support.

O Join the Patriot Society »

Meeting the needs of our injured soldiers as they return from places like Irag
and Afghanistan, as well as the growing needs of our graying veterans who

If DONOR with two or .
Monthly Potential more gifts of $150 in S oy st S S vt g
I aSt 1 2 m O n th S ‘2 why your sustained support of America’s heroic veterans means

If DONOR with lifetime
Major Potential value more than $500 i
but less than $10,000 —

Paralyzed Veterans of America
801 Eighteenth Street, NW » Washington, DC 20006-3517 + 1-800-555-9140 | info@gpva.org
Use of this website is Subject to PVA's Policy Statsment, Disclaimsrs, and Privacy Policy
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Integrated Marketing: Retention Rates

Multi Year Donors
Reactivation R ate in 2005

100%
o ZEw
0%
source: Analysis by StrategicUne and
TOs L-onvio for SI:-E‘-:;-.c'r*E:rzs—z regronal
animal welfare organization
B0 % Multi year donors per segment
Offline Only No eCRM: 12,555
S0% Offline Only eCRM: 1,383
a4 Dual Channel: 1,588
0%
20%
0%
0%
2005
B O ffline Only Mo & CRM
O Offline Only weCRM H Dual Channel

Lifetime value is driven by a lift in retention rates

& CONVIO®

HMOWE PFEQFLE ™
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Integrated Marketing: Annual Value

Donor Value over 12 Months

$300.00

$247.66

$250.00

$187.47

Donors|

$200.00

$150.00
$107.38

$96.25

$100.00

12mo Donor Value

$50.00

$0.00

Online Only

Offline Only
No eCRM

Offline Only w/

eCRM

Donor Description

Dual Channel

per segment:

Online Only: 253 donors
Offline Only No eCRM:
55,042

Offline Only eCRM: 2,844
Dual Channel: 3,143

Coupled with lifting gift frequency and hence annual value

©2010 Convio, Inc. | Page 57
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The Integrated Marketing Effect

« Engaging offline donors online greatly enhances their value

Lifetime Donor Value

. $1,000 $877
>
g %00 $694
o $600
c
o
O $400 $314
c
= $200
@)

$0

Offline Only Offline Only w/ eCRM Dual Channel
No eCRM

Source: Analysis by StrategicOne and

Convio for SPCA of Texas —aregional

animal welfare organization

Donor Description

O Offline Revenue O Online Revenue

Note: Metrics exclude transactions $10k+ Donors per segment:
©2010 Convio, Inc. | Page 5g and onetime only donors

Offline Only No eCRM: 55,042
Offline Only eCRM: 2,844
Dual Channel: 3,143
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Ontario Association of Foodbanks

Case Study

Jconvie:
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Ontario Association of Food Banks

 Launched a new Welcome Series in May 2009 and a
new Monthly eNewsletter in June 2009

 Reached over 1400 new subscribers through a
campaign in support of farmers being able to claim tax
credits for donating food to local food banks [policy
outcome TBD — should find out in March 2010 and it’s

looking good!]

e Built overall email list from 1000 to 11,000 in just nine
months

* Year-over-year online fundraising has grown over 600%,
yielding over $200K for food banks and food pantries
across Ontario
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Convio Services Overview

Convio Go! QuickStart QuickStart Flex SOW
Fundamental

No/few Few/not all Some fundamentals in Advanced

fundamentals in  fundamentals in place place needs

place

Low on staff & Have staff Have staff Have staff

skills

Capacity-building Efficient execution; Develop & execute custom Same as

& learning learning is a byproduct campaigns; learning is Flex

byproduct

Add implementation Add implementation (I1S-B,
(likely 1S-B) and config 1S-C, 1S-Ca, IS-D) and
sku(s) which include config sku(s) which include
campaign build campaign build
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Key Differences

Convio Go!

QuickStart Fundamental

QuickStart Flex

Group

Designed for
accountability and to
be cost effective

We drive, execute,
and teach along the
way

Pay across contract
term

1-to-1

Designed for efficiency —
based on best practice
templates

We drive and execute;
learning by the client is a
byproduct

Pay up front for strategy
and each month for
retainer

1-tol

Clients have unique
Ideas and needs

We collaborate and
execute; more
opportunity/time for
client learning

Pay up front for strategy
and each month for
retainer
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The No Hassle Audit

* Blueprint for Success
 Web Audit of your processes and web presence
* 5pg report of your metrics vs. benchmarks
» Best-practice recommendations
* Assessment of how Convio can help you

e Kenneth Kuhler -
Senior Account Specialist
kKkuhler@convio.com
512-652-2614
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