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What We Will Cover Today

s Online fundraising context for relief groups

= Internet marketing best practices via case studies
from one very large nonprofit and one small one

s How Convio can help your organization
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Relief Benchmarks: Online Fundraising

Online Revenue (Fundraising) by Vertical
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Source: 2008 Convio Online Marketing Nonprofit Benchmark Index™ Study
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Relief Benchmarks: Email File

Total Emaill File Size by Vertical

Median Housefile Size as of June 30, 2007, n = 418

Animal Welfare 20,140
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@a International Relef 12,616
Disease & Heallh Semvices 19,124

envronment 8 wire | Y - o7
Higher Ecucaton | N < -2
Human & Social Senvices _ 8,067

kajor Emailers 433,564
Public Affairs 15,067
Public Broadcasting Stations 32,267
Visitation, Parforming Ars _
& Librares 19,134
0 10,000 20,000 30,000 40,000 50,000 500,000

Source: 2008 Convio Online Marketing Nonprofit Benchmark Index™ Study
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Key Online Success Strategies Discussed

s Emergency response email campaigns
= Inspiring donors to give

s Optimizing the giving experience

s Monthly giving

s Web 2.0 and constituent empowerment
s Integrated multi-channel marketing

s Using e-commerce (merchandising)
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Case Study: Mobile Loaves & Fishes

s Provide food, clothing and dignity to our brothers

and sisters in need

» 15 Trucks

» 5 Cities, 4 States

» 11,000 Volunteers

» Serve ~ 400,000 meals/yr

» Over 1 million meals served in 10 years

m Programs
» Truck Operations

» Habitat on Wheels
Park Place Village

» Disaster Relief
» MLF Shares
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Challenges Pre-Convio

m Ineffective Constituent Relationship Management
= Online fundraising ineffective

= No ability to grow house file

= No ability to do events (i.e. TeamRaiser)

= Could not track effectiveness of online fundraising

&g CONVIO’



Focus on Disaster Relief

History

MLF Board Strategic
Initiative

6/05 Neal Nolan, NO
native volunteers for 6
mos. to organize MLF
Disaster Relief program

7/05 MLF contracts with
Convio

8/29/05 HURRICANE KATRINA STRIKES

8/05 MLF
Communications
Coordinator Attends
Convio Training
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Katrina Response Email Appeals/ Updates

8/29/05 first email campaign
goes out late afternoon

Campaign goal: $25,000

Hours after e-mail goes out
MLF is receiving donations
averaging $100 non-stop

Series of 14 e-mails sent
» Requests for aid
» Reports from the field with ask

» Requests for volunteers to go
on trip & coordinate efforts

» TOTAL RAISED - ~$350,000

© 2008 Convio, Inc. 10

"é%‘;’@ Mobile l.oaves & Fishes
%@ :  [RGENT! HURRICANE RELIEF

Providing food. clothing, and dignity
to our brothers and sisters in need.

WE URGENTLY MEED YOUR HELP! Hurricane Katrina has slammed inta Mew Orleans
and the Gulf Coast and has devastated some of the poorest of our brothers and sisters
in need. Mohile Loaves & Fishes is mobilizing its rescurces and volunteers to help aid

in the recovery from this devastation. We are coordinating with disaster relief agencies

and local government entities to aid this devastated area. PLEASE CLICK HERE

TO FORWARD THIS MESSAGE TO YOUR FRIENDS RIGHT AWAY

This is how you can help:

Prayer -- Please pray for those MLF Volunteers going to serve our brothers and sisters
in need and for those ravaged by this terrible hurricane.

Money -- Mobile Loaves & Fishes needs to raise $25.000. We will be traveling to
Louisiana with several of our trucks plus cargo trailers and a travel trailer. We will be
equipped with food to help feed our brothers and sisters who have losttheir homes and
these working to bring stability back to this region. We will need money to purchase gas,
food, and other essentials for the trip. Click here to help us provide food, water, and
other essentials

\We plan to provide a place of rest for our brothers & sisters inside an air conditioned
fravel trailer; a place of prayer, a place of comfort, a place to geta cup of coffes orjusta
place 1o recline from a hard days work, perhaps even a place fo sleep. When we return
hom will integrate this trailer into our Hahitat on Wheels program that pro
travel trailers to our homeless brothers and sisters on the streets of Austin. Ci
you can help us purchase this trailer.

Volunteers -- If you are willing and ahle we would love to take a small army with us

m about 20 people
m departing Wednesday, August 31
= returning Saturday, Sept. 3

d. efc. Email info@mobile dfis g ify
unteer. We are also in need of trucks with towing hitches to help us with our supplies.
Equipment -- Can you loan us your pancake air compressor, generator, chainsaw, tree
trimming equipment, or other helpful equipment? We need you to deliver your
equipmentto 903 5. Capital of Texas Highway, Austin (the St John Neumann
commissary site). If se, email info@mobileloavesandfishes.c

These efforts on our part will not diminish our efforts here at home. The volunteer core
teams of each of our Primary Communities where trucks are located are prepared to
deliver meals nightly using private vehicles. Mo runs should be cancelled due to our
efforts to respond to this disaster.

The founders of Mohile Loaves & Fishes have always anticipated that the assets and
resources of this organization would someday help our neighbors who were avercome
by a natural disaster—this day has come. Thank vou for your understanding, patience
and generosity in helping our brothers and sisters in need in our neighboring state.
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Disaster Activities

= Initial food/water delivery

s Laundromat & Cleaning
supplies delivery

s Cleanup mission trip

s Rebuilding mission

© 2008 Convio, Inc. 11 y ConVIO®



Key Strategies Deployed

s Content managed website

s Multiplication Campaign — Sustainer donations
ranging from $10 to $30 per month

s Integration of Web 2.0 — Social networking,
streaming video

= Integration of Convio to Salesforce.com

&g CONVIO’



Why Convio — Results!

s Powerful fund development strategy

s Raised lots of $3$%% in a variety of campaigns
» ~$400,000 raised by 1,369 donors
» >200 Sustainer donors; >$100,000/yr

s Affected public opinion

s Powerful web presence
» \We mentor a lot of nonprofits

m Sustainability — smoothing out income and

stabilizing cash flow
© 2008 Convio, Inc. 13 q Cor-IVIO®



Future Efforts

= Initial e-blasts

s Live video & field reports _
YouQILi:

Broadcast Yourself™

m [eamraiser “tell-a-friend” push

m [ributes — empowering people to serve

= Blog g myspace.com.

a place for friends

m Social page links (FaceBook, MySpace,
YouTube, Twitter)

&g CONVIO’



Case Study: American Red Cross

Approach and challenges before Convio

s Internal IT team developed and managed
online fundraising capabilities

m Impossible to keep pace with advances in
technology innovation — feature requests from
fundraising team

s Usability challenges (e.g. ease by which
administrators could send emails)

s Challenges with outages/ system reliability

&g CONVIO’



Vision: Donor-Centered Fundraising

HOW: Strategic Fundraising Approach

s Apply eCRM within direct response
fundraising strategy

s Provide targeted, relevant, and engaging
interactions with constituents

s eCRM: online constituent relationship
management. It is a methodology to attract,
motivate and retain the constituents who
support your organization. Four stages include
Outreach, Motivation, Action and Loyalty

&g CONVIO’



Online Fundraising Milestones — Last 3 Years

Aug 2005 — Convio donation site launch and 340 Corporate Sites
Sept 2005 — Record $90M raised online in one day for Katrina
Fall 2005 — Spanish Site and Sustaining online giving launched
Dec 2005 — Ended year with $500M+ total online

Apr 2006 — Chapter Online Giving Pilot Launch (COGP)

Fall 2006 — Oklahoma Heroes Teamraiser Plan

Fall 2007 — Partnered web initiatives :
BRNY offline / online integrated campaign
Grtr Columbus and Alexandria web events support

Current 2008 — Strategic Integrated Fundraising Plan

© 2008 Convio, Inc. 17 q Cor-IVIO®



successes

FYO7 $13,231,391
FYO8 YTD $15,602,894

Grown email file to over 2 million constituents
Grown COGP house file to 200K constituents
Sent > 125 million emails through Convio
Finalized COGP Pilot program

Launched the Oklahoma Heroes Campaign and raised
over $350K

Started BRNY offline/ online integrated campaign

s Completed first chapter events processing with Greater
Columbus and Alexandria

s Spanish/English website and donation site hosting

© 2008 Convio, Inc. 18 q Cor-IVIO®



Optimizing Donor Experience

User-friendly donation process

Proper Acknowledgement and Recognition
Simple, pleasing look and feel

Customize donation pages for campaigns
Prominent signup on homepage
Recurring (sustainer) giving option
Honor/memorial gift options/process

Major gift triggers

Polling, Surveys, Interactive

Capture contact interests and preferences

X X X X X X X X X X

Send targeted, action-based messaging

© 2008 Convio, Inc. 19 q Cor-IVIO®



OMU ENEWS

IH#I!IWM—MMHMMMFIMM iy hegirer g

M S Uy P AraES M) (P B eI, T PSS i) [T bl MY, S ot giTeny
Copar Froend of thes Fard Croma, SR
Ayt i ledereg fant and fa e 1 moee S agported

Ehan tha ki1 U8 btk t0 $oal Tor good! o esheord
P wnk Snd sducsan

Qe foguss By

Figwraghy o kaddg, Shoee Fed Cross o
P kiae] e [

& Pl s

Fd Cross oelsbrated s 1 Augat 12,
DT K e AN Ore i --:-m-pln-l-n. arcind the
globe, fuppartng and engagng Bem n msng &
Efference in the bt of ofhers

B will ETaTEaT e Falbor whsd Sulfivig o Katne Deo
FHay @g—ihddren, sldery, tandas, peis—wE 3re slsn

En o TR pprranded thes et s de i nm--:unm--u

prwr -ﬂ%::l"w un paft of the reppond. S Fow Bpd Crown o

W P el il

[t rat iy i H.P.Plh..lhlnhhﬂ:lurrvmﬂ.tmgrmlrhuﬁm

T ulh mdmrn

Tihng il PR, ROl Careful e w anlthie ad Sos
ArTKILS
vy Pudvn s Seiusel te ik Pofeand 9, B h St
parts of e -r.wl'lhds struQgle daily tn stay e Read
SFOMS0N EFOTLIGHT
croms ¥ i PRy tredhood Enesies

and Saath n cn-}nch ‘and smoowenng &1 communiben
with tools (o turten the Drogrets

KRt @ ouf TuRiifi=igei Thiet, SOULES B, i b
Erepmy pafe, Ergoy the rest of giammar

il ~amd

iwlarm Ewgands,
Tt
e Eahian Loshs
Breche B0 Schood wih Sarenr Ve Pregoent
Red Croes Hand Santizer Amsncan Red Cross
wars Marp

FL.S, "pai 1o school™ e tigneli & prmed on School Salety
m '- Bnaifs up By vty Reskiroia.org for © and il

I1“III Tllll'l i
[

“abin
& ’
B v welik, 20 Eearugery
vl o harbgnt, beprad & et of ghds
e nar s Tra prooren =ai nat of the

- OVER $100K Raised in August 2007 OMU w/ Disaster Alert :
- OVER $1 MILLION RAISED ONLINE IN AUGUST e

=t harve
[P ————— ] "
Whan Fap et MattSaw, yaled
I ] Fisd Py £ HHI:P-I I A T
Rate This Mewsletter!  tor o m dozar us prants

0y 0 e P ot R oy

A oy
et 19 2 s

v T
e B

- i

© 2008 Convio, Inc. 20 v CO n V I O®



Gwar Friend of the Bod Croes,
Daaster cam abrike anytime, snywhare snd with little or ne warnbng—just sk
Staves Chin.

& firofighber konccked on Steven™s dsor ot 12230 0 3 Sunday mormisg, warsing ham
Ehat the river nesr hin Route win mising, &0 e family nested 1o pregars to
Fvacuats ther home.

AL 1230 a0 the Pirefighter returmed to notify ham thit fe Bd less than @n hour
bifore This river reaciad his Bama, ATCRT SEvn YRare in thier Bause, Stinen and his
famiy hid to pick Up and ieavi, TR houts wid @imolt usder dix feet of watir, and
thier eeitire ssHghoorhood wes fiooded Tha reskzation that they wene stranded and
ferrRE BROan £ Sk in, along with faskngs of fasr and anaty,

Stavi, his wile Yatta, sons Michael and Mioles, and daughber Danisle med it safaly
tn highar ground and to a nearty Amences Bed Cross shetar. Opened in 4 ol fire
station, the shelter provided the Chin family and other local residents with o safe
PRacE L0 SiaD, & wirm ovial, DlEnkets, wildr, CTRing, ComTort and Cine.

Dvin while Fad Crons FeRpands 1o hiding TrEgadied Guch &1 tormssoan and fisade, we arm
slen halpeg farilie propace for Uhe rext amargancy the commurity Ststter

IUC LA, Dhmching B eRsning skil gueh &5 Test wid and CPR, proviong suspart for
FElLETy Meentars nd IRalr Timisad, ond FLOCEING Saarty REET OF the nabion's Daod fupply.

Yioiar rin
randed for iha

t PN fors Can D GRCURE Thll HTEiavisy Serdtes and resowrce
Kk pmergency, the rant fasmily, and the reat community.

The natin 1akes comfort in knowing the DD YOI KNOW.
Eied Crogs will b thers B0 provise services oo a's Mood Fis
Lo b mAitary &nd thisr famiies, reaf from
anyiter, and prepare paople with 1he gkl

Wl COnTESnCE To ik 1B In &N Ieningency.

The crvbecal fesman services Rad Cross provioes
e crucisl and cantdt D Teien for DFRnLed—angd pouf buppall ia odl Hfolisan,

i Fly N knove whin Dhis sel® Crists will arsse, but thanks Eo friends Skon you, Rod Cross
will B ready SLrOES the Sbreet and scrows The country.

Yowrs truly,

Kathleen Lenhs
Senier Vice Prasident

amoricsn Rod Cross

P.5. Help s contines ©0 prepars TOr and resgand £o the emerge
faerilies: Wik the Ching adiy — 83 #iry day— by making a o
Thaek you,

5 that are hapgening to

if if dahslinh Adw,

© 2008 Convio, Inc.

21

+ American
Red Cross

AUGUST 2007

Dear Friend of the Red Cross,

The Minnesota bridge collapse is a sad and stark reminder to us that disaster WILL
strike without warning.

In a matter of four seconds, everything changed for the surviving families of the
Minneapaolis bridge collapse, the sons and daughters of the deceased, the friends
whose loved ones wouldn’t be coming home again.

We wouldn't be the Red Cross if we weren't prepared for the unexpected. And it's
people like you who help us be prepared. Your support makes this kind of response
possible,

Qur staff and volunteers rushed to the scene to set up shelter and serve food to the
affected families and rescue workers. Our mental health counselors worked around
the clock comforting the grieving families -especially those who waited days for word
back from recovery officials. And some still wait. Our hearts go out to everyone
affected by this tragedy

1 want you to feel that, as with every American, you can rely on us during the darkest
hours of disasters and emergencies, Buk realistically our Red Cross response hinges
on having the resources, talent and ahility to do so —whether responding to disasters
or helping people prevent, prepare for and respond to other emergencies.

We can't afford NOT to be prepared, especially as we reach the height of

hurricane season, But our financial reserves are dangerously lowe, and your support
now is vital. Responding to thousands of disasters this past year has put a serious
strain on our funds,

Your gift of $25, $50 or $100 today— as much or as little as you can afford - can make
a meaningful difference for peaple like the families and rescuers in Minneapaolis.

Please join me in supporting a mission that nearly every American may rely on at
some point in their lives, I know I can count on you, My sincerest thanks goes out to
Yo,

Warm regards,

Kathleen Loehr
Senior Yice President
American Red Cross

P.S. Fortunately, no killer hurricane is making landfall tonight. But no one can dispute
that a Katrina-size storm may be on the horizon before this season ends, Please help
us be ready this hurricane season, and for the many needs we mest every day,

&g CONVIO’



Disaster Egrams

American

DISASTER ALERT

MNOR'EASTER STRIKES COAST —-Haadline Here

DISASTER ALERT

NOR'EASTER STRIKES COAST---Headline Here Hedp Red Cross with

NorEaster recovery and Daar Friend of the Red Cross,
Dear Friend of the Red Cross, response by making a

secure onling donation. Fight now, the Red Cross is taking action in the community of this
Right now, the Red Cross s taking action in the commmunity of this trapical stonm in providing relief far the recent lomadaoas that stuck
tropical storm in providing relief for the recant tornadeoes that struck DOMATE NOW “r“";' ’T"‘“T':'-""-:f *?}" *“":“'r"’ ’;‘-’"“'ﬂuﬂs '5':' :ﬂmbis 3"%‘;“'-:*“:*
a 200 mile radius and affected hundreds of homes and thousands :aﬁ::;‘:}euléruzi HE;?EI’EETric:sn:ren:;h:!-a:ca?l:zruﬂ;m:?u-ud
of peaple. This has baen termad a national diaster, and local and ieal .
national Fted Cross Relief Services are on the scene providing food, TELL A FRIEND sheiter, medical assitance and general shoulders to lean on
shefter, medical assitance and general shoulders to lean on. Your suppor IS greatly needad in our efort. This i the quickest way

b0 put your campassion o action and help us make a difference for
Your support is greaty needed in our effort. This i5 the quickest way te families of Texas,
1o put your compassion to action and help us make a diference for the families of Texas,

Consider making an onbine donation 1o your Red Cross o ald us in Help Red Cross with disaster
Consider making an anline donatien to your Red Cross to ald us in helping ethers., Your suppor is helping others. Your suppor i5 valued and necessary. Click here to rﬁlﬂ;gdwﬂmﬂ“m r:‘u-.m
valued and necessary. Click here to make your secure online donation . rmake your secure onling donation . ot b e

secure onling donakion.

Thank you Thank you

DONATE NOW
- —— Ty

TELL A FRIEND
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Stewardship Reports

ONE-YEAR AND TWO-YEAR KATRINA STEWARDSHIP REPORT EMAILS
LAUNCHED TO KATRINA DONOR GROUP

American + #edecﬂrf:as:
o q \{EQR OF ',qu ,\,G _
+ Red C | | THE FACE OF RECOVERY

The American Red Cross Response to Hurricanes Katrina, Rita and Wilma.

The past year is a testament to the
people of the United States and the
world. They worked shoulderto-shoulder,
implemented plans under immense
pressure, and managed critical resources.
Their experiences were forged by
fortitude, and often, washed by tears.

The American Red Cross One-Year = . ; = 3 = in people me to help
Hurricane Report is a tribute to the hope, | (i /,_- /4 3 d 5 d people they never knew
dedication and relief that survivers of the - =y - and will nes
2005 Hurricane Season received in the

) 4 ik ; the story of whe

= % J Darleen Sipp and her daughter, Alexis, smile and stand in front of 7
Syl vk il yeur st D18 ligees . i their home, which is being rebut. when we look out for each oth
natural disaster ever to hit the Gulf Coast

M i LU L W CLICK TO VIEW THIS SPECIAL REPORT f '

over the report and feel a sense of honor
for the help and the hope your time and
money contributed to the lives if those
affected by these hurricanes.
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Communications and Marketing
MARLEE MATLIN EMAIL SERIES FOR CELEBRITY OUTREACH

American
Cross

+

T -
o = “emnqaarec

Dear Friend,

Do you know what to do when the fire alarm goes off in
your workplace? Where would you go if you had to
evacuate your home tomorrow — and how would you get
there? Do your friends and coworkers know how to heip
you in case of emergency? Do you know how (o help
them?

The American Red Cross will always be there to help us when we need it. The Red C
also empowers us to help prevent emergencies and prepare ourselves before disaste
strikes. Everyone should learn how to take care of themselves and their families in ¢
of emergency. And as a person who is deaf, | feel an even greater responsibility to p
for the unexpected because | need to plan how to communicate in case the services
are not available. We must take it upon ourselves to make sure we're as safe and re
as we can be — not only for our own wellbeing, but for the wellbeing of those around L
too.

The Red Cross offers extensive resources on you can get prepared for a disaster or
emergency. You can get guidance on how to make a family emergency plan and buil
emergency supplies kit, and learn simple, everyday safety tips like fire prevention ar
aid. The Red Cross also teaches courses in lifesaving skills, including CPR, AED us
swimming lessons and even pet first aid. You never know when you might need thes
skills to save a life — or when you need someone else to help save yours.

Visit www.redcross.org (or www.cruzrojaamericana.org for Spanish) or contact your I
chapter to learn more.

American
Cross

Dear Friend,

Do you know what to do when the fire alarm gees off in your workplace?
Where would you go if you had te evacuate your home tomorrow —
and how would you get there? Do your friends and coworkers know
how {o help you in case of emergency? Do you know how to help them?

The American Red Cross will always be there to help us when we need it. The Red Cross also
empowers us to help prevent emergencies and prepare ourselves befors disaster strikes.
Everyane should learn how to take care of themselves and their families in case of emergency
And as a person who is deaf. | feel an even greater responsibility to plan for the unexpected
because | need to plan how to communicate in case the services | use are not available. \We
must take it upon ourselves to make sure we're as safe and ready as we can be — not only for
our own wellbeing, but for the wellbeing of those around us, too.

The Red Cross offers extensive resources on you can get prepared for a disaster or emergenc
You can get guidance on how to make a family emergency plan and build an emergency
supplies kit, and leam simple, everyday safety tips like fire prevention and first aid. The Red
Cross also teaches courses in lifesaving skills, including CPR. AED use, swimming lessons an
even pet first aid. You never know when you might need these skills to save a life — or when
you need someone else to help save yours_

Wisit www.redcross.org (or www.cruzroja.org for Spanish) or contact your local chapter to leal
maore.

P 2

American
Cross

Dear Friend,

Every two seconds someone in America needs blood.
You have the power to help ensure they get it.

People who donate blood through the American Red Cross provide nearly half of the
nation’s blood supply. New donations are needed every day to meet the needs of people
who have suffered accidents or who have cancer, blood disorders or other diseases.

With every donation your blood can make a lifesaving difference for up to three people.
You can also volunteer o give blood for use in research, providing a necessary resource
for important medical advances.

Giving blood is easy and only takes about an hour. So be a hero to someoene in immediate
need...a friend, a neighbor, a stranger...or contribute to research that could benefit us all.

Become a frequent American Red Cross blood donor.
Visit wwwv.givelife.org or call 1-BO0-GIVE LIFE (1-800-448-3543).

For Spanish visit www. cruzrojaamericana.org or call 1-866-POR VIDA (1-B66-767-8432).

© 2008 Convio, Inc.
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Multi-Channel Direct Response

s Combine disparate direct marketing platforms
and programs into one cohesive, strategy driven,
revenue producing, cost-effective program

= Utilize all channels — mail, phone, web and email

m Utilize all segments — web leads, other warm
prospects, regular donors, middle and major
donors, Hispanic donors, monthly donors

m Deliver stable and predictable revenue

= Driving priority is to engage, satisfy and maintain
long-lasting donor relationships

&g CONVIO’



Donors Who Give Through Mail & Online

Renewal

Default Renewal Donor Conversion Series

Online Channel Origin | m Test addition of mail Newsletters
m Test swap of online appeal for mail appeal
m [est mall cultivation touch points

Mail Channel Origin m Test addition of OMU
m [est addition of updates and/or stewardship
m Test swap of mail appeal for online appeal

Phone Channel m Testthank you call
m [est phone ask

© 2008 Convio, Inc. 26 y C 0 n V I 0®



Methodical Approach for Integration

v

v

v

v

v

Constituent data mining — identify multi-channel constituents, examine
gift histories; create segments and test through direct response series.

Test “alternate” channel -- online donors with mail; and mail with online.

Integrate mail campaigns with online giving choice — coded URL,
website landing page, homepage graphic

Companion emails to announce, remind and supplement mail campaign

Donor research - survey on online and mail preferences, attitudes,
perceptions, ongoing trending

Create multi media fundraising campaign, integrated branding /
message with email, web, media, and mail

New donor 2nd gift conversion — online and mail sequence series
testing for new donor conversion

Test telemarketing/email sustainer conversion series on new online
disaster donors
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Direct Mail / Online Integration

American
Red Cross

#a L e S e,
DONATE ONLINE | OTHER WAYS TO DONATE | FAQs

' Red Cross State Drive
Show Your Support Now

Alabama State Residents, Save Time and Postage:

Thank you for your interest in making a donation to the American Red Cross Alabama State Drive. As we explained in the recent
letter you received, people throughout Alabama are banding together in a statewide drive to support the American Red Cross. As a past
supporter of the Red Cross, | know you share their desire to be there for people who will need the Red Cross in the future.

Won't you join them by sending your contribution today?

The local chapters of the Red Cross must be prepared to provide food, shelter and counseling for disaster victims. They must be there
to support firefighters and sther emergency personnel. And they must provide GPR, first aid and other emergency preparedness training
that creates stronger communities ready for the uncertainties ahead.

It all starts with you and your donation to the Alabama State Drive.

Simply click the button below to make your donation.

DONATE NOW

A s Wil Nl sa et pour 9 40 3 Fod Crag affart mat fsiod plaass cansact (860 HELP HOW ar mail paur danasion 13 Amarican Fed
Grass. PO Bar 7261 Wsshingian D 20011 Please indcaie how po ish your g iabe oo The bet miymhvfpwc#msddﬂﬂws
‘9crass the cawntey each pear i3 &3 danaie i e Df rasier Salal Fond

athar assistance b dhase in el

Other Ways To Donate>>

isign

W HACKER SAFE 0

TESTED DAILY ~ 25-5EP VERIFYS

ABDUT S5LCERTIFICATES

an el andtal! o The valoe of pour dunatian s
ey 14 facL It e raia o e A Lo ww}ownup:u’sum;a‘muu]ﬁnw EWMM;MMMMMMDM;; asi-womp rganzatan ander
T R o e Ao o s ke 1 S o e S

POWERED BY CONVIO

7y, The flmerkan Hatloral Ried ¢

DIRECT MAIL STATE DRIVE
m First offline to online test

American

i Ll
DONATE UNLlNE OTHER WAYS TU DONATE FAQs

' Red Cross State Drive
Show Your Support Now

Maryland State Residents, Save Time and Postage:

Thank YOuU for your interest in making a donation to the American Red Cross Maryland State Drive. As we explained in the recent
Istter you received, people throughout Maryland are banding together in a statewide drive to support the American Red Cross. As a past
supporter of the Red Cross, | know you share their desire o be there for people who wil need the Red Cross in the future.

Won't you join them by sending your contribution today?
The local chapters of the Red Cross must be prepared to provide food, shelter and counseling for disaster victims. They must be there

to support firefighters and other emergency personnel. And they must provide CPR, first aid and other emargency preparedness training
that creates stronger communities ready for the uncartainties ahead.

It all starts with you and your donation to the Maryland State Drive.

Simply click the button below to make your donation.
DONATE NOW
Pk et I e L L G S

X pau o an o

T e I B L T T maynhwtpwcim;dd;:nw;

a8 e B e e e o
e i

ther Ways To Donate>>

RUACKER SAPK o-
TESTED DAILY  25-SEP VERIFTS
ABOUT SSLCERTIFICATES
The American Red! andtait e izt i-raq hanks & he sl o pecple e o The vl poor chndions
fl(mwdﬁy#wkd»n!hm&unfvdnﬂhwﬂvdﬁ'ms;nnr)wf;hpadﬂaﬂ" ha Amvican Fred Grass,
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POWERED BY CONVIO

I Righiz Aserved

s Customized URLs by state inserted into the direct mail letters to test
conversion of mail donors to online .
&g CONVIO
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Fundraising in a Box

undraising in a Box
(%

American
Red Cross

In less than two weeks, there
were over 500 chapter and

[l [ [l :;::;?omlent Planning READY‘ SET’ Gog
national registrations to the f

Board Development
HEROES Campaign

Flan. Budget. Prepare far a disaster. Develop a United \Way strategy.

resource portal PR .,

American
Red Cross

Register with Fundraising in a Box to get the most out of this exciting
resource.

By registering, you will have access to downloadable files, including
customizable donar-ready materials. ¥ou'll also be able to join discussion
groups, participate in live chat events and more with added features
being added in coming weeks.

LOGIM | REGISTER

Access to this resouwrce is imited to American Red Cross fundraisers,
including paid staff and volunteer board members, If you're not sure if
you qualify or have any trouble with the registration process, please call
202-303-5807 or email StewardshipNHQ@uss. redoross. org.

ABOUT US | CONT,

© 2008 Convio, Inc.
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Get your Board on board

rossNet
Go

Find your Red Cross HEROES. Strengthen individual giving. Steward donors so theyll  give
again and give mare. Infroduce a new agproach to the Clara Barton Society,

welcome to the *virtual
Box"

JFane Githert, SVF of Servica Area
Support, and Ksthlean Loahr,
Interim SVF of Devaloprnent

You are in the right place. The
Fundraising in a Box project
built this microsite what we've
taken to calling "Fundraising in
airtual Box" in an effort to give
you fast, easy access to the
rany useful fundraising
matetials compiled through the
project. It's live, and growing. In
the coming months, you'll find
the site expanding as more
features are added, including
live chats hosted by fundraising
colleagues, blogs for posting
success staries and
challenges, launching of
discussion groups, and much
more. As new matetials are
added to Fundraising in a Box,
they will be posted here, as well.

This projectis a partnership
hetween fundraising-sawmey
chapters, Service Area
development staff and the
Strategic Fundraising Initiative.
Taogether, we've gathered a
strong set of materials some
you'll be able to putinto action
right away and some you'll
come backto reference at some

future date. We're still working,

Donor-Centered
Fundraising at the
American Red
Cross

Penalope Burk, president
of Cygnus Applied
Rasearch, Inc. and author
of Donor Cantered
Fundraising

Donar-centered
fundraising is a
customer service-
otiented approach to
raising money defined
by seven years af
research and testing
with not-for-profits,
fundraisers and danars
"DGF"raises more
rnaney by retaining
danors langer and by
raximizing their
generosity mare quickly
Eead Full Article

Helping Hands for
Fundraising

Jeannine Burger, Mid-Atlantic
Sarvice Ares Council Mambar, York
County (5C) Chapter Voiunteer and
SFT Advisory Board iember

The thing about fundraising is
that it doesn't come naturally to
evetyone atthe Red Cross
Without the right tools and
guidance, it can be intirmidating
and frustrating. That's why I'm so
pleased to see Fundraising in a
Box.

Through my participation in SFI, |
have continued to be impressed
with the fundraising experlise
pulled frorm the field and national
levels. These people know
fundraising in practice and not
justtheory. The tools and
methods they have cormpiled in
Fundraising in a Box really are
proven things. When put in the
right hands, they will boost
chapter fundraising to the nesxt
level

Who are those right hands?
Certainly paid fundraising staff
and chapter executives. But | also
challenge you to find ways to
invalye your chapter chairs and
boards. Itwill be a pracess, but
this valuahle resource can take
the fear out of fundraising, open

&g CONVIO’



Stewardship

SAMPLE STEWARDSHIP REPORT
BANNERS FEATURED IN OMU ENEWS

HURRICANE RECOVERY ENEWSLETTER

© 2008 Convio, Inc.

SPECIAL REPORT:
THE FACE OF RECOVERY

The American Red Cross Response
to Hurricanes Katrina, Rita and Wilma

OLICK FOR A TWO-YEAR REPORT

TSUN AMI CLICKHERE FOR A SPECIAL

TSUNAMI TWO-YEAR REPORT

RECOVERY PROGEAM

SPECIAL REPORT: A YEAR OF HEALING

to Hurricanes Katrina, Rita and Wilma.

Click here to view a recently released special report.
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Special Features: E-Commerce

“The OMU hit 6/7/07. Up to that day we were
averaging 50 orders. On 6/7/07, we processed
221 orders, 6/8/07=274, 6/9/07=116,
7/10/07=50, 7/11/07=86 and 7/12/07=72.

The overall month, we processed over 700
orders. Averaging $4000 a day, when the OMU
hit, we went to averaging over $10,000 a day.”

NICOLE WARDEN(C
Product Management and Business Planning

Preparedness and Health and Safety Services

EBAY REQUESTED A PRINT VERSION OF
THIS EMAIL TO BE FEATURED IN THEIR
GIVING WORKS PROGRAM TOOLKIT
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" HelpDadBeRed Coss Ready!

Growing up, we have ashways looked ko Dad for kove ond gusdance. &nd protecting tamiky

is poby one o D, 0w Can Belp make his job essier with hesa handy Rad Cross

POPATGINEES cilte, Hal low L and & Semchas lessona in sataty that will carmy on e e
O SALE NOW FOR A LIMITED TIME!

Start'ihnppmq'

(heck out Rederossstore.om for other
unique Father’s Day gifts upto 50% OFF!

CGive Diad @ chssingussfiad mndl humandinian ook
Wit ness Mandsome Fed Croms culflinks,
o try ts Liten-hin Man's Bear Friand Tesl

From baseball cards to vintage cars,
you lI fmd whatrm [lad‘mtsmﬁw

IIIIM th Hlii';ﬂ:\l.lj:l g velll donate 10-1000% of g
his or Fir winsing Dids. to the Red Croas T

m..}-.... + Red Cross (Tick here to start shopping eBay!
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How Convio Can Help You

m Deep experience in sector e
P eXp ACTION > FLEE
» Largest to very small orgs 1 THE CHILDR

m Comprehensive, cohesive platform

designed to help you grow Y
» Flexible online fundraising o CRS | 2N
» Robust email marketing CATHOLIC RELIE SERVICES care
» Constituent empowerment and Web 2.0
» \Web content management T
» Donor database integration pf

MAL LR TRl

m Comprehensive success services in-
house and via 170 strategic partners

» Strategy and campaign execution Millennium PROMISE

» Benchmarking and analytics B

» Information architecture, user experience

» Virtual administration @53«!’& the Childrens
LS4

» Convio Go! v

0 2008 oo, I Your Partner In.Driving Results &g CONVIO’


http://www.careusa.org/index.asp

For Additional Information

m Learn about our solutions for disaster response:

» You'll find case studies, on-demand webinars, and
other resources

s Questions?
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http://www.convio.com/relief
http://www.convio.com/contactus
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