The Top 5 things You Need to
Do to BE SUCCESSFUL Online

Kenneth Kuhler — Senior Account Specialist — Convio



Traditional Direct Response Model

Prospects

Donors, Participators
= Rent/exchange

donor lists from

similar groups i
2 = Cost per dollar raised Loyal Constituents

= “Fishin the 19 for acquisition has risen —
same pond” o from ~$0.50 in 1950s to - °°’
$1.69 today .
= Cannot access 30-40%
younger = Limited cross-program
prospects who coordination Ch it q
are not already urn multi-year donors
on lists 50-70%
99%

Churn first year donors

- and event participants
Mailing non-responders

is cost prohibitive

©2010 Convio, Inc. | Page 2 Sources: Estimates based on Convio experience and DMA research including 2005 DMA Response Rate Report, the
Direct Marketing Association. Professor Adrian Sergeant, at Henley Management College in Great Britain



Finding and Retaining Donors

Fig. 5: Six-Year Overall Index New Donor Trends
Curmulative Roling 12-Month Median Change from Q2 2004

10% 1 |ndian
COcean Hurricane
504 — Tsunam Katrina

0% -

-9% - Start of
Current Haiti
-10% - Recession Earthquake
_15%, _| -14 2%
MNew
Donors
-20% -
L Wy wy wy [ I~ I~ I~ = O
SE8EEEE8EE8E8888885¢88¢8¢8¢8¢8¢s¢
Cd 09 = v— O 0 st — £ 07 st v— 0 2 o= — O 03 o=t — 0o o oo —
L - I 5 TR . B - B - (- . I - B - O - N . B - (N - B - SO - I - (O - I 5 O - O - O - (O I 5 I -

Source: Target Analytics donorCentrics Report
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Fundraising Emphasis: Matures

Boomers

Civics



Canadian Generational Giving

Total annual giving

73% Give

$1:200. 1 3.2M donors
$833 yr/avg
¥1.100 6.3 charities
$1,000. - 66% Give $2.6 Blyr
5.7M donors
8900 $725 yr/avg
$800. - 5.2 charities
$4.1 Blyr
$700. -
61% Give
$600. 4.2M donors
$500. - $549 yr/avg
4.2 charities
$400. - $2.3 Blyr
$300. - 55% Give
2.7M donors
5200 $325 yr/avg
$100. - 3.6 charities
$.8 Blyr
$0. . . T ] . .
30% 40% 50% 60% 70% 80%
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A Strategic Approach: eCRM

Reach out to new and —
existing constituents online . . . ,
through “viral marketing” O UtreaCh Motlvatlon Understand constituents

and integrated marketing intzrests andtrr]n otiva_’;ir?ns,
campaigns and engage them wi

\ J regular, personalized
communications through
\\your Web site and email j

Build enduring
relationships by analyzing
constituent data and

refining your approach Loyalty ACtion : Drive higher response with

convenient online tools for

donations, advocacy,
_ volunteering and more
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How is eCRM Different?

A cost effective, scalable approach to building
relationships and driving income

Few gifts, high Major &
donation amounts . )
5 Sing,
Mic!-l_evel

Annual Giving

i

Product Purchase/Event

YEY Y $ Attendance \%
I;I:cg:mn;g?ﬁ: Site Registrants/Housefile High tech

purchases
General Public
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Constituents have many different entry
points to your organization




Your Website Is Critical

LU Yes, nearly every time

85% of “Wired Wealthy”
are likely to visit your
website before making

. . . E
their first gift 17%  Yes, often
ﬂ Yes, sometimes

Source: Convio, Sea Change Strategies, Edge Research Not sure {1 ‘:'.-"‘-':r}

http.//www.convio.com/wiredwealthy

©2010 Convio, Inc. | Page 10 m No, 'FETE'I'_'H' or never



Video Depiction of what not to do.....

A conversation with an orchestra website
properdiscord 8 videos (=]  Subscribe

¢y | oooszss ze0p ~ B - A2,
properdiscord August 18, 2010 ?,ﬂ-ﬂd
If an orchestra’s wehsite could talk, what would it say? hitp:/fwww properdis. . views

http://www.youtube.com/watch?v=x-
5mlomplQ8&feature=player embedded
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Alberta Children’s Hospital Foundation —
Dynamic Registration Flow

Alberta
Ch"dl’en S Harne About Us Oy Hospital Research & Education Login 1 wvart to: - Site Search
HOSPITAL %E

FOUMNDATIOM

Why Give How to Help Kids & Families Success Stories News & Events Donate Now w

Little Sienna wWins
The Hearts of Everyone,

It's hard to believe Sienna set the record for the most number

of surgeries performed at our hospital, before her 1* birthday.

Her bright blue eyes, sweet disposition, hugs and cuddles, make
her a joy to know. Read Sienna’s Story >>

v Donate Now

-Sienna, 3 yrs

WIH the Grand Prize Show Home valued over $1,159,604 or thousands of other great prizes
including cash, vacations and cars!

STAY INFORME

doin our email list 8 ot regular updates. Koty Read inspirational family = People like you make the ey (& “Fou can raise funds to

Fir=t Marme: o : § =stories of hope and -,é‘;.(‘—l"{f”: Alberta Children's .ﬂ 2 help kids at the hospital...
courads. JWfere.. 8- - // Hospital the world-class inspire your friencs!

LSt Mame: i R 7 haspital that it is. More... 42 pmre..

Ermail:
ENTER . .
Our Mission C C
We raise funds for excellence in GI I Gh
HEWS & EVENTS child health & family centred care. e R L
Cotton Club Calgary 2010
- WHAT WE FUHD
By your tickets now for the WM&V ZM 2070
October 22 ewantl New Curae Rattar Traatmante - The Alharta rhildren's Hosnital is

©2010 Convio, Inc. | Page 12



Alberta Children’s Hospital Foundation —
Dynamic Registration Flow

Horne About Lls Cur Hospital Research & Education Login | waeant to: - Site Search

HOSPITAL E]EZI

FounpaTion OO

Why Give How to Help Kids & Families Success Stories MNews & Events Donate Now »

Little Sienna Wins
The Hearts of Everyone.

It's hard to believe Sienna set the record for the most number

of surgeries performed at our hospital, before her |* birthday.

Her bright blue eyes, sweet disposition, hugs and cuddles, make
her a joy to know. Read Sienna’s Story >>

L J Donate Now

-Sienna, 3 yrs

WIH the Grand Prize Show Home walued owver $1,159,604 or thousands of other great prizes
including cash, vacations and cars!

STAY INFORM

lam: Read inzpirational family - __ & People like you make the GO A ol can raise funds to
Parent (@) staries of hope and — — cf“"" Alberta Children's f_':;"") help kids &t the hospital...
: R courage. fora... " Hoszpital the world-class inzspire your friends!
Family or Frien [ &) g o &
hospital that it is. AMore.. NFore...
Community herfper O
Cther [ ]
Subrmit Qur Mission

We raise funds for excellence in Canw C ﬁll
. . erts rn; |l

child health & family centred care.

HEWS & EVEHN

Cotton Club Calgary 2010 WHAT WE FUHD WM&V Zn,d, 2070

= R N T FPt P S LT
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Alberta Children’s Hospital Foundation —
ynamic Registration Flow

Aldberta
Ch"dl’en > Home About Us Cur Hospital Research & Education Care Central | wwant to: - Site: Search
HOSPITAL %E

FOUMNDATIOMN

Why Give How to Help Kids & Families Success Stories News & Events Donate Now w

Little Sienna Wins
The Hearts of Everyone.

It's hard to believe Sienna set the record for the most number

of surgeries performed at our hospital, before her 1** birthday.

Her bright blue eyes, sweet disposition, hugs and cuddles, make
her a joy to know. Read Sienna’s Story >>

L J Donate Now

-Sienna, 3 yrs

WIH the Grand Prize Show Home valued owver $1.15%,604 or thousands of other great prizes
including cash, vacations and cars!

THAHNK ¥OU

Dzar Jeff,
Thank wou for joinirfy our anline family!

Read inspirational family e FPeople like ywou make the s - Nou can raize funds to
stories of hope and — "‘“-\:_J/‘/f""" Alberta Children's help kids st the hospital
& courage. Rora...

/ Ho=pital the world-class . inEpire your friends!
P, hospital that it is. Afore... NFore. .

By =igning up for efnews wou'll read inspiring
storizs of hope, help and healing from right bere st
the Alberts Childrerfls Hospital.

~ou'll also have acfess to yvour personal Care
Zentral. From this igformstion bk o'l be akbls 1o
update yvour persoffal information, change your
password and wie recent online donations=s!

GOT W CARE CEMTRAL

Qur Mission
Ve raise funds for excellence in
child health & family centred care.

HEWS & EVENTS

Funn Adecewmtber 2und 2070

Cures...Better Treatments - The Alberta Children's Hospital is .
T S P Click here ta learmn maore

PNy 20T
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ACHF — Dynamic Registration Flow

Alberta
Ch“dreh 5 Horne About s COur Hospital FHesearch & Education Care Central | wearnt to: - Site Search
HOSPITAL =0
FounpaTion OO
Why Give How to Help Kids & Families Success Stories Mews & Events Donate Now w

Little Sienna Wins
The Hearts of Everyone.,

It's hard to believe Sienna set the record for the most number

of surgeries performed at our hospital, before her |** birthday.

Her bright blue eyes, sweet disposition, hugs and cuddles, make
her a joy to know. Read Sienna’s Story >>

L J Donate Now

-Sienna, 3 yrs

WIH the Grand Prize Show Home valued over $1,159,604 or thousands of other great prizes
including cash, vacations and cars!

MY CARE CENTRAL

Welcome Jeff LOEoUT

Read inspirational family i People like you make the ey “ou can raise funds to
Update wour P stories of hope and ~— 'xh_\_‘-:”/;f’:' Alberta Children's ﬂﬁu help kids at the hospital..
Change A our courage. Wlore... > " Ho=pital the world-clas=s inspire your friends!
Wiew recert o Y
Become & hir -

hospital that it is. AMfore.. NFode...

Qur Mission

We raise funds for excellence in Ccnw CG%

By your tickets now far the
e October 22 event!

S E T I

|

child health & family centred care. e “'I.er“‘—g
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Example of an engaging website

ot L ATHLASE
BRCAST CasCiln
- FOHR DA T WO
e CARADHEHME D4
CANMNCER DU SEIN-

ATLANTIC

You're already connected.
Register today.

Wheethher yoay re e indlivichoesll oo o
T, el i sl Ol s Toarlyr,

SUNDAY, OCTOBER 3

Emtar ywour armresa il addreiss
o oot warifthe e toediay

F-:'L.l H ECIH"I'

C Poke

Bl AEE A& CROMATI

MAKE A
DIFFERENCE

- o & SHOP
_— d
— =11 == B = o
- =
= Ueiremrmal Sums
. =
= e O Pla Bema oe for Pc cors are conirilieatc
- T Rz = Mofues e TReo Ul e s o wl s mes
. =
3 e Camadias Seooal Camas SHOFP PIFK]
- e T
. =
= diars Sroa sk Canccr Pounda Do Lo unchcs 1IPRcnc ™ S LIWE LESM FOR THE TUEE
= TR TZTOT .
mduimzry re: door-lz@sor SaImeSEmeg &
B TO MEOLA CF RTET - -
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Clean and Simple

TRANSPLANT . CONTACT US - SEARCH Q

.~ RESEARCH
W FOUNDATION of BC Er» ”.h&,(e\ é??‘}w*‘é’zqw :é "‘I:E; %f'_yi".‘ﬁd,lfé?
|

. | | |
HOME | A US | GIVE | FORRESEARCHERS | NEWS & EV UEOFRESEARCH | ORGAN DONOR REGISTRY

CONTRIBUTE TODAY »

JOIN OUR EMAIL LIST

Stay up to date on news, events and
research updates.

Enter Email Address

ENTER

NEWS & EVENTS DIFFERENT WAYS TO GIVE | THOSE WE HELP
The XXII Congress of Your financial qift will support "Today's Research for the Rome,

The Transplantation Future.™ Age 4, Heart Transplant
Society: A global forum

for scientific HOW TO GIVE

communication and

collaboration Give Online (Visa, MasterCard, and Amex)

[ ]

& Cheque or money order
Vancouver was recently the + Bytelephone- (E= = 1-800-663-6189 0
host city for the International Congress, strategicaly .
L ]

located linking Asia, the Americas, Europe, Australia, Africa

Securities
Life Insurance

and the Middle Esst. 5,000 international transplant Wieh Rome's first breath we knew
experts (basic science and dinical transplantation) Make cheque/money order payable to: TRF of BC something was wrong. I had a normal
attended. This Intermationzl Congress i the leading (Transplant: Research Foundation of BC) pregnancy and my husband and I were
Alrhal farem far francnlntation racaarch naling and Our Mailina Address in shock when we leamned he had a

©2010 Convio, Inc. | Page 17



Social Media — Facebook

In December 2008, 54.5 million
people visited Facebook - a 57%
Increase from the previous year.

22 % of adults online have a
profile on Facebook.

Sowrces: ComScore Inc, {Checember DI0E) -
wer Incernec & Ammerican Repore {lamuary 200%)

©2010 Convio, Inc. | Page 18




How can we achieve success with
Facebook - Social Media Integration

facebook Sesch Q Home Profle  Account -
m Healthy Child Healthy World
&-“ﬁ:.. wall Info DOMATE Today Receive Our.. RSS/Blog Discussions =

Cr=ate an Ad
Wake-Up Others. Deepen Our Impact. DONATE Today.
It's rue - every Gift will help us Turther Soagoenid’ our workl and greweedad iundnets of homands of chilldnen from neefiessly gelling ick - and wvwe INMEED your
Smphpsiart.

Achieving the fagnfred d—<dar g from Chanly Mavigator, you can be sssuned that Healtfn: Child Healtfy 'World = the mos? responsillly with fnanceal
management decimions, smunng over ' 93% of all Tunding goes To programs and orealing the despest social impact.

Sawe Money, Go o

Gift amouwnt:
b .

Instructions o makes solar

Crediit Cand Mum e OV N bers pansl and wind turbine at
o

- ) ) _ £Y L
Escpiration Drate: Credit Cands Aovepted:
v | VISA B e O
- Jobs for Mawy x

Veterans

Your Information

Titles First Mame: Last Mame: mﬂ"

el
Address 1: Looking Tor & job? Dizcover
your caneer in the Tederal
gowenrement. Gel smpioyment
Adidress 2; information for weberans &
bramsftionsng military.
City: State § Pronineoe:; o e
o MODILA Announces =
ZIP/ Pestal Code: Comanbrys 3D EXPO
W
Email Aadidiness;
)
o

Yes, T would like by receive otmmuniicatons from B ongariiza o,
RSP fo attend MOOIA 30

EHFO Gl Dmnefiting Msks 4
Wish Toundation. Purcios= a

3D HOTY from MODLA and

©2010 Convio, Inc. | Page 19



Social Media — You Tube

In August 2008, 23.7 million
people visited You lube.

Every minute, 13 hours of video
are uploaded to YouTube.

1 out of 3 videos viewed online is
on YouTlube.




Submit favorite video and fill out email to enter
contest. Others could sign up to vote.

What 1€ your
Favovrite Flace?

Share it with
others through the
Mature Canada

Fawvourite Places
Video Contest

Reagister - Submit Wateh Videas - Official Support
Wouwr Wideo Cast Your Vole Rules Mature Canada

Hello and welcome,

’ We need your votes!
Thank you to evenyons who sent wideos to Matwre Canads"s first Fawvouwrite Places
Wideo Contest!

People from around the world shared their passion for nature by submitting wideos of
their fawvouwrite place in natwrs. Finalists were chosen throwgh popular wots, and Matwrs

Cansdsa judgses s=lected 3 winnar:

Mapleton Park, by Laura Parsley S .u.rgﬂnm_-.lr Py
 Fra

The top ten videos will b=
determinaed by you and owr other
anline supporters.

Plesse take a momeant nigiht moa
to wote fior youwr fawowrnite videos.

Pt & .
FPlace Your Vote s

The contest may be ower, but yow can still Uplosd 5 wideo of youwr favouwrite place to
“ouTubs and shars it with nature lovers evernywhens.

©2010 Convio, Inc. | Page 21



Social Media Twitter

In December 2008 4.5 million

people visited Twitter - a 753%
increase from the previous year.

70% of twitter users joined in “‘08.

5-10 thousand new accounts

are created daily. g

o sene | Decomber 00E)
Hubspor Soate of the Tattterspiere {Decomber 2008)

©2010 Convio, Inc. | Page 22



Operation Smile — Leveraging Twitter

Smiles

14O characters
for 14O smiles

Smile Counter

DONATE

&T"‘"“’” i M AR Hey TWEEF 5! We need YOU to help us creste 140 Smiles!

- o s Dperaticn Smile medical wolunteers provide free reconstructive surgery

T T I S t children born with facial deformities; particularly cleft lip and cleft

N S STy T L e palate. The average surgery costs as little as $240 and can take as few as

T masma 43 minutes. YO U can help us perform 140 of these life-transforming

£ Sian in s Tesmes procedures throwgh your support of the 140 Smiles campaign. Click

below to join us in usingthe power of Twitter to help change children™s

D, poxt mmios m Sommteon. - Ii'lll"E".'_l-l

U CorTaTRasaty

Operation@ ysmile

Hows to Participate

E Start a 3 Tweet This
Smile Tearm

Srand Prize for the team or indiwvidoal that raises the most
smiles is a trip for towo to New Zealand courtesy of Entirely
M

©2010 Convio, Inc. | Page 23



Canadian Wildlife E-cards...Acquisition

=

S by Mt delum

CaAnMADIAN FiDd R
. TLATE CAnATE
PIEERATNN Ol LA Ao

*.
4 m
-

Send a Father's Day E-card

Thanks for keeping an eye on meel
Happy Father's Day.

£ Pa dlecg

HMappy Father's Day to a real funghl Happy Fathar's Day

e

Youu're Still & coold catl
Happy Fathar's Day.

2

iy
Happy Father's Day 1o our alpha malel

Hawve & splashing good tine.
Happy Father s Day.

ELen T
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Acquisition — Petition for Climate
Change

Bt L= Wihat We Do T Edhuscaltioam E = i ] Shop IDseernmibe
- B - = C o mElmiiEn Fesiosmm o D T - S T
Tabk=s Action = =~ Son = Nour Weoscos = Petitions %S cheoomoy Social Madia
[ £ memen o vi W0
Climate Change Adaptaticon Petition Learm more about
P clirmate change=
mmiaTL

e
e

TS - -

e

= gallcrica =

Feature Video

e L L
+ Mcec Ban SO0 moccica arc alfcadhy ol rials Borc e Camafia o B
pMeaedia Tentra ey el comEime s B riec: dhaec Bo i e chamege
+ Eamr gl regme e Cmme e B B o et By e
11 o R bl
e i v Frmtooueg oEImNeg mStursl SrTom Sl sTEsrieeg S e e
EmmcaEsd sosm el mals e lalits .
=S + Thc Comafian Eoecrrescnk i core—siEe s B boworing G By 505 i F alf:
T — TS mme mmet ey TmEE — Sum el B Bos lets fme ey S s
mzzzzm B
1t Meadia Sootmcts T - N —— : TETE mEEe e
Beelmimeg wildlife cops wals citarmges e it BaBatar Spril‘lg CWYE Mote
= o 2 r. am - = e willl Bo B lisieg — aH=
il omet Ba Bl s cesrywicrs im Camaa . =r
+ Zpaicem llkc cap and F ieeemc . will gomcraic fasdtis alt
el B S e B crge ke
=z = fmes o oy

TEzms mizts—smtm =es =0 Sroem . moT e et = Et meme — e L2 hifE s s T s T Ey h

WErming O SR o e Mty off BN B iroeere el S
FrzotEs . kosee et e l2lhifs —ETasrw s v s . @02 et famZimg s Feels en a2tz
=l=pite dimsls Pemgs m el

W e Bocr gl B Forcfiont off willdlific: oommcrwa i in Camafia for o
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Petition for Climate Change

*® Chmate Change Adaptation Petition
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Pledges for acquisition

YWater Co nservat O

e 18 S IileE s il BaGa il weeSle=r e

o T : x = - — it ke T

2=

anceasned thhee brosrees | weaber @ared wosar bealith | waber oosrreereatoen | werarber Fasots

Taiks Thea Flasdgps

TN eI e e e Feomeae. [ SEacsos e Sl Seasmemres T e O = 5 r p—_ = SRS - TR R e SR Rl -

[ = mcege 1
I B = o Ter Tl T ST PESAL CTaET eeE CW Te TR DDAl TS oA T T e R e
Tt e b sedhie s o e T ety T s CET EremmTl o rmirssias
P o o S B s T pmie=ey CZT Eraaw]l o orrrnsiam
FEaec s e i = m meseeees BTy s rmirmsta 22 e TR = e
It m e Thioes sieseeass e I mbsrel T T e it
It il = Emrade T . -5 oy [0S e m Fhoosis
oo tes Sonveaeaniaee ey i B sl Tl T e (CITLE e s e s
b e e mE etk e maress BRIt s ety E - - W S - W ]

= DooE - DO0E NMNebars Tamaca. Al St Saseseeees. D ome m L ——re s bonom e W - — — -
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il ATET =

—
1THE FOUNDATION®

O — for Cancer Research

—

Help fulfill Jim Valvano's dream of eradicating
cancer by making a tax-deductible donation
today The V Foundation awards 100% of all direct
cash donations directly to cancer research and
related programs.

Gift Amount

( $30.00

Credit Card NMumber: CWVY NMumber:

Expiration Date:

(M9

Credit Cards Accepted:

VisSA [

il ATET = 5:29 PM

HILL COUNTRY
LOGOUT  pIDE FOR AIDS

Send an My Personal
Ermail Fundraising

Update My Event
Page Information

POWERED BY: .:.".tf:ﬂ?f{}‘ DYNAMICS

My Donors

Training Rides




Be interested inWho
they are, what they: |
want, and how they |

relate to you.

(Mind.reading ability
not required).




Search
MItOACTION

ABOUT MITOCHOND RIAL DISEASE LIVING WITH MITO CHOHDRIAL DIS EASE SCHOOL & LEGAL ADVOCACY MTO AWAREHE SS

PUB LICATIONS JOM THE CAUSE

Energy 5K Run &
Family Mito Walk

Sep 13th, 2009 - Cambridge, MA
Click here to REGISTER NOW!

Our HelpLine:

Follow Us
4E ENERGY - Tuiter -
)F BED, ‘, Facehook E
1ROUGH b | Noutube Google

[O RAISE &
Feceive suppot and ASS. ¢

2 ey

Latest Updates

Top Ten Back to School Tips for Kids with
ity

littl & ke

Emall Address . j s oot Diermss
L Camp Koreyhosts Week for Kids with
E‘UE MIT HEHE ::' _— M?tgldﬁur?drﬁgl E?isseang =
Pare

Munchausen by Proxy

in childre n with intestinal failure
with Dr. Alex Flores

“, September 4th @ noon ek

¥ Open Teleconference - Learn More

Energy 5K Run & Family
- Mito Walk
September 13, 2009

Cambridge MA

REGISTER NOW!

Resources for
every family

TOP




MIitOACTION

ABOUT MITOCHONDRIAL DISEASE | LIVING WITH MITOCHONDRIAL DISEASE | SCHOOL ADVOC, MITO AWARENESS PUBLICATIONS | JOIN THE CAUSE

Home » Jain the Cauze

Please provide your contact information below:
Title b
First Name:

Last Mame

* Ermaill
Street 1
Street 2
City
State / Province
IIP / Postal Code

Phons Number What is your primary connection to Mito?

Yas, lwould like to receive e-mail from MitoAction

Email Farmat: v

Yes, lwould like to receive postal mail from MitoAction

What is your primary connection to Mito?

Fov i sou s o How did you find MitoAction?

What type of support do you need most?

May others contact you for support?
Flease selectresponse »

— What type of support do you need most?

Flease select the areas of interest for which you would like to receive occasional email from us
[ Adult patient, parent or family member of someons with Mito
[] Annual Family Walk & Awareness Event
[] Clinician, social waorker, teacher who works with Mito patient(s)
[[] Community advocate or friend of a person with Mito
[ Legislative Advocacy and Call to Action Alerts
[ Mito 411 Wolunteer Team
[ MitoAction Monthly Mews (our most frequent email option - don't miss a thingl)
[] Other
[] Guartetly Updates (our least freguent email option)

[[] Researcher, scientist, biotech

[ Submit ] [ Reset Answers ] [ Cancel




Who Are You?

Total Recipients:
2,196

Opens:
947 (43.24%)

Click-Throughs:
471 (21.51%)

Recipient Actions:
386 (17.63%)

©2010 Convio, Inc. | Page 32

If you are unable to view the message below, Click Here to wiew this message on our website

Support, Educate, Advocate

Mitochondrial Disease Action Committee

We don't know who wou arel Please help us get to know you Detter.

As wou may know, MitoAction enjoys keeping our community up to date. [twill help us to do
an even better job communicating with you if you [ef us Know who you are!

Areyou a parent of a child with Mito? Are you an adult patient? Or maybe wou are a
therapist, or a community adwvocate? Perhaps wou attend an event every year for a friend,
and don't want so much email from us!

Whatever the case, please take 45 seconds right now and click this link to update
your profile.

This way, we can be sure you are getting only the info that you really want and need! Plus,
Aght now, as a way to show our appreciation, if you update your current contact information
an our webhsite, we'll enter your name in a drawing for a $24 gift certificate to Starbucks
Coffee!

Thank you, as always, for your ongoing support.

Warmlby,
A, By
(lishy ket
i
Cristy Balcells
Unsubscrbe | Fonward to 3 Friend | Wsit our web site
POWERED BY
&/ convio® 14 Fembroke Street

hedford, hif D2 155-4827
hftochondrial Disease Action Committee Copyright & 2009 Al Aghts reserved.



Survey your Constituents

BC Cancer Foundatiomn

R g P B e e D e s

? Have your say

B Cancer Foundation
Amnueal Suypporter Sursey 2010

Flicaws talc a el e anarseer e geec steeren B feeer . oo amareecrs vl Baclies wom reacs
. B e mapperters hblios o, rames e faesdis aeed ralos e Iilfc s e
remcarcl oo

IR willll cmdly Ealis o oo Eeor—ecmia., Baall 6 oceall] Bec: o sigmilfiico sl aice Eoserardis o werll e
— e e

T o
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-y Be intentional in
"4\ warming them up

(co) www.flickr.com/photoblé‘elsse'




Email Open Rate

First Impressions Count!
Supporter engagement decreases over time

60%

50% |
40% |
30% |
20% |
10% |

0% ) I ! ! !

1 month 2t0 3 4t06 7t0o12 Year 2 Year 3
months months months
Time on Housefile
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ACHF — Welcome Series

Children's
HOSPITAL @E

FOUNDATION

Welcome to our
online family

bearSystem,

Welcame to the Alberta Children's Hospital Foundation's online familyl
Whether you've heen a supparter for years ar just getting to know us now, thank you far taking the time to sign up and
help to grow our online cammunity.

Below is your usemame and password. You'll be able to change your password onee you lagin to Care Central
User name: canvio

Password: (administrator passwaord masked outfor security reasans)

Login to Care Central

Just by registering you've already gained access {0 your own user centre that we call Care Central. From here you'll
be able to update your personal information, change your password, ranage your personal fundraising and review
your recent anling donation histary.

By hecorming part of aur online community, you'll getto meet some of our inspiring kids and families whose lives
have heen changed for the betier thanks to the Alberta Children's Hospital and people just like you! You'll

also recieve special member updates s0you can leam mare about the wonderful programs, innavative research and
state of the art equipment helping aur children and families, all thanks to genergus community support.

On hehalf ofthe Alberta Children's Hospital Foundation and the thousands of kids who rely on care from our
haospital every vear, thank you again for taking the tirme to getto know us a little bit better,

Sincerely,

Saifa Koonar
President & CEO
Alberta Children's Hospital Foundation

¥ Join us on Facebookl

¥ Donate Now
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Children's
HOSPITAL EE

FOUNDATION

You can make
a difference

Dear System,

H=arecent member to our online family, I'd like to share with wou a story of
how community support from peaple like you is helping kids here at the
Alberta Children's Hospital.

hen 11 wear old Connor learmed about cancer in his health class at school,
he knew he needed to help. Using our online parzonal fundraizing toal,
Connor rallied his friends & family and raised an astonishing $1,260.00 for
cancer research at the Alberta Children's Hospital! Connorinspired evenrone
around him and prowed that even the littlest hands can be a big help.

Click here to learn maore & creste wour own personal fundraising
campaign

There are zo many ways to getinvolved and help the thouzands of kids and

families who use our hospital each yvear. Visit our website to [earn more

And Dor't forget wou can now use your uzername and pasanord to dceess wour
personal uzer centre, Care Central.

convio

[=drministrator password masked out for security reasons ]

Click here to login now

Sinceraly,

O .
C W&. Kaew
L’J’

Saifa Koonar
President & CEOAIberta Children's Hospital Foundation

Weet Alainna

L
B
o=l

When you see her bright litte

smile today it's hard o imagine
how much little Alainna has had

to go through in heryoung life.

When Alainna waz just 15 months
old, she developed a lump on
her ned.

Aftersrays and what seemed like
thousands of blood tests, Alainna
waz dizgnosed with an extramehy
rare form of eancer called
hfyofibroidzarcoma. She was the
anly child doctors at the

Alberta Children's Hospital had
ever szeen with this form of

Caneer...

Click here to read Alainna's story...




ACHF — Welcome Series
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Children’s
HOSPITAL %E

FOUNDATION

[SiccenStories ] sendont.cord

Dear System,
You hawe the power to zave and change lives.

Ewerny gift- big and small - prowides hope to the 75000 children and families whao rely on the Alberta Children's
Hospital each vear.
By giving to the Alberta Children's Hospital Foundation, you are supporing excellence in family centred child health

programs, specialized life-saving equipment, and advanced pediatric research.

Fediatric research like the kind that helped save 7 year old Michael's
life...

Wby Give?
Because wour gift to the Alberta Children's Hospital Foundation
helps kids get better faster.

P 00— =]

Sinceraly,

C M L
UYfa. Roanos

L
Saifa Koonar
President & CEQ Alberta Children's Hospital Faundation



Ontario Association of Food Banks

-~

ONTARIO
ASSOIATHON OF
'-RFOOD BANKS

Welcome

Working towards a hunger-free Ontario

Diear Sie,

Thank you for helping us passionalely pursue a hungerfree Ontario.
‘Wihether you are familiar with our work or new o these issues, aur onling
COMPUnItY §S MF you, You will reteie our latest researnch &5 i kappens,
and be the first 1o recere program and evend newes. Your invoabsemant will
make & difierence for many people, intluding young childeen and retied
pingiongrs on & fogd incorme.

Since | joined the O8F B, wets helped people Tacing hunges by moving
el 20 milion pounds of Tfood Mirough our network of

food banks ¥We've provided over $1 million in direct funding 1o food
banks across the province. A groundswell of suppodt for ending poverty
and hignger hag emerged. Th DAFE hag infpenced the prodngial
gowdmmend on significant policy changés and inmesiments in powarty
reduction, including hundreds of millkons investad in children's benalits
and sotial howsing, We've also released ground by aaking resea cly,
such as the frst ever cost-bened anatysis of povarty reduction in Ontario.

Howrever, e challgnge ol hunger is persisbent and grorwing, This past
werar, food bank use increased by 20 pir e, You rdy be Suiprised 1o
leeaem that 140,000 Oular ks clildren e in a houseloll without enougl
Tood, Kids ane skipping beédbkfast in th moming and beenagirs ane
Boing 1o bed without ary supper at night. Farmdies are facing increasingly
difficul times. Tens of thousands are lsing heir jobs, Hand working
Onflarians are going morm working on thi ling o lining up al their local
Tnod bank in & matter of months.

Thrie arg 3500000 toen, wornen aml <hilds e B in o prodinee wio
will ba forcad to turm to a food bank each month. They are my
nelghbours and yours. They may e on your streel go to your local
sehool, or work alongside you. | ook forwasd 1o slaring their storbes
and sam solutions with you. Plaase stay buned for the many ways you can
help, Thank you for supporing ourvision of & hungerfree Ontano!

Sinceraby,
A (e ——

Adam Spence

Executive Director

Cnfario Association of Food Banks
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Donate Now

[To8 AFiiond |

Tell A Friend

.-/r

OMNTARIO

| i
L.

Diear Sie,
Theark you for bing pan of aur e-comrmunitd

Each day, there are 350,000 men, wornen and children struggling with
hun@er in eery pat of our province. You can help us make Onladio
hunges-Tree. Helping can be as sagy a5 dropping by your local farmaers”
marked or sending an e-card 1o tell a friend. Here are a few simple ways
hial you can halp:

Grow o comanunity. Tell your friends, farmily and cowarkiers about thi
wioirk we're doing 10 end hunger and poverty in Onfatio. Fomward 3
MRS EI0E Nl

Make a Donation. For every §1 donated, the OAFE can provide §8 warth
of Tood 1o member food banks incommunilies across Onlanio, Dnnmg
onling has Pever been eagier, onate nvw.

Ged pvobved. Support your local food bank theough our Buy Local Shane
Locartour al bagrity-Toog Tanmers’ rarkels in e iéen communiies this
surnmer theaugh fall. See more was 8 g invobed

Learn about hamger. Vi34 our website for newly added Research and
links fo the OAFE on youbube, facebook and baler,

Plaase stay luned for more Hunger E-Menws. In the meantimea, if you ever
harvie & quEstion, commentl, of suppestion, feel free to send us § ol
thraugh aur webgile or Send e an email, You can dbwigs call our beam
directty abvoud ghving or getting involved. You can reach our Developmeant
Manager Renee Benebeau at B47-261-031 2. We would love bo hear from
youl Thank you in advance for your support.

Sincerely,
Adam Spence

Executivi: Director
Ontario Association of Food Banks

l Donate Now
Tell A Friend

™,

Welcome

Working towards a hunger-free Ontﬂrin/.




#4. Cultivate Be effective in

your online
communications
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25%

20%

15%

10%

%

Subject Lines Matter

19.64%

less than 35

14.83%

more than 35

Opens by Subject Line Length

4%

3%

2%

1%

3.05%

1.93%

less than 35 more than 35
Clicks by Subject Line Length

Short subject lines outperform long subject lines
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Open Rate vs. Subject Line Length

48
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Average Open Rate
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Subject Line = Number of Words
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Where are you on this chart?

Longer
Subject
Lines

Shorter
Subject
Lines

H

Subject Line Length

80

74

68

62

56

50

38

32

26

20

14

M Percentage Unique Opens

Percentage Total Recipients

Source: Email Marketing
Metrics, MailerMailer LLC
2008 based on number of
characters in subject line

15%

200%

25% 30% 35%

Lower
Open
Rates

Higher
Open
Rates
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Good E-newsletter — Ontario Associa
of Food Banks
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Nature Conservancy of Canada — Good
example of an E-newsletter

March 2010

Imi this kssus
W ¥ COMMATN SHECIS MATIET

'M_‘!' far spri 1"

The Prarmigam's dii=mma

Eungtaiging tor natymel

MY~

S 10 20 Mk

ons
Tisdl a friand

Jain us an Facshoak

T |
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Wh ':Iu' comm E| n

Ao

4 .
Fi

Why common species matter

W aften haar a kot about rare, andangarad ar disappsaring spackes —
spacies that are Innesd of swilt scthon to save them. There ks na
coubt that they are Impartant to talk about. But what about the
camman spackes? After all, some rare spacies, liks American
Chastmut, Waoodland Carfoou and Lake Sturgaan, are alksa just ance
camman spaches fallen Inta hard timeas.

10 ways to get your garden ready for spring

Arthough the waathar acrass the
country ks shawly warming, mast
olants ane st darmant. That maies
It & great Timee ta start planning and
raparing your garden far saring.
WOC's manager of consarvatian
nternship programs and anvid
jgargznar, Kevin Kavanagh, sharss
niks tap 10 Tins of things wou can da ta

The Ptarmigan's dilemma

& naw Dook, Tha Frarmigans
Oitamyma lny renawnad Canadian
wrlidifts hialogists Jahn snd Hary
Thebengs, nat anly examines key
questians of svalutian; part of its
aracssds will skea be supparting
WOC's wark.

[Raad mars]

Fundraising for nature!

Wis"ve [bssn gatting & kot of phans
caills latety from peapls wha want ta
ionavy what they can da ta help the
WOC. Hosting a fundralsing et for
WO k= & grest way ta Show wall Cans
about the emviranment, whills
supparting tand cansarvartion and
hanving fun &t the same time.

[Rmnd maare]




Be bold in soliciting -
gifts. |

(Wishing and waiting:
IS not asking)




What Motivates an Online Gift?

Other, 10%

Telemarketing,
13%
Email, 36%

Direct Malil,
20%

Search, 21%
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Canadian B
Example of

CIBC Run ,Q for the Cure

CANADIAN BREAST CANCER FOUNDATION

ABOUT THE RUN

RUN LOCATIONS

TEAMS

FUNDRAISING & REWARDS
NATIONAL SPONSORS

GET INVOLVED!

REGISTER
DONATE
VOLUNTEER

Already registered to the

Run? Login to access your
Fundraising Centre.

Hot registered yet?
here to continue

Username

o Git nformation

»

DON

Help create a future without breast cancer

Contact Us

CANADIAN
BREAST CANCER i
FOUNDATIIN® Q FONDATHIN

CAMADIENNE DU
CANCER DU SEIN®

By chaozing to supportt the Canadisn Breast Cancer Foundation, you help uz to invest in the rezearch and community heatth
projects that heve the grestest potential to improve and save the lives of Canadians affected by breast cancer. The
Founcistion puts donar dollars to work in support of projects across the full spectrum of breast heafth, including presention
and education, screening, disgnosis, trestment and care,

With respect to fundraising, money raised in each region from local fundraizing stays in that region to fund research and
programs specific to the area. Minety-five per cent of the net money from the Canadian Breast Cancer Foundation CIBC Run
for the Cure stays within the region in which it was raised

Please enter your donation to Toronto,

Donation Information

*3elect Donation Amaurit:

*Donation type:

Select & Donation Duration:

Tatal Donation:
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) $50.00
O 575.00
) $100.00
() $150.00

() Other

() One-time donation
() Sustsining donation

Calculate

Billing Information
Title:

*First Name:
hiciclle: Name:
*Last Name:

*Hz this donation from & company?

Company Mame:

atreet 1

Stregt 2
ity
*otateiProvince:
*Postal Code/ZIP:

Courtry.

Email acldress must belong to the donor to receive a tax receipt. If you do not have the donor’s email please use

Q Yes
QMo

reast Cancer Foundation —
a good donation form

|Canada

]

denorsfirstnamelastname @eentralebef.org

*Email Address:

Payment Infarmation
Credt Card Type:

*Credit Card humber.
VY Number:

*Expiration Date:

Cancel

Tt Spansar Natioral Sparsors

L ]

Yes, | would ke to receive

communications from this organization.

Remember hie

visA =

0 0 0 O




Canadian Cancer — Donation Form
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Encourage Sustainer Giving Programs...

BCSPCA

SPEAKING FOR AMIMALS
Trag Betin Codymbia Socaty bor the Pepantion of Croity 1o Animaiy

okt B to login. ou\:ammmm _,

el The HighestPriority Neeﬂs Fund

raritatis 3 =
Reghtration Hambar
11881 9035 RRO001
Tha Highast Pricerity Moads Fund halps infured, homelass, neglacted and abused andmals throughout the
Offical receipts for  Provinge: sach and every dayof the year.
st pupcses
Wil B G I COH T flomd supiports all that we oo to help ardmals tn pedd of care and protection indiading sheltoring, medical
dollars. attention, spayand reutering, rehabditation, adoption, foster Gare, adodacy, education, and resose. This
fund also provides emargendy e saving Sopport Tor wrspectad Jhastars sudh @5 widfires, Sased on the B0
SPOAS most Lrgent Reeds, this fumd supports the BC SPONE work for animals aonoss the provinge sadh and

every day of the war.

Join the PAW Plan Monthly Giving Program Online

Esooming & monttly coling donor & TR Dast way you Gin make 3 differanos for Romaless and abused animals
== all e bong ! Viour montidy gt B comvemiently deducted from wour aredit cand automa ticaly st month
and ol cam hange: of candel your monthly SUpport 3t any time. By ghving on & monthly bask, you crae

e of oo donation goss towand Pelping animals i nedd and alows the 50 5PCA T e te sstanaltis
plars for animal Gire, edacation and resos.

In Pt for your montily SUpport, you will receta:
» A Suzeoription 1o our Animalianes magaTis
w QU arral B0 5PCA Anvdmal Lovers Galamdar [each fall)
» Officlal reteipts for ooms: e pUrpses Selhvered dinectly to pour ematl addnass

O il of the andmals wa Care for and protedt, thami youl Your gL will el s 1o continus our Ife-saving
WO

= e, tha B Plar oechly GMbg program o for 1ussencic daduioee from g ik aand o the 1 of sach mcech or o g bark
Az o tha 152k of wach moech. Ot AW PR donort ol nicehe tha E1 Brafis 18 ool e, i wll neceha re AL e
for ettt purmese sach Fabnary by regulir mal Dwekad srd coglice cor ‘al di-4ii-TITY 1 -BO0-dalt kil comide
o Leae Bairlird 2 oge ug ey

To makie 3 spactal ome-time gift istead, please didk bere.
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To mals & speecial one- time g Instead, please Dok Perg.

To mals & of- T g in Rdindiar oF dn mamary of 3 hovd natead, plaass Uk e

Sakot 3 Monthly GHEATOUNE 1y oo oo e e
3§00 R w cwy)
 PA00 5 m sy
3 E3000 0% mewy)

3 2000 (70 canin m ey
Ty wnter wn At
Balbireg Information

Ttk g

TFirgt Masrs: [ |

Mk MaT: [ |

Last Mamne: [ ]

_.5..'

E

g

i
<

“Email Address: [ ]
Witk o i 10 et F Animedis Mewsbeter
Tnformation from the: BT SPCAT O Sipa Bar

] FarmSarise Nowsemer

= Swppor o Work

[0 =Teacners Mewsieter



Canadian Wildlife — Purchase a “virtua
Animal”

l};-"""‘-..
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End-of-Year: A Campaign Approach

Last Chance

Taking a campaign approach
to end-of-year fundraising can
generate 4X the results

Sent on December 30/31st raised

56% of total
Kick-off
Sent just before Chanukah /
Christmas raised 19% of total
Sent mid-December MSG #1
raised 25% of total
©2010 Convio, Inc. | Page 52 Source: Convio analysis of 17 multi-part end-of-year fundraising

campaigns in 2008



Campaign Timeline
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Holiday Campaign — Message 1 Nature
Canada
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Stewardship Holiday E-card

SEASON S GRELTINGS,
FROM YOUR FRIENDS AT NVATURE CANALA

l ,,q_f'mf‘g | naturecanada.ca (formerhy the Canadian Mature Federation}
A A D A

85 Albert St., Suite 500 Ottawa, ON, K1P 644 | Phone: §13-562-3447 | Toll free: 1-800-267-4088
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Nature Canada — Last Chance to Give

L E. A R

——

Help preserce wildlife and
their natural hakitats wwith
your 2FFEE tax-deduoctizle gift.

Wouer SumpipEenrt is =0 impeortant o es. SAs this year oomees b S =nedl,
oo donation will directhy impsct owr seork bo pressrwe wilkdlife snd the=ir
nabwrsl habitasts throosgh-oort O ol

Donate MNoww

ouwer yesr-=nd gift will b= =weasn meorse gresthy: apprecistesd dwring thess
=coomuis times, when the presswrs grows o igneorns or put ofF k el
imports=nt decisions showt nstwrse and the snwvironm-eant - despits the

despaning climats cnsis, and the growing list of aenrdamwgeared speckes

wha faces =n enocsrtsin futers. NMatare still needs your help!

Il urge yvou to make ore final contribution to Mature Canada this
year. With youwr halp, we remain committed to camying on the =ffort to
protect wildlife and natwral spaces.

Happy Me=w ~==r,

lam Crawid=om
Execumlvs Fnscmor
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Unexpected events — Ability to be timely

Fie el ko aDouT e Seveas o ion het T Hadd o for ST wesaebks s ok’ e
ARk ke O R SRS O e MR U plneses Ukes PowrT el Prinesa: Toediaot. J oeesurnr i
el ey hoed Orke sumoll cosmumund oy e s moonaoee’ o heln o of hases s foea thae
e nl e R Skl Porpl RO Dol nr) rnpkeg o Py prs OFTES s oD

T ey by e =]
FrorThouors | s eyl sass dme sy e e ey e o= =] L=
e oamilly Semeoel e ooy

S e = ]
For cres o riant thirg - S Bhis 15 whsns rour beip aelll
ez =5 = ndla L

T = semirecenl kS meoet Somailly BresauriT ket Sor Tem memsascks Ol e
SO iy Oeaenyr D9TaD ilhcine e Deeesdd wup 50 arTheeec] el
TeEre s Iﬂ-rr-r\-:i-:i-m'l-:hr.ull-:rl-.lrlem

Py Kreoes et
L ey = e g ]
B S oew willl dioowbEls thes mep=sct oT poawr girt
el SourrreaEniy el e
. o UT PO FscE =00l To-miay

b=yt ore = Ther
DTS R FeRlD B MRS e
eSS Every chodlsr pod ahonabs will mesboh oo
. Troam thea Cansdlksn intsrnsdioonsd

= = |
pmmmm|p p.=,.g.|;||.= mml‘l‘t -ﬂml“j {-I::ll:lu!.p_
s oamily ks ks 00 nespuemiin et Theesn mamec] S0

Sorone Sor e cnlkaner._Thes :.n-h-n-n-l = _-T1 umﬁ l'l.lrl-i:l:.‘l-l:-
Inoras cm pos [ L= TEn =111 3 Fleass don~t dsdsp
T =

=14 p-D'L

P=ryy S = Mo

©2010 Convio, Inc. | Page 57



Provide a “mission related” value add premium to
their gift. Nature Conservancy of Canada

F—\- -
™ -

bupp{n T.ll.:‘I qférv ices

=

MY"

A limited supply of 2010
calendars are mowr
available online.

Makes a charitable

donaticon toeday and we'll send
wou a beautiful full-sized eco-
friendly 2010 wall calendar
illustrated with breathtaking
photos of the vwery landscapes
wou're helping MOCC protect.

we beliewe yvou share cur
commitment to kesping
Canada's natural places and
the many species that call WS Sl WhERSInE 00 MbEwe STy Saberciar Betons MsitineD O S neseloa bk
them home safe forewer, Blease (#9705

help us do just that, by supporting cur calendar campaign todaw.

Your charitable gift of 20 dollars or more helps to protect critical habitat and support
the surviwval of native plants and animals like the Grizzly Bear. &= thanks, we'll send
wou a full-sized eco-friendly wall calendar celebrating Canada's precicous wildlife and
habitats.

Dronate online or call 1-200-465-3005 to reserve your calendar. Limited time offer.
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Stewardship....Properly thanking donors

BC SP C A ' :  DONATE "i'-."""anUNTEER | “ADVOCATE |

SPEAKING FOR ANIMALS

The British Columbia Society for the Prevention of Cruelty to Animals

WWELFARE CRUELTY WOUTH SUPFPORT HEWS AND EWENTS

SUPPORT Home > Support > Domor of the Month > Donor of the sMonth
L

Support Homepage

our Priority Heeds

conations

ponocr of the month

Shop

Participate

Leave a Legacy

Corporate Giving

Frequently Asked Questions

LGN

Donor of the Month
| | We are extremety thankful for the incredible support received from the following individuals and businesses in
LSS

comimunities throughowt the provinos.

|ll-lll-ll-l- |

[ rem=mber me=

password help | register for our June 2010 See Ya Later Ranch
sit= May 2010 Craig Maherniak
CHICIE T TR Keeil FOAN larmmna and Kara Leinla
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Stewardship - Keeping your
Constituents informed of results
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Articulating what your contribution will
accomplish

Youwur 207T0
NMembership Ffnvitatiorn
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Effective Storytelling....Share success

stories.

~ Some can, others can't, but everyone
has a shot at national anthem auditions

SO PROUDLY HE HAILED:
Robbie Hearn, who regularly
auditions for the Express’
‘Star-Spangled Banner’ singing
duties, puts some emotion into
his tryout on Sunday. -

@ statesman.com

See video and photos of the

Express’ national anthem tryouts

with this story online.

ER e e e e TR

©2010 Convio, Inc. | Page 62

B R A e S A et e

ALILTL S RAL L ) LUALL AVESLELLLLLEE

~ pass?

Make a free throw at the Er-

- win Center?

Actually, it’s none of the

 above. It’s singing “The Star-

Spangled Banner,” a song so
difficult to sing that Roseanne
Barr was so frustrated after her,
uh, riveting performance in 1990
that she felt compelled to grab
her crotch. A shame someone
didn’t grab the microphone first.

The 79 audition performances
Sunday included individuals and
groups as unorthodox as a Cedar
Park karate club. They showed
up undaunted at the United

See BOHLS, C4




Engage them in your fundraising..

i

= PELEETISLAND
aise Uncork your generosity.

PO BARM

Drear Sibe,
Wncark your generositg this weskend.

Purchase a botile of Peles Island WA Prermsurmn Selact
Chardonnay or Cabemet Merdot at LOBO stores across the
provimce and ten per cent of total sales froam thess wines
will be domated ta the Omntario Association of Food

Banks to help your neighk facing haeng

Look for the special Stepping Up 1o the Plate brand, which wall
be dizsplayed prominently in your local LOCBO stose,

Here are sorme helpid Lps and lastmg notes on these very
SpEceal winis

Cabermet Merlot WA

LB Tasting Mote

Dark rsby red colour, smoky, npe red berry aromas snd
Bavours, dey and  lighil-medism-bodied, well balanced,
miegrated lannens wilh moderate firash

Eernang Suggeston
Try wath grilled meals, burgers, golled sausage and nch pasta
deshes

Preminm Select Chardonmay WA

LCBO Taating Note

Light yellow with greenish linge. aromas of apple, citrig with a
touch of wanilla and tropical frsl, dey, medium bodied, with
balanced acidily, soft cstrus, apple and ocak flavours on the
finish

e e

Eenang Suggeston
Serve chilled walh chicken and pasta with lemonfcream
BALCE,
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The Top 5 things you need to
BE SUCCESSFUL online

Reach: Be everywhere they are

Know: Be interested in who they are
Welcome: Be intentional in warming them up
Cultivate: Be effective in communicating

Ask: Be bold in soliciting gifts and making sure
to properly steward them after the gift.



Create Online + Offline Connection

« Research tells us that a multi-channel approach is the only option
for reaching across generational constituencies and for planning for
the next generation.

« Key tactics will ease the migration to incorporate digital channels as
Boomers come on line and younger generations make more
significant financial impact.

Online feeder acquisition

Multi-channel campaign methodology

Segmentation methodology

Donor management database
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Online Feeder Acquisition

* In the multi-channel world the goals of any online fundraising manager
should extend beyond revenue raised online, but the ability to influence the
overall relationship through online campaign.

* Online must serve as a list acquisition channel for offline campaigning,
similar to capturing an email address in offline channels.

eClub Signup

Vi . St. Joseph’s Indian School

Chamberlain, SD 57326
7 ° (605) 234-3300 + www.stjo.org

Sign up

eElub Signup Make a difference for Lakota children
Sign up to receive monthly email pome > Make a difference for Lakota children 0 e s pagt S RN Tis

updates and you'll get free address
labels, too! -

el address - LimitEd time! "

zip code Sign Up

Donate Today

Help a Lakota child
Tax-deductible gifts provide
Mative American chaldren in

need with a stable home and
an education.

Soniste Now Our Vision & Mission Sign up to receive frae monthly
. email updates on St. Joseph's
children!
5ncel92?5tmeoh ldanshnln provided care and education for "

Member Loﬂ In Native Amencan boys and girls. St. Joseph's Indian School's stated mission is \ email address

Rk i o owde:n the bas.-c wea'an oF:Mdrm(fond dntmu a d med-cal care) R
Registering on our site allows you with spacial empha: the spintual, emotional a
access to special content, updates development of e v:h hld whl 2 respacting qth«e-cultu andh nt age. % b Zip code
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Integrated Marketing: Retention Rates

Multi Year Donors
Reactivation R ate in 2005

100%
o =B
0%
source: Analysis by StrategicUne and
TO% L-onvio for SIE'(‘-:-:-.-: exas — aregronal
animal welfare organization
B0 % Multi year donors per segment
COffline Only No eCRM: 12,555
0% Offline Only eCRM: 1,383
- Dual Channel: 1,588
2%
20%
0%
0%
2005
B O ffline Only Mo & CRM
O Offline Only weCRM B Dual Channel

Lifetime value Is driven by a lift in retention rates

<4 convio’

MOWE PEOPLE™
D/



Integrated Marketing: Annual Value

Donor Value over 12 Months

$300.00
$250,00 $247.66
per segment:
Online Only: 253 donors
$200.00 $187.47 Offline Only No eCRM:
55,042
Offline Only eCRM: 2,844
$150 00 Dual Channel: 3,143

$107.38

12mo Donor Value

$96.25
$100.00 -
$50.00 -
$0.00
Online Only Offline Only Offline Only w/ Dual Channel
No eCRM eCRM

Coupled with lifting gift frequency and hence annual value
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The Integrated Marketing Effect

« Engaging offline donors online greatly enhances their value

Lifetime Donor Value

$1,000 877
S
= $800
I $694
o $600
c
S $400
a3 $314
c
= $200 -
5
$O I T T
Offline Only Offline Only w/ eCRM Dual Channel
No eCRM
Source: Analysis by StrategicOne and Donor Descri ption
Convio for SPCA of Texas — a regional ) :
animal welfare organization ] Ofﬂlne Revenue ] On“ne Revenue
Note: Metrics exclude transactions $10k+ Donors per segment:
©2010 Convio, Inc. | Page 69 and one time only donors Offline Only No eCRM: 55,042

Offline Only eCRM: 2,844
Dual Channel: 3,143



Fundraising Performance Metrics

How Fundraisers’ Performancels Evaluated
[from Cygnus' Research Study on Career Mobility in Fundraising]

gross revenue  incorporating increasein  improvementin  netrevenue  improvement in reduction in cost improvement in
i new technigues number of donor retention raised average gift perdollar raised staff retention
or approaches  active donors value among
retained donors
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Increased competition for wallet share. Be the
organization that is “15 minutes ahead”.
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Q&A

Thank you!

Kenneth Kuhler — kkuhler@convio.com




