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About Us

Misty McLaughlin
User Experience Team Lead

■ Expertise in Internet strategy & 
marketing, user experience 
consulting, information architecture

■ Clients include: American Red 
Cross National, American Cancer 
Society, Easter Seals, Autism 
Society of America, Trisomy 18 
Foundation, Defenders of Wildlife, 
Jewish National Fund, U.S. Fund 
for UNICEF

■ M.S. in Information Architecture

Brandy Reppy
Interactive Architect

■ Expertise in interactive marketing, 
user experience, and technology 
support

■ Clients include: American Heart 
Association, Zero to Three: 
National Center for Infants, 
Toddlers and Families, Consumers’
Union

■ Several awards from SXSW 
Interactive – Accessibility Internet 
Rally (AIR) 2006 & 2007
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About Convio’s Client Success Services

* Utilize specialized partners

50+ person agency within Convio to provide clients with the strategy, 
interactive services and online marketing best practices to achieve 

ongoing success
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Webinar 101 Two-Part Series

■ Optimizing Your Web site 101 is focused on 
design and techniques for your Web site –
getting visitors in and getting them to stay

■ Effective Online Marketing 101 is focused on 
outbound marketing techniques and campaigns –
drawing visitors in through targeted 
communications
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Relationship Building Framework: eCRM
eCRM is the practice of using the Internet to build life-long 
relationships with constituents
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Relationship Building Framework: eCRM

Incenting 
constituents to 

browse and explore

eCRM is the practice of using the Internet to build life-long 
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Relationship Building Framework: eCRM
eCRM is the practice of using the Internet to build life-long 
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Driving repeat 
visits and 
advancing 

relationships
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Today’s Objectives: Outreach
At the end of today’s session, you 

will feel empowered to:

1. Solidify your brand and identity 
in the minds of your site visitors

2. Leverage content and brand to 
increase site visitors

3. Set basic awareness and traffic 
goals for your site
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Outreach: Web Traffic
■ There are over 100 million Web sites worldwide

■ For many, your Web site is their first interaction 
with your organization.

■ How are people getting to your Web site
▶ Direct Traffic 
▶ Search Engines
▶ Referring URLs

cnn.com: Web reaches new milestone: 100 million sites, November 2006
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Outreach: Web Traffic
■ Monthly Web traffic is growing at a median rate 

of 30%

■ Organizations with the most monthly unique Web 
site visitors (both new and repeat visitors) have: 
▶ built the largest email files 
▶ promoted giving opportunities to the largest pool of 

new constituents

■ How are you using your Web site effectively to:
▶ convey the importance of your organization’s mission
▶ drive new constituent registrations 
▶ generate desired actions such as making a donation 

or signing a petition
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What is a Brand?

A nonprofit brand is the shared emotional 
perception participants and supporters hold in 
connection with the programs and services a 

nonprofit offers.

- Creation in Common
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What Builds Brand?
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Brand: Name Recognition
■ Organization Title

▶ Mothers Against Drunk Driving
▶ National Association of Realtors
▶ Save Darfur

■ Acronym or Abbreviation 
▶ ACLU
▶ PETA
▶ JNF
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Brand: Taglines and Logos
■ Tagline

▶ “Change You Can Believe In”
▶ “Keep America Growing”

■ Logo
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Brand: Visual Cues
■ Color Scheme
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What Builds Brand Online?
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YourURL.org
■ Organization Name

▶ Westmoreland County Food Bank: 
www.WestmorelandFoodBank.org

▶ Carnegie Science Center: 
www.CarnegieScienceCenter.org

■ Acronym or Abbreviation
▶ Drug Abuse Resistance Education: 

www.dare.org
▶ National Rifle Association: 

www.nra.org
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YourURL.org
■ Mission & Cause

▶ Providence Baptist Church
www.pray.org

▶ Central California Blood Center: 
www.donateblood.org

■ Campaign
▶ Los Angeles Regional Food Bank: 

www.lafightshunger.org
▶ Animal Friends: 

www.thinkingoutsidethecage.org
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Content
■ Articulation

▶ Clearly Stated Information
▶ WordPress versus TypePad

■ Tone
▶ Consistent and Appropriate
▶ Jones Soda versus nGen Works

■ Focus
▶ One page -> One Topic
▶ Microsoft versus Apple
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Goal-Setting: What do online goals look like?

Long-term Goals

1. Grow your site traffic

2. Build your housefile

3. Measure your results

4. Develop and leverage site content and

5. Increase action on your site
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Homework: Keyword Analysis
1. In your next team meeting, identify the top 10 keywords 

your organization would like to “own.”

▶ Choose words OR short phrases (2-3 words)
▶ health, health research, health promotion, healthy living

▶ Be as descriptive as possible.

▶ Think like your visitors.

▶ Consider “colloquial terms, alternate spellings, synonyms,”* and 
any special acronyms or numbers.

2. Rank and prioritize them by importance to your mission 
and goals.

Source: Google AdWords Tips & Guidelines
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Homework: Content Analysis
1. Make sure that your site has a site description

and sitewide keywords set up.

2. Pick 10 of your Web site pages, and assess 
them for use of keywords and key branding 
elements. 
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Homework: Traffic Analysis
1. Now take your list of 10 keywords and Google 

them. 

■ How does your site perform?
■ Where would you like to be in 6 months?

2. Familiarize yourself with your current site traffic 
data.

■ Log in to AWSTATS through Convio’s reporting tools, 
or take a look at your Google Analytics (or other 
analytics) data.
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Objectives & Homework

These exercises are one initial way 
to take your brand’s temperature, 

and to begin setting achievable goals 
for optimizing your Web site. 

Once you’ve got a read, it will be time to think 
about developing your online health plan.
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Q & A
Submit questions by typing them into the question 
text box and then hitting the “Ask” button.

Please take a minute to answer our two poll 
questions about today’s session.


