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Nonprofit Success Workshop

Best Practices in Fundraising Strategies to Meet Your 2011 Goals

Ken Kuhler, Convio | January 25, 2011
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Keys for Success — Today’s Agenda

* Next Generation of Canadian Giving
 The data and what it really means

* Practical Applications of the Research
« Understanding the multichannel approach

e Deeper Dive into Online Best Practices

 Hear from a Go! expert:
e Tara Tassone, Ontario Association of Food Banks
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Next Generation of Canadian Giving

e To down

e Data on

oad: www.convio.com/canadanextgen

of Canad

now four generations g
lans give, how they ‘ é
o 1 f?

want to be involved with you 2
and the implications for ‘

nonprofits trying to reach
these distinct age segments.  CANDANGVING
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http://www.convio.com/canadanextgen�

Finding and Retaining Donors

Fig. 5: Six-Year Overall Index New Donor Trends
Curmulative Roling 12-Month Median Change from Q2 2004
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Source: Target Analytics donorCentrics Report
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Fundraising Emphasis: Matures

Boomers
Matures
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Canadian Generational Giving

Average Annual Giving

$1,000.0 1~
$900.0 - 66% Give 73% Give
' 5.7M donors 3.2M donors
$800.0 A $725 yr/avg $833 yr/avg
4.9 charities B 5.3 charities
$700.0 - $4.1 Blyr oomers $2.6 Blyr
$600.0 A
$500.0 - 61% Give
4.2M donors
$400.0 A $549 yr/avg
. 4.1 charities
55% Give
$300.0 M donors $2.3 Blyr
$200.0 - $325 yr/avg
3.5 charities
$100.0 A $.8 Blyr
$' T T T T T T T T 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
Percent Giving
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Will we still have jobs Iin the future?

Donations Planned to One of Three Named Charity
Next Year

64%'

61%|

BGenY OGen X OBoomers OMatures

L

11%

Increase Same Decrease DK

©2011 Convio, Inc. | Page 7 W conVIoo

MOVE PEOPLE™




Let’s look a little more closely at Canada

% donated this way in last 2 years (total)

Gen Gen X Boomers Civics

Checkout Donation — 58.1% 585%  63.7% 5560 @ 547%

Fundraising Event (chq. or pledge) — 41.3% 273% 429%  43.8% 44.0%

Tribute Gift — 338% 19.1%  276%  366%  500%

Charity Gift Shop 4— 328% 302%  341%  337% 30.3%

Online via Website — 32.1% 410%  370%  29.1% 23.7%

Mailed Gift — 26.7% 12.2% 173%  333% 38.0%

Monthly Debit — 25.2% 248%  282%  235% 24.3%

in Lieu of Gift _ 21.3% 222%  230%  20.6% 19.7%

Phane i_ 16.80% 64%  138%  212%  193%

Third Party Vendor I 16.8% 242%  206%  13.7% 12.0%

SMS F 31% 7.3% 3.7% 2.3% 0.3%

Social Network Site _ 2.6% 4.7% 28% 23% 1.3%
00% 100% 200% 300% 400% 500% 600% 70.0% J
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Prefer Friend or Family to Ask Instead of
Charity

35%

32%
309 31%

30%
28%

25%
23%
21%

20%

0% 19%

18%
17%

12% 17249

10%

7%

5%
5%

0%

GenY Gen X Boomers Matures

W Perfectly MVerywell BPrethywell DEONottoo well OMotwell at all
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Monthly Giving Comparison

30%

25%

20%

15%

10%

5%

0%
GenY Gen X Boomers Civics
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Can anyone guess when this picture was taken?
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Applying Generational & Channel Learnings
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How are we meeting Generational Needs?

Attitudes/
Values

Unconditional
Looking for you to be
good stewards of their $

Time vs. Money
Premeditated Giving

Online Connection
Peer Motivated

Time to Give Back
What's In It For Me?
Random

Tactics + Strategies
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Assessment: How do we reach Civics?

Unconditional

Stewardship of
Donor $'s

 Annual Tax Receipts
* Charity Navigator Insi

 Fundraising Exg
Disclosure

e E-Newsletters
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AARP

The power to make it better”

Volume 11, Issue 3

Visit AARP.org Join AARP

Virtual Volunteering
Learn how you can help make the world a better place on your own
time, in your own home or office.

The Quiet Crisis: The Rising Costs of Health Care

If Ben Franklin was alive today, he might write that "nothing is
certain but death, taxes and rising health costs." Health care costs
are soaring, and more Americans than ever feel less certain they
can afford the care they need if something really went wrong.
Something needs to change, and soon.

Game On!
Up, down or side to side, our crossword puzzles provide hours of
fun. New puzzles every day!

AARP Radio: Alison Krauss

She's picked lots of songs she’s enjoyed performing and added
some new ones. Alison Krauss talks about working with other
musicians and her new album: A Hundred Miles Or More.

Member Benefit: PeoplePC Online

Get unlimited Internet access from PeoplePC Online at the special
AARP member rate of $4.97 a month for the first 4 months, then
$9.95 a month. Surf up to 5x faster with our FREE Accelerator

tamhmalamned Mo ﬂi\ Crnnil Virs Miratactinn Man s Dlaslear

Maragement & General

o

=

With PG, AARP

Members are always
Preferrad!

ENROLL NOW!

ADVERTISEMENT

LEMSCRAFTERS

ALRP
Member Discount

30% OFF

b Get Details

Free Shipping
on Note Cards!

plus, 30 free prints
far new customers

get started

Il':lcﬁ o [

snapfis

LT R A < R E D] S )
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How are we meeting Generational
Needs?

Attitudes/
Values

Unconditional
Looking for you to be
good stewards of their $

Time vs. Money
Premeditated Giving

Online Connection
Peer Motivated

Time to Give Back
What's In It For Me?
Random.

Tactics + Strategies

Longer-form appeals

Annual Tax Receipts

Guidestar/BBB/Charity
Navigator logos

Fundraising Expenditure
Disclosure

E-Newsletter
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Assessment: How do we reach Boomers?

Celebrating
Nature

Pre-meditated Giving

This Earth Day, learn how

Tl m e VS . MO n ey our donors support nature!

THE
LEGACY

CLUB

Read Thelr Stories Sfﬂf’ff's ?fhﬂpf
Calobroting A Gift for .. | Planning foar W Know
Nature and Nature the Future Real Eslale
 Renewal Appeals and Gitt & Estate Planning myRealEstate
Notices Discover Ways to Give & Save

Smarl and creative gift planning with The Nature Consanancy
can help you meet your financial objectives, as well as your
charitable goals. Explore the many ways you can help the
Consenvancy protect the lands and waters you love while

e Event Fundra|S|ng DonatioEElemgywrphllanthrupﬁ gmving. [iscover your options
(vs. Participation)

Leaving a Conservation
Legacy

By making a bequest to The
Matura Consenancy, Bob
Mewson is able to protect nature
for the fulure and leave a
conservation legacy. Raad his

Stony

e Basic Donation Forms

* Volunteer Opportunities e

©2011 Genvio, IncDagteaGMining Planr]Qd G iVing

Gifts of Real Estate
In three easy steps. My Real

Estate Gift Guide can show you

how a gift of real estate to the
Consenancy can meet your
naeds __and creats a legacy for
the natural world. Get staried

THE LEGACY CLUR
stories of hope




HNOW are we meeting seneratiornal
Needs?

Unconditional : . : Time to Give Back
Atiudes’ | Looking for you to be Time vs. Money SIS SO What's In It For Me?
slhes . Premeditated Giving Peer Motivated
good stewards of their $ Random
Longer-form appeals Renewal Appeals and
notices
Annual Tax Receipts Event Fundraising
Donation (vs. participating)
3 Guidestar/BBB/Charity | Basic Donation Forms
g Navigator logos
@©
) Fundraising Expenditure| Volunteer Opportunities
o Disclosure
.9
E E-Newsletter Data Mining Planned
Giving
E-Newsletter
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Assessment: How do we reach Gen X?

Random, peer motivated COA'H-"AT&T: F- 11:14 AM 3 BanEn
Online connection MAI _
Earthquake Strikes Haiti

CARE is deploying additional emergency team

members and lifesaving aid to the devastated city of
H Port-au-Prince in Haiti, where the worst earthquaka in
® Create/Donate to a. T“bute — 200 years destroyed houses, hospitals and crtical
B - Infrastructure, Whils the exact death boll from the 7.0-
F un d magnitude quake 5 nol yel known, it s expecled (o be
catastrophic. Up to one-third of the impoverished
nation's population has been affected by this tragedy.

CARE is rushing aid to Haiti right now. Donate
today te help in the relief effort. Your gift will help
save lives.

[s2s00 “n
Cradit Card Numiber: CVV Numbssr
( ] ]

Expiration Date:

e Make a Sustained/
Committed Gift

Mgram 15
EnrOLL NOow o9

 Sign a Pledge

- ; ‘ ::, [ ian work
(DL D A%
Credit Cards Accopled: —_—
- Event Attendance visa BB = ==
==% Your Information -
s Tille: ' Firsle - _“—
«  Mobile Site Optimization &, o =

Address 1. 0 e

0 -
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HNOW are we meeting seneratiornal

Needs?

Unconditional
Looking for you to be
good stewards of their $

Attitudes/
Values

Time vs. Money
Premeditated Giving

Online Connection
Peer Motivated

Time to Give Back
What's In It For Me?
Random

Longer-form appeals

Renewal Appeals and
notices

Creation of/Donation to a
Tribute Fund

Annual Tax Receipts

Event Fundraising
Donation (vs. participating)

Make a
Sustained/Committed gift

Guidestar/BBB/Charity
Navigator logos

Basic Donation Forms

Sign a pledge

Fundraising Expenditure
Disclosure

Volunteer Opportunities

Event attendance

Tactics + Strategies

E-Newsletter

Data Mining Planned
Giving

Mobile Site Optimization

E-Newsletter
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Assessment: How do we reach Gen Y?

JOIN THE MARCH

i = Mass Effect 2 Welcome to the BioWare Bazaar. This is your chance to
earn token by rewgistering your games, following us on Twitter,
asnwering surveys, etr =nd than wan ran radaam v talians in an online

—\l stom painted

Time to give back

What's in it for me?

auction to win hoodies f”
PCs. You can learn mo |
http://social.bioware.c

BIOYWARE
BDALNAAR

e  Premiums/Contests 26 minutes ago - Comn

£ 56 people like this.

L) View all 5 comments

e Event Fundraising
Participation (Vs

e Social Media

e Mobile Outreac i -

Sleep OuT™o0 E
HEDID Y & 2 . - Anril 24t}
Malaria on April 24th. /SRS

WORLD MALARIA DAY - APRIL 25, 2010 MOVE PEOPLE™
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AOW are we meeting scenerational
Needs?

Attitudes/
Values

Unconditional
Looking for you to be
good stewards of their $

Time vs. Money
Premeditated Giving

Online Connection
Peer Motivated

Time to Give Back
What's In It For Me?
Random.

Tactics + Strategies

Longer-form appeals

Renewal Appeals and
notices

Creation of/Donation to a
Tribute Fund

Premiums/Contests

Annual Tax Receipts

Event Fundraising
Donation (vs. participating)

Make a
Sustained/Committed gift

Event Participation (vs..
Donation)

Guidestar/BBB/Charity
Navigator logos

Basic Donation Forms

Sign a pledge

Social Media

Fundraising Expenditure
Disclosure

Volunteer Opportunities

Event attendance

Mobile Outreach

E-Newsletter

Data Mining Planned
Giving

Mobile Site Optimization

E-Newsletter
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How should we respond to new technologies?

Already a member? Login

Q\fours IF%nd places, people, tags| | SEARC ;g

FIND YOUR FRI IENDS
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How should we respond to new technologies?

« Determine gaps in existing strategy that new technology might fill. Is our
strategy balanced for each generation?

» Set realistic goals for the type of response and constituents that technology
will drive as part of investment strategy.

* |Is donor conversion a realistic goal for Twitter?

» Should Facebook be used to drive awareness and outreach through peer-
to-peer sharing and gift giving
* Would we drive visitation to a museum through Gowalla “check ins”?

* Ensure that constituents, particularly Gen X and Y, have the ability to
respond in a channel of preference.

g convio
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Create Online + Offline Connection

 Research tells us that a multi-channel approach is the only option
for reaching across generational constituencies and for planning for
the next generation.

« Key tactics will ease the migration to incorporate digital channels as
Boomers come on line and younger generations make more
significant financial impact.

* Online feeder acquisition
e Multi-channel campaign methodology
* Segmentation methodology

©2011 Convio, Inc. | Page 24 y convios
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Online Feeder Acquisition

* In the multi-channel world the goals of any online fundraising manager
should extend beyond revenue raised online, but the ability to influence the

overall relationship through online campaign.

* Online must serve as a list acquisition channel for offline campaigning,
similar to capturing an email address in offline channels.

eClub 5"0"L Hakc a dif

4 % " St. Joseph’s Indian School
T

Make a diﬂererlce for Lakota chlidren

[ IR 7] aald ' LASSTE CPelie
1 imiced timie!

-
Our Vision & Mission

H' T @ sk den Soees ) prosded ce e ed eOur e for

it AT Balel el e T DeRelt i Bl Dol S LM el 6
woudd by B Bame secflare of (hlcen Rasd, colffeng afed radic ol Cafe
wpecE sTpaes on e ety smotonal g sdhe ghonu
TR O L0 Tl e rESpETII thaw R E B T R
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Multi-Channel Campaign Methodology

« Take a multi channel campaign approach by following an integrated
fundraising calendar.

« Allow constituents to respond in the channel of choice, regardless
of solicitation channel — and expect response to cross channels.

* Respect previous giving behaviors and promote offers with
consistency.

 Don't overlook a customized homepage experience (in addition to
email and direct mail) for delivering your integrated appeal.

* EXxpect to measure response on an aggregate basis. Ease tracking
by using shortcut URLSs in direct mail.
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Segmentation Methodology

e [sittime to begin capturing birth year data and segment based on
generational characteristics and assumptions?

* Does the offer and primary action change based on what we know
about constituents?
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Deeper Dive into Online Best Practices
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Constituents have many different entry
points to your organization
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Your Website Is Critical

Yes, nearly every time

85% of “Wired Wealthy”
are likely to visit your
website before making
their first gift

17% Yes, often

':l_l.‘l. al it
ﬂ Yes, sometimes

Source: Convio, Sea Change Strategies, Edge Research Not sure (1%)
http://www.convio.com/wiredwealthy
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Example of an engaging website

(= N P TF T o
MATAST CaCELE ¥
T MO A Taley :

FO DA T RO
A NUA CHDNSE D
CANMCER DU SEiR™

You're already connected.
Rergister today.

Wiherther o re e indivicheall o @
T, wead bl U Sl el e ey,

SUNDAY, DCTOBER =

RUN 2010

OC PO L

ﬂ D MEDIA CEMTEL
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Promote Causes Through Email &
Social Networks?

50%

45% 43%

40%

51% 40% 27%

35%

308

258

0%

15%

10%

5%

0%
Geny zenX Boomers Matures

B Perfectly W Verywell BEPrettywell ENottoo well DCONotwell at all

10/8/2010 proprietary and confidential 3 hjc



10/8/2010

Emalil Address Collection

T

600

505

405

305

205

10%

1

When Are You Willing to Give a Charity Your Email Address?

Online Text) sMms To getan When Subscribingto  Crisisalert To benotified Not under sny
gonation donation electronic  volunteering getan a- of upcoming circumstances
receipt newsleter events

BGenY EHGenX M Boomers BMature

Other

iat ; ti
roprietary and confidential



How can we achieve success with
Facebook - Social Media Integration

facebook Se=rch Q Home Profle  Account -
m Healthy Child Healthy World
Avagzne.  Wall Info DOMATE Today Receive Our.. RSS/Blog Discussions 3

Crealte an Ad

Wake-Up Others. Deepen Our Impact. DONATE Today.

Save Money,Go o
IU's ruem - mvery gifll will help us Turther sagoennd’ oor workl and preweysl fundreds of housands of chilkdnen from nesdieszly gelling =ick - and we NEED your
support.

Achimving the Miniasd J-sfar g Trom Charily Mavigator, you can be sssuned Ghel Hesltiny Child Heslthy Workd = e most responeibiy wilth financial
management decizions, smeuning over 5% of all Tunding go== Lo program= and oreating the de=pest =ocial impact.

Gt armsunds
v 3
Irsftnuctions to make solar
Credit Card Mum e OV Niam e panel and wind Durbine at
Fiome.
Expiration Date: Credit Cands Aotepted Lk
w | VISA B e B
' Jobs for Mawy ®
Veterans
Your Information
Tithe: First Name: Last Mame: mﬂ"
= vk LTurare
Addires 1 Lockiing for & job? Disoower
your caneesr in the Tederal
gowenrement. Gel smpiopment
Baddirees F; nformation for weberans S
bramsiltionsng miltany.
City: Sharbes [ Pronwines: ey L=
(e MODLA Announces
ZIP/ Postal Code: Comribry: 2D EXPOD
W
Ermail Adidiress;
=
Loy

e, T wwoukd like b rective communiations friem this erganization,
RSWP Eo attend MODLA 30

THP0 Gl Dmnaliting Msks 4
Wizh Moundation. Purchioss a
30 HITV from MODLA and
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Submit favorite video and fill out email to enter
contest. Others could sign up to vote.

What i€ your
Favovrite F’;M?

Share it with
others through the
MNature Canada

Favourite Places
Video Contest

Ra:%iatsr = Submil Watch Videos - ODficial Support
our Video Cast Your Volae Rules Mature Canada

Hﬂf”ﬂ' andd Nﬂ-;f.—ﬂﬂ'lﬂ-} Ve need your votes!

Thank you to everyons who sent wideos to Matwre Cansds"s first Fawvouwrite Places
Video Contest!

Feople from srownd the world shared their passion for natere by submitting videos of
their favouwrite plece in natwrs. Finalists were chosen throwgh popular wots, and Matwrs

Cansda judges sslectsd 3 winnar: .

Mapleton Park, by Laura Parsley S .u.raﬂnm_-.lr P
 Fra

The top ten widsos will b=
determined by you and owr other

n 2 online supporters.

You “h Ples=ss talke 3 meom=nt right noaw
to wobe for youwr fawowrte widens.

Place Your Vote s

The contest may be ower, but you can still Upload a video of youwr favourite place to
ouTubs and shars it with nature lowvers evaernywhsrs.
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Canadian Wildlife E-cards...Acquisition

Thanks for Keeping an aye on mee]
Happy Father's Day.

Mappy Father's Day

Fa

~—

Yoei"re w0l & cool catl
Happy Fathar's Day,

e 2
Have & splashing good tme. Haggry Fathers Day o o alpha malks]
Hoppy Fathar's Day. £ Len T
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Acquisition — Petition for Climate

Change

Aisoast L= Wihat We Do Rmmoaaroe-=s Edhuscaticm g Sheop IDrernaite

DemaEs - Skl o =l -

Taks Action

= Bemd N EOER

MmN Z e EmcEm
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= o Habatar Frojocts -~ Ordficr oo - S T
Home > Eoglah > Sctiog > Yous Woice = Petitcons & Sdvoceoy Social Meaedia
=TT
Zlirmate Change Adaptation Petition Learm more about

clirmate changs=

Faatura Photo

= o o Moo e e
arcaa ared restcrirg Sre T
Pl el i
£ i corraiEe ] o howcrimg GEiGm By 80 o
== mme lmns fme —mee CEes2ize

Sprimng CWF Mot

-
Cards
. EeT e ot & mC mee — el @lifis ma e T s T = h -
e Misdalicr off B i e —
Mmorm T opme Sl TR T FomEimg B Fes s e L2t

e o ——— Erams opEaT -=-\.--f =fwalzhifs sre kel

e
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Pledges for acquisition

YWater Co nserwvat O

P 18 meaS InleE s il el =i T

Taillos Thes Plasdqgs
Wb oormmeeomiese s mE Eorrese. SascGoeos Hhee Scihal Sanmaares S ST EEECGESEE VUl NEnssareEn By Geleang e Vs ooty Siascyel
Chear ool woa S = N -y Cooesem® T ioeaortaest®= Dl

[ == oege 1

R I I R e R
=B eyl T G S e T e W DT G e T A T A T A e T T S
Ot rar Bhee b sedbie wFearcirng = clhaaareirn S Sty T pmie=ey CZT Eraaw]l o orrrnsiam
P o o S B s T pmie=ey CZT Eraaw]l o orrrnsiam
FEaec s e i = m meseeees BTy s rmirmsta 22 e TR = e
It m e Thioes sieseeass e I mbsrel T T e it
lrentml = ol T -2 iy (TS e m Tl
Fan e S ol edsae B Dol Tl T mbrEm CIT.E s i anareoaes s
e T e rugite e o ST, et S aaeoTEpmeseTa ey E - o Bl S - L W
el omtameEEn Shornn Cee oSy

1 oo T = — == e~ = = el B T

O DO - DO0TE Mmoo Taemaeccm. Sl Sagiim Samesoeecs. D @o o ——oo == el —
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THE FOUNDATION

e i, 1 i r

e

Help fulfill Jim Valvano's dream of eradicating
cancer by making a tax-deductible donation
today The V Foundation awards 100% of all direct
cash donations directly to cancer research and
related programs.

Gift Amount

( $30.00 ¥

Credit Card Number: CVV Mumber:

E:piratiun Date
B - N

Credit Cards Accepted:
VISA [ ==

il ATET = 5:29 PM

HILL COUNTRY
LOGOUT  RIDE FOR AIDS

Information i i

POWERED BY: (D F.."_.‘_'].' DYMNAMICS

[ ]

et




want, and how they
‘relate to YOU.

(I\/Imd readlng ability -
5. not requwed) 4

I/WWW.fliCkI‘.00m/ph0tOS/ C



Search | @

mit
ABOUT MTOCHONDRIAL ISEASE  LIVINGWITH MITO CHONDRIAL DISEASE SCHOOL & LEGAL ADVOCACY | MTOAWAREHESS | PUBLICATIONS | JONI THE CAUSE

J P .
- - Energy 5K Run &
OurHelo-line: ‘ | Family Mito Walk
Sep 13th, 2009 - Cambridge, MA
Click here to REGISTER HOW!
Follow Us
HE ENERGY . -
)F BED, ot (19
'|RO UGH o Youtube Gou ."SI":
| [O RAISE
Feceivwe suppot and ASS. | Latest Updates
B Ry Iﬂqtr;Ten Badio School Tips forlids with

it g little helo

Munchausen by prmes Aocugstions in
Children sith Mitochondnal Diseazse

Cam p Ky hosts We el for Kids vtk
Mitochondrial Dizsease!

Ermall Address

SUBMIT HERE >

Resources for
every family

Piore

Munchausen by Proxy

in childre n with intestinal failure

- with Dr. Alex Flores

%, September 4th @ noon edt

¥ Open Teleconference - Learn More

Energy 5K Run & Family
Mito Walk
September 13, 2009

Cambridge MA

REGISTER NOW!

TOP




MIitoOACTION

ABOUT MITGCHHIDRAL WSEASE | LIVRK WITH BITOCHHIDRAL (HEEASE  SCHOOL ADVOCACY

Do 1o o Tekeukel o T

Forgal Usathamedpasawona Fleasa provida youe contaci imamsation bl o
B3 ko wry Parliopans Cenler

Weinlh /M PG i
Scheaehuis o Evenis First Nare
Wit Fgct St La=l Hame
Sponaor o

g

e L1 What is your primary connection to Mita?

&a, | woud Ike g recers postal meal fram roscban

Vgl 19 yuF pereaiy connsclion to WMda?

How did you find MitoAction?

‘Whal type of suppor do yoa meed most?

Mlap aihems comtact you tor suppon?
Fidaks geec] responss W

YWhat type of support do you need mast?

=i the areas ol inlemest for wiich you would like 1o receie gocasional emaid from us
B, gearani i e of g ompena with Wi

Arnual Famdy Walk L fAwanness Event

v im, S ial wirkes, TaacPer Wi wa ke el BTG patienlis
Communiy wvocate or end of a person with Mio
Lagishaiig Adeocacy and Call to Action Alsits
Wito 411 Younies Tear
WhtaAction Manihly Maws (aur most reguant amad optien - dont miss & thngl
her
duanimty Updaies (o Easi egeeni amal apliorn
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If wou are unable to view the meszsage below, Click Here to view thiz message on our website

Who Are You?

Support, Educate, Advocate

Mitochondrial Disease Action Committee

TOtaI ReCI p I e ntS _ WWe don't know who ol arel Please help us get to know you better.

2 , 19 6 Asyou may know, MitoAction enjoys keeping our community up to date. [Twill help us to do
an even better job communicating with you ifyou |2t us know who you arel

Areyou a parent of a child with Mito? Are you an adult patient? Or maybe you are a
O pe n S " therapist, or a community advocate? Perhaps you attend an event every year for a friend,

947 (43 . 24%) and don't want so much email from us!

Whatever the case, please take 45 seconds right now and click this link to update
your profila.

CI : k Th h . This way, we can be sure you are getting only the info that you really want and need! Plus,
IC - rO U g S . rght now, as a way to show our appreciation, it you update wour current contact information
47 1 2 1 5 10/ an our website, we'll enter your name in a drawing for a $24 gift certificate to Starbucks
( " 0) Coffeel
Thank you, as always, for wour ongoing support.

Recipient Actions: vy
386 (17.63%) i

Cristy Balcells
Unsubscrbe | Fonward to 3 Friend | Wsit our web site
POWERED BY
= 14 Pambroke Strest
©2011 Convio, Inc. | Page 44 &g convio

hdedford, his 02 165-4827
hitochondral Disease Action Committee Copyright @ 2009 Al rghts reserved.




Al e g ntentional in

“warming them up



Email Open Rate

First Impressions Count!

Supporter engagement decreases over time

60%
50% F
40% F
30% F
20% |
10% [
0% . . . . .
1 month 2103 4106 71012 Year 2 Year 3
months months months
Time on Housefile
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ACHF — Welcome Series

Children's

HOSPITAL

FOUMD AT DN

Wefcame to nurﬁ
online family ﬁ

Wkl pome 10 Srberls Craldren's o plad Foun debie's oning el
VR i) s D 3 B 0nar of peats oF | U= S3fng 10 knonw U2 o, T30k WU foraking 5 3me 1D i ug and
Falp 0 grow ourening communiy

Diesr SywEm,

Helre i3 youwr usemame snd paseward, Youll be sble o change yvour pesswerd once vy gis io Care Central
Ligaq mamines crmed

Passwond: [atoinizhEon paesared masked oo for escaly magone)

Loipn e Care Casiral

o LIS ' e 8 i 0 e TR Al [ NE RECE S5 HD oA D LSEF GRS Tal wi GBIl Caie Candral. From nete you'l
ta sblo in ypdate your personal informadon, ©hange your parssnid, manago yow persoeal fusdraising and rrers
yaur recent ankne donation hixiony

By bk Eorreni ) A of QLT of b & Cormimanety, wod i gl o mis e soms of S B pnng Wde and feealas who s fves
Eawe hieen charged (o this hieftes thanks do e Alberts Chikren's Hosattal snd people juss Bk poul ¥ o

algs rerisve sparid member gedetes §0 you Can = am mane shout e wandeful pro geeers, innovalee eI and
shefle of fie art equistnen helpng aur chidren ard Tamiles, sl theeks 1o pensous communiy soppoe

Cm behal of the Alberta Childen's Hospitsl Foundabon and the foussnds of Wds who naby on cam fom our
) pil ey e, im0 Al dor isbeng Hve bima B ges 0 bebres i @ B 4] gl

Sincangly,

{0 .
e Fosnor-

Biela Koan

Prsipn 8 CEQ
Alberta Chiktran's Hossital Foundation
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Children's
HOSPITAL

TOUND AT DM

You can make
a difference
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ACHF — Welcome Series

Children's
HOSPITAL BH

£ Why Give?

Dam Symiem

SN

Vo have the posses 1o save and change |ves
Ewery @it i and small « proekses hopa b B 75,000 chifeen and tamilieswho reby on B alberta Chi
gl mach yea

By giving t e Alberia Thilden's Hespital Feundatian, you 81t suppormesg excellancs in tamily cantred child healih

piogramd, specidlized |ife-2ading sguipment and advanced padiddne rermsaich

Fediatec mymarch lies the bind that heliped paws 7y nld Michasl's

I

i 4
L, [LBERr

5aita Koanar
Fasmdant & CED Albafs Childimn's Haspifsl Fourndsdion
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Ontario Association of Food Banks

=
ONTARKD

AN EAT IR OF
FOOD BANKS

Welcome

Des Sam,

Thank i) e balping us passionsloly pursUe § hange!-fee Onlario
‘Whethe you aee familiar wilh our work or new 1o These issues, oor online
emen ity is 1or you. You will recesve qur latest reseanth 45 § happens,
aNd b e Srad 10 pec Bivd DROGEAFN NG BvEN Rnw. Yaur involement wil
make @ difierence for many people, indludng young children and retned
PERBIGNEIS O @ Tiedd moomie

fGince | painad i OAF B we've Dalpod poeple focm e vy mowig
et 20 Fiion posmids of Do i otigh sl petwoik o1 120 copmmaming
Toosd Baishis We've picvbded oved §Y mullicn in direc] fundeng bs o
barks stnos Mo provinie A groundewell of suppod far endeng paverty
ahd hismged hae emaiped The QAFB has mflvented T provincial
o on S| paificant policy Changes and inesiments in poveny
raduciion, including husdreds of milliens veabed if children's benets
AN 04101 ROUSING Vie've 4188 e as e gl b eaking lessa ch.
wuch a6 the Arst ever cost-bened anatysis of poverty reduction in Omtario

e, B challen e OF Hunge! s perishint snd growenp. This past
yoae, food bank use increased by 70 per cand Yiow ey be sunprived i
I had 100,000 Ofitar o clilden I ina boaselokl il sl
food Kids are wkipping breatdastin the moming snd leenagess s
gaing 1o bed wahout any supper atnighl Farmdies are facmp increasangly
dificull Bmes. Tens of Mous-ands are loging Beir jobs. Hard working
ndsisns s poirg foem working on B e 10 lining up o Bir esl
food baak in @ mater of monig

Thiets are F50U800 e, woriset) sl chilld sn g i o [ sinc e sl
weill e g conel i By 1 0 Tovod bl sach mesenth Thiy s my
neighteurs and yours. They may Ive on your sireed, go 1o your local
schanl, of wark alongside you | losk o v d to sharisg thelr stobes
anvd oan soliions willh you Flesss iy luned for e msny wiys you (an
By Thank pou fof SUPPOTRG Ourvissen of § burges-ree Onta sl

. Donate Now |

. Tell A Friend |

S ey,

J"""«.F"""_'

Adu Dpare
Enscutve Ditacior
Ondario Assaciation of Food Banks
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Working towards a hunger-free Ontario

Welcome

FOOD BAMNKS Working towards a hunger-free Ontario |

Dwear Site,

Tk you fer Being par of au & comrnity

Each duy, Beare e 140,000 rmen, warnen Shd ¢ hidren siuggling with
e in ey pas of our prowince. You can help os make Onlaso
g e Helging can be &5 sasy 88 dropging By your (Dol fermers’
market or gending an e-cand fo fall a friemd, Hare ame a few simple ways
Thal you Can hikg

Giow et commnmnity. Tell vour Tands, Bemily Snd coworkiens about the
work wa're S0ing 10 end hunger and poverty in Onteio. Fomsard &
i FEEE T

Make a Donatien, For svery §1 donated, B GAF B can provde 58 wors
offood o member food banks in communilies acres s Onlano. Donating
oaling Rt never been easier Do NE Niw

Get vl Support w0 10C# foosd D ank theough ouwr Buy Local Shase
o 0w 88 Dywrily-Tew Tarmers” sl in or e en (ommnundas this
surnimer theaugh (il See mone wirs 1) o8] imobed

Ll 1y ot Do . for newty added Begsarch and
liniks B thié QAFE on poulube, licbaak bnd beillén

Plaase slay ured for mone Hunger E-Fews. In the meanlims, Ifyou e
have & quEsion, comment, of supgestion, fesl free to
Thraugh oy websile or $end me &n smad Yoy Can abways call our beam
@racily abowl giving or geBing Evoled Tou can reach sur Deveisprment
Mansgper Renes Benstesa al B47-261-001 2 W would kove 1o hear from
woull Thank yol = adwante fof your suppedt

Bancedaly,

A= o

Adam Spende

Exmiutvn Dargctor

Cmifarig Association of Foed Banks

Donate Now

| Tell A Friend |
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25%

20%

15%

10%

5%

Subject Lines Matter

19.64%

less than 35

14.83%

more than 35

Opens by Subject Line Length

4%

3%

2%

1%

3.05%

1.93%

less than 35 more than 35
Clicks by Subject Line Length

Short subject lines outperform long subject lines
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Open Rate vs. Subject Line Length

50
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Subject Line — Number of Words
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Where are you on this chart?

38

Subject Line Length

32

26

Shorter 20
Subject "
Lines

B Percentage Unique Opens

Percentage Total Recipients

Source: Email Marketing
Metrics, MailerMailer LLC
2008 based on number of
characters in subject line

15%

20%

25% 30% 35%

Lower
Open
Rates

Higher
Open
Rates




Good E-newsletter — Ontario Association
of Food Banks

Hunger eMNews

Four e imgr Porermrals & Mansrgrer- Preess O fasio

o =

HUMNGER eMNEVWS WINTER 2010
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#5. Ask

Be bold in soliciting |
gifts.

(Wishing and waiting:
IS not asking)



What Motivates an Online Gift?

Other, 10%

Telemarketing,

13%
Email, 36%

Direct Mall,
20%

Search, 21%

©2011 Convio, Inc. | Page 56 Source: 2009 Convio Analysis of one Major Mailer Account @ convio
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Canadian Breast Cancer Foundation —
Example of a good donation form

Contact Us e
CIBC Run H for the Cure cirain So— -
ERABH BFEAST CARCEN POUROLTION e rson
EarOn 2 Ul | “Firdd Naad Iy
ABOUT THE il Mo
WUN LOCATIONS
A 54 P
FLMEIN, Wi & REWARDS =
MATIDMAL SRONS "5 a2 Horamion I & CongaTy 0 s
b
Conpany hame
“Giral |
U MNA
Shrest X
Help create a future without breast cancer
Alressy regetened bo the K . <k =
fun'? Lo L& sroess your By criceing fo support the Careien Bresef Cancer Founslabion, you Fip us 50 vt in e s ch and coraniy aalih -
Funde sising Cenkre. PrTicts IFvaf hawse T prisages! poben i [0 Frpr v Bng s Ehe ez of Canadians afieched by brasst cancer, The P F
- Frounghaion pruil donos dolars 1o work I Suppon of SHosects aeroas e bl specieum of breasl Pesln, chuding prevantion
Not regisiered yet? Clch el el orening chagnoa, realment and e Baytind  pein 1P
Wil Epac] 1o Nundnaianeg, mondy rsbed i Sech megoh rom G0 undesesng Sy o el regon 19 Turd ressanch end Cnrry s -
i e Secic i the aem. Ninsly- Ine ger cord of T hel money rom e Canen Breasl Candes Foundalion CEC fun
1or Tre Lt sty 'wilhinhe ragon In whicn kv resse Uil adekeeess mrurst befomg to the denar to recenre 2 tam receipl. B yoo do not hree S donor's emal plesse nse
Please enter youn do io Tee oo sl wtnamelasinme Te et debeleny
Erval Afean
Dot Flansleen
=Selact Donafion Amourt " [#] es. | oo e e
G o oo from the argantoabon
[a% u-u]
C w0 [ Fenense M
l:} 00
0 Car y
el ard e —
usa~ S 0
“enshen s (3 Cne-tine donasion © 06 ©C
() Sustwnng donaton . veell Cord Mumbesr
S=iact & Donaton Dursson | WY b

Tistaw Dot Eriraton Date B
e froses o |
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Canadian Cancer — Donation Form

TN s
b orel=e e
.’ Ty s 4 .

Sl - SEEAL — TrTmimL - Franosis

Camnadisn Cancer Tockety

donation
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©2011 Convio, Inc. | Page 58 \y convios

MOWVE PEOPLE™




Encourage Sustainer Giving Programs...

BCSPCA

SPEAKING FOR AMIMALS
T it Cotgmbsa Sogaty for fhe Fepention of Crosty 1o Animaiy

ik Fere 1o login. nu\:ammmr-m_

WERAE R

Priacy Potioy

L onkins aalal

The HighestPriority Needs Fund

Crarftadle ; -
Begltration Mamisr
11881 9035 RRO001

Tha: Highast Priceity Mesdts Fund Ralgs injored, momalass, neglaciad and abused animals throughout the
Official receipts for  Provinge qadh and ewrydayof the year.
F0m T PP
il 5% G I COH T fumd supiports all that we oo to help andmals tn nedd of care and protection indiading sheltoring, medical
aolars. attention, spayand reutering, renaiitation, adopticn, foster care, adhodady, eduation, and rasos. This
furnd aleo providis amergendy e saving Sopport for Lm Rt Shastens sudh a5 whafine. Sased on the BC
FPLAS oSt Urgent Peds, ks T SUpports the B0 SPCAT work Tor animals a0noss the provinge eadh and

ey day of the yar.

Join the PAW Plan Monthly Giving Program Online

Bscoming & mantily coling donor B Uha: DSt wWal o Cam makis & differends for Romaliss and abused andmals
-+ all yar bong! Your monthly gift & comvemiently deducted from your oradit cand automatically Gach month
and Yo Gam CrangE OF Camdal YOur montily SIppOrt 3t any time. By giving on & momtily Dast, you enee
g of your donation goss toward Pelping animals dn nedd and alows e B0 SPCA 0 raate Sstanale
plars for animal cane, education and rascos.

In Pt for your montily SUpport, you will receta:
» A Suzeoription 1o our Animalianes magaTis
w Qo ammigl B0 5PCA Andmal Lovers Calandar [each fall)
» Officlal reteipts for ooms: e pUrpses Selhvered dinectly to pour ematl addnass

O il of the andmals wa Care for and protedt, thami youl Your gL will el s 1o continus our Ife-saving
WOk,

® kein cha PuM Plan Wenchly Qhing pregram aifing for sumsemci dedusiens from our St and on the 1 of sadh o of from weur Bark
aazurs o o 1550 of dadh mench. O o Pan dorere Wil nkdthe o e Baafie a2 ool Qo Bux Wil e ore cfical e
For iz Tl pumeas dagh Falnarny by eguar ral Dowrkad ard colsk s all A-4E1-TITY (0051 i cumdde
o Lowar Mairlind) o ogn up by

To maka & spacial ons-time it stead, please it ene.
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To malks & el one- U g7 etead, plaass o ere.
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Canadian Wildlife — Purchase a “virtual

Animal”

O A

e

Online Store
DN TN
MEMELT BT TOUIMT

AR TORMES: S DoE

Updates
o
Tm ==.a Marsew
MoET SO T Sy e
Eoaciel Fsomoons

SRS Meacr Ceed

Media Centre

—zm.
SR T R
EERY

R
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Shop and Sawve Wildlifa!
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End-of-Year: A Campaign Approach
Last Chance

Taking a campaign approach e

to end-of-year fundraising can ==

generate 4X the results

Sent on December 30/31st raised
56% of total

Sent just before Chanukah /
Christmas raised 19% of total

Sent mid-December
raised 25% of total

&g convior

MOWVE PEOPLE™

Source: Convio analysis of 17 multi-part end-of-year fundraising
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Campaign Timeline
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Day of the month - December &4 CONVIO
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Holiday Campaign —

anada

©2011 Convio,
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Stewardship Holiday E-card

SEASON S CREELETINGS
LROM YOLUR FRIENDS A7 NATURE CANALA

DONATE TO NATURE CAMNADA SEND A HOLIDAY ECARD READ MORE ABOUT SPECIES AT RISK
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Nature Canada — Last Chance to Give

L E. A R

S ——

C Help preserve wildlife and
r- their natural hakitats wwith
your 2HE tax-deduoctile gift.
Mowr Sswmppsort is so important o wes. As this yesr comsess bo @m =ned,
wroowr donatien will directhy impsct owr sork o pressrwes wildlife snd their
natwr=l habitsts throwghowt Canod=.

owr yeasr-=nd gift will b =wasn meore gresthy: apprecisted dwring thess DQ nate NOW
=conomuis times, when the presswrs groaes bo igeorns or [t o fF k ad
imports=nt decisions showt nstwrse and the snwvironm-eant - despits the

despening chmats cnsis, and the growing list of andangesred speces

who faoc= an wno=rtsin futwrs. NMature still need s your help!

| urge you to make one final contribution to MNature Canads this
year. With yowr hbaip, we remain committed o carmrying on the effort oo

protect wildlife =nd natwrsl spaces.

Happy Me=w ~==r,

lam Crawid=om
Ex=cwtive Hirsctor
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Unexpected events — Ability to be timely

©2011 Convio,

Inc.
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Provide a “mission related” value add premium to
their gift. Nature Conservancy of Canada

F‘-\-r
e R

Sepportex Services

RERE

A limited supply of 2010
calendars are mowr
available online.

“e 4| Loolk
N Inside!?

Makes a charitable

donation today and we'll send
wou a beautiful full-sized eco-
friendly 2010 wall calendar
illustrated with breathtaking
photas of the wery landscapes
wou're helping MOCC protect.

we beliewe yvou share cur
commitment to kesping
Canada's natural places and
the many species that call ST Ll MAREEE: S0 W S e (DRSO YRS R AL P o i
them home safe forewer., Blease  #7

help us do just that, by supporting cur calendar campaign todaw.

Your charitable gift of 20 dollars or more helps to protect critical habitat and support
the surviwval of native plants and animals like the Grizzly Bear. &5 thanks, we'll send
wou a full-sized eco-friendly wall calendar celebrating Canada's precicous wildlife and
habitats.

Donate online or call 1-300-465-3005 to reserve youwr calendar. Limited timne offer.
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Stewardship....Properly thanking donors

BCSPCA | | DONATE || . VOLUNTEER | - ADVOCATE |

SPEAKING FOR ANIMALS

The British Columbia Society for the Prevention of Cruelty to Animals

WELFARE CRUELTY PFET CARE WOUTH SUPPORT HEWS: AND EWVENTS ABOUT

SUPPORT Home » Support > Domor of the Month > Donor of the Month
-,
Support Homepage |

cur Priority Heeds

ronations

ronor of the Month

shop

Participate

Leave a Legacy

Corpeorate Giving

Frequently Asked questions

LOGIH

Donor of the Month

| we are extremely thankful for the incredible support received from the following individuals and businesses in

wsErmnams L .
| communities throughowt the provimcs.

|ll-lll-ll-l- |

[ rem=mber me

pazsword hallp | register for our June 2010 See Ya Later Ranch
site May 2010 Craig Haherniak
OUILCK 1 TS Aeil 304N Iarmmns and Wars bdnla
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Stewardship - Keeping your

Constituents informed of results

Thamiks to vouwm. L3 000N sguare Kilometers

of Boreal Habitat will be protected!? T P ————
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Articulating what your contribution will
accomplish

Your 2070
NMembership Tnvitatiorn

e e Sreoe it Ol o By Y esmres FRessenlrThoam et Taihe Irealite e S
EOOITES T O SR A STl T T S O R o Pl B SO
e eerreathoreall Yesawr of I Ekoeoliae sty

[ =N T P mmm:mmwmmm
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[ o Ty [

Eome penarree = erm b r o Hledures e nescls foecimege
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Effective Storytelling....Share success
stories.

AIIVGLYGRAL O L O VLA AVACILLLLREEE

Some can, others can't, but everyone ~ »=<

Make a free throw at the Er-

has a shot at national anthem auditions 2825 . vone of the

above. It's singing “The Star-
Spangled Banner,” a song so
difficult to sing that Roseanne
Barr was so frustrated after her,
uh, riveting performance in 1990
that she felt compelled to grab
her crotch. A shame someone
didn't grab the microphone first.

The T8 audition performances
Sunday included individuals and
groups as unorthodox as a Cedar
Park karate club. They showed
up undaunted at the United

See BOHLS, C4

S0 PROUDLY HE HAILED:
Robbie Hearn, who regularly @ statesman.com

auditions for the Express'
‘5tar-S5pangled Banner' singing
duties, puts some emotion into
his tryout on Sunday.

See video and photos of the
Express' national anthem tryouts
with this story online.

I A P A e T T T WAt PRI o WP B s (L0 i 7 e e —— e ——— e o . e ———e .
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Make their gift seem tangible

RIGHT
PLAY

ABOUT US OUR IMPALT m LGET INVOLVED NEWS & MEDIA
HT T . A, A, =

GET DOMATE

— DONATE

Donaie
Eve Calendar What does it cost to change the direction of a childs life? Tony and paste s (mK o ot emall
FESTANT MESSS0E
Walumesr
|| http:slasar . nighttoplay . )

e Your donation makes & diffarenca. VWith your help, we can continus to snsurs that childran =

hava a-cess o regutar structursd sport and play acthvties that nsip them to devslop ssir-
DOMATE setsam. 2 sanss of bslonging and becoms rols modsts for othsr childrsn. it dossnt taks much

to maks a hugs diffarancs In 2 child™s iifs.
Yo e e Power 1o
change a chik's I A
VOLUMTEER
Yo can make 3 difizrence . L Donane In Camadian Dollars™

DONATE HOWY
foday A

sai ssisam: 85

- 1 -

GET INVOLVED senss o betornging: $12 .
Takte charge and show
your suppart A ke el : 38 - Tomate I LS Doliars®

play: pris=less

“Dwonacions are S deduciable and & recein: will be
S5

The chid Is hecoming mom awass of thelr leposance and place In the wond. They sse competencies b

themseaives that ars develoning Bsfors, the child didn 't knowr that they may have had a cedaln skl o

©2011 Convio, Inc. | Page 72 y convios

MOWVE PEOPLE™



Engage them in your fundraising..

2ize Uncork your generosity.

F

Drear Sibe,
Wncark your geneiositg this weskend.

Purchase a botile of Peles lsland WOA Premium Select
Chardonnay or Cabemel Merdot at LCBO stores across the
province and fen per cent of total sales fiom thess wines
will be donated te the Ontarle Asseclation of Fosd
Banks to help your neighbours facing hunges

Look for the special Stepping Up 10 the Plate brand, which wall
be displayed prominently in your local LOBO storne,

Hare are some helphl lips and 1asing noles on these vory
special wines

Cabarnet Meilor WA

LB Tasting Mote

Dark ruby red colour, smoky, npe red berry arcmas and
fevours, dey  and  hghl-medmsm-bodied, well batanced,
mniegrated 1 = wilh darale firusk

Senenng Sugpeston
Tey wilth grlled meals, bargers, gnlled sausage and nch pasta
dishes

Preminm Salect Chardonmay WA

LCBO Taating Note

Light yellow with greenssh linge. aromas of apple, citns with a
touch of vanilla and tropical frel, dey, medum boded, with
balanced aciddy, soft cdrus, apple and oak flavours on the
fnish

| Tell A Friend |

Eenvng Suggeston
Serve chilled walth chicken and pasta with lemonfcream
SaUCE
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a ~r w0 D PE

The Top 5things you need to
BE SUCCESSFUL online

Reach — Be everywhere they are

Know — Be Interested in who they are

Welcome — Be intentional in warming them up

Cu
AS

tivate — Be effective in communicating

K — Be bold in soliciting gifts and making

sure to properly steward them after the gift.
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Fundraising Performance Metrics

How Fundraisers’ PerformanceIs Evaluated
[from Cygnus' Research Study on Career Mobility in Fundraising]

gross revenue  incorporating increasein  improvementin  netrevenue  improvement in reduction in cost improvement in
raised new technigues nurm ber of donor retention raised aweragegift perdollar raised staff retention
or approaches  active donors value among
retained donors
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Increased competition for wallet share. Be the
organization that is “15 minutes ahead”.
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Q&A

Thank you!

Kenneth Kuhler — kkuhler@convio.com
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Barriers to Online Success

Limited Staff Resources NO Oﬂ“ﬂe Strategy
Limited Fundraising Experience

Can’t Agree on the First Steps

We Have Limited Budget ., <=
J <

We Need to Show a Return on Investment
2011 oo, . | Page 75 & convios

MOWVE PEOPLE™

Can’t Implement a Plan

NO TIME! Very Few Email Addresses

No Online Marketing Plan

Our Board of Directors is Risk Averse



http://images.google.com/imgres?imgurl=http://www.jewishisrael.org/englishlist/pics/1time/confusion.jpg&imgrefurl=http://jewishleadership.blogspot.com/2008/03/right-left-confusion.html&usg=__BCJ11TjeE5HW0vaGIEb1gNZYj4I=&h=260&w=246&sz=13&hl=en&start=59&tbnid=mGxxcdNkRCh_UM:&tbnh=112&tbnw=106&prev=/images?q=confusion&start=54&gbv=2&ndsp=18&hl=en&sa=N�

Go! Is more than just software...

Convio online fundraising and email software

n B
A proven strategy and action plan

n B
Convio consultant and services to guide and

execute for you

Pl
P

Tangible results today
Foundation to build upon tomorrow
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Convio Go! Program Objectives

Grow Your Emaill List

.} Communicate
Regularly

i Ay AL <
&\ ™ Raise Funds

I ahnsate
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How It Works

Converting site visitors
Cultivating new
subacribars

Welcome serias launch
aNewslatier production

Wrriting a compelling ask
|:iIJ||I"i':I1:ir!n MW !I.up'pﬂl'tf.'l'!-

Danation farm Bulld & test
Bulld & sand email appeals
Continue eNewsletiors

Outreach tactica
Viral marketing

eCards & rewards programs
Bulld/send cutreach seres
Continue eMewsletters

Maximizing year-snd giving
Donation form best
practices

Danation foarm Build & test
Bulld & send amall appeals
Continue elewsletiers

START NOW = NEW DONORS IN Q1
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Convio Go! Program Objectives

( )

\o\
A Raise Funds
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Website Sign-Ups are High Quality
ANERA

AWERICAN MEAR EAST REFUGEE AID

Help Gaza Now!

Help us respond to the crisis in Gaza today,

ABOUT US OUR WDRE | PARTNERS MEWS & RESOURCES | WAYE TD GIVE

DOWNLOAD | ANERA Responds in Gaza
FUNDRAISING

TOOLS

FOR GAZA [T}

-

A - = January: delivered more than $4 Million worth

holp a tamily + S

in Gaza of essential supplies into Gaza

e IR - E-news

Sign up to receive updates and alerts,

Email Address

ANERA's Donor Live From Palestine! Community Center to
Community Responds Thes March, four prafessional Reapen
ANESLA has witnessed an smanng  Toncant from the Edward Said o, ey 11, ANERA and local
oulpounng of suppon & comcern ﬂ_b.:'r"l 'ﬁh:y‘mrr_‘? Misic partmers mill reapen a community Trusted and Respected %y
for mnocent Palestinien famibesin S0 o '-""" -'""-“":"H" center at the heart of Nebhr Gpap KR[REY ArrmEmspiling Sivemen
s et e s Bared Pabestivisn camm m

Gars who were cawght im the

orossfre. Resd the s Lebsnon. fead the wtor
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How can we achieve success with
Facebook - Social Media Integration

facebook Se=rch Q Home Profle  Account -
m Healthy Child Healthy World
Avagzne.  Wall Info DOMATE Today Receive Our.. RSS/Blog Discussions 3

Crealte an Ad

Wake-Up Others. Deepen Our Impact. DONATE Today.

Save Money,Go o
IU's ruem - mvery gifll will help us Turther sagoennd’ oor workl and preweysl fundreds of housands of chilkdnen from nesdieszly gelling =ick - and we NEED your
support.

Achimving the Miniasd J-sfar g Trom Charily Mavigator, you can be sssuned Ghel Hesltiny Child Heslthy Workd = e most responeibiy wilth financial
management decizions, smeuning over 5% of all Tunding go== Lo program= and oreating the de=pest =ocial impact.

Gt armsunds
v 3
Irsftnuctions to make solar
Credit Card Mum e OV Niam e panel and wind Durbine at
Fiome.
Expiration Date: Credit Cands Aotepted Lk
w | VISA B e B
' Jobs for Mawy ®
Veterans
Your Information
Tithe: First Name: Last Mame: mﬂ"
= vk LTurare
Addires 1 Lockiing for & job? Disoower
your caneesr in the Tederal
gowenrement. Gel smpiopment
Baddirees F; nformation for weberans S
bramsiltionsng miltany.
City: Sharbes [ Pronwines: ey L=
(e MODLA Announces
ZIP/ Postal Code: Comribry: 2D EXPOD
W
Ermail Adidiress;
=
Loy

e, T wwoukd like b rective communiations friem this erganization,
RSWP Eo attend MODLA 30

THP0 Gl Dmnaliting Msks 4
Wizh Moundation. Purchioss a
30 HITV from MODLA and
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Convio Go! Program Objectives

Grow Your Emaill List
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onal Welcome Series

urr-e-mail

; Furr-e-mail

.

Ths Hurmans Soesy of Indiansnoks heigs Mousands of cats and dogs
N a0 Sy R e Can yog ke

Mshs & Domsslbere Tour frannoa conmeuaers naip Lnd aur programs
anad Fakd: Dur iil8 4 aving SF0rs posaible & i i

O wisbem iz ihar =l
Central lrekana snimals
e Traahed walh Ggrely
and reapect and or s
¥om crusly, kaem gea
naglact

h c. (= T i | P -
| enalar Special mvmrin fike Wult St ir ¢ e 12 Strays of
Du nata N uw g l-.- T.r-:‘ % .:: JlnI.J.Ir:-l:-.r-f :I. .:.:;..Hr': ':r,::‘r:-lf'.n.m AR EBLCME Chnstmas
- Donate Now

Tell A Friend

Chesch oul thass
ekl EumaE Inoking
fior 3 homs for tha

— —— e habdays!
Barar e mon w e LEaT MOrgs>

fipl obEd viesdous upamng svents!

ho Spraaed the Wor: Tou ¢ an Rl FOUr Mends and Frmsy a0yt T

wify, rends, (worEes, or peopls ol
G, O AtREr COMFLn Y gFauls 0 S0hane
BiF anims W Lt

B e vy siviste ——Promotion
T To a thaksr armal n
naad af madeal cars,
there are few tungs

[+]
ne S & rour Tail ys about vour adopind cof or dag Sand yous

m Hapgry Tail ol

be batter than rec@ang

&0 Panicipae vl Youl Poscly vl o Gpend §om '|'.:'i‘lf.- Ll Rt ] SpONFarsip. Leam
your dag? Jam our Pet Fak or 3ign up for our Caning Mmaming Sohonl MOfes s

T

Wi e I QU SN a6 UGN 35 v Lo your pet, Butwe couldnt
& Iregd St Nedp T communily weahaul wour e Gl ewosssd odiny
M il anid dogs of Indanapalia nesd poul

S seahy

r:ﬂtl '_.IJﬂ": Fosd e
BT SR | das BT KPR AN 2

John AlmaFire
Eracufivg Dwgoioe
FgMars Sof ety of rclanagois
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Establishing Regular Communications

eNewsletter Template

¥ o aew rabls te viee the macasgs balow, Click Has %2 viem S maesags on sur mebaibe

Welcome to the flist online editton of Food fer Theught!

Your support of the Cleveland Focoban i allowing ws S do more than sver bo
Teed Fungry men, women and children soross Northeast Onio - 50 muachihat e
cant say & sl noour offire nevsketier . Our onlines sdiion noludss lsst-mnuts
Lupdstes and nerees armilable only 10 you a5 & member of our onbng commundy
Liks wrhat you see hens? Pieass shat e this message wilh sthers snd ask
tresm 1o poin u in Lhe fight 1o 8n hungér inoowr community

Great Mews - Foodbank to Receive Much Nesded Food

Rzl for hungry noreas] Ohioans should armive soon,
tharks to apgroval of the Farm B8 by the Congress szt
ek The lorg-sevaded Fanm B8 could not come ol § mone
important time, & the demands of & faling sconomsy ard raped
ncreases in food and fuel pices escalste the nesd for
hursger rebed. Af e Oevelarsd Foodkant slons, we extimale
that wes will b sbie o provids an sddfionsl 1.5 milion masls
in northesst Chio in the year sbwad, orce Fis bl iz Snally
anacied

o sl Werrilory's hambars: of Congricss wid voled in tisor of The Faren S8
inclucki S Shaivod Broen, Risd, Slighan Tkl Jones:, Rig, Dannis
Kuinich, Ren, Sleven LaTounete, Rep Betty Sullon and Rep. Rakh Regils

Flease fake & Mmomend 5o conact these members' oifices and let Hem know how
waluabie their suppor of the Fann Bl is. For Senator Brown, wst

Mg e i a0 somtact; tor Representoves, visk

Iibps Ve w hosise o) for o listing of membens

April 2008 was a recond-breaking month at the Fosdbank!

Thisk Agri, v chfribidid mors Tood in & Sncks month than
rry Obhier ronth in olr fistory, Th ot was 2 375 645
poureds of 100, which ks enouch for sgprsinetely 1 7 adion
iy fof e Inooine paogle in noffesas] Ohi. Our
disdrittion conbinses 1o increase in response bo the
escalating need for emergency Teod n nertheast
Dl Just last year, our meamber agenciss in Cuyshogs
county served 1 millon more meals than they did the: previcus
year. Thanks 1o our gresd volunleers, food and fnancisl
donors, thes oriically imporiant Tood iz svailabis. We coplin do @ willlsood
o bl

WLULL LUIIVIU, 1L, | T ayc ol

N Online Ediﬂrﬁ

Tou are recErying the Food For
Thought efswsistter by
request at

S 0N, C0m,

Click here to update your
prafile.

Wowu're Enoedtedi

Hamest for Hunges Recognition
Ceremorg on Thursday, May
9 ak & arn. &t the Claveland
Foodbank, Join us as ¥
celabrsts the ruccere of thir
yaard Harvast far Hungar
campaign, the Foodbank 's
snnusl food snd furide drees,

To REVP; plassa contact
Wiy Doere at
2167102046 or

Fand Dyiee ot the Lakos County
Captaina Gama

Jurna 10th &t 7 g,

Bring & non-pershable ®em
mnd recsies §3 off the ticket
prick bo the game, Vislors ank
sncouraged to donate “Supar
Sex” Rwmin, ouwr mort nesded
food manng, which indude
paaniut Bktar, tun s Figh,
caraal, basf itew, canrad 1oup
wnd canmed vagetables, For
ticket information click here,

at Work!
For avary 1 nveated in the
Foodbark’s Fresh Produce
Inmtistive, we can make I1
powndi of Fradh fruits &nd
wegetables avallsble to hungey
rrn, waman snd childesn in
sur eammunity! Make &

donation today to help suppost
this program and all of our
fund digbribubion,

Announcement Template

1Fyou are snable to view the merrage balow, Click Sars to view thiz meresge an our webeits

I

foodbank

Cear System,

Tall wad | wesl

‘Welcoma fo the Cleveland Foodbank's orbns commundy—our most & feciie way
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Convio Go! Program Objectives

Grow Your Emaill List
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Best Practices Donation Form
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An offseason fundraising campaign
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summer
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We still have 115
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support
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We're able to send

178 youth —it’s

not

too late to give
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Email Acquisition Campaign

You already love OMRF. And we love you back. So much that Geek is the new chic.

we're ready to make you an honorary scientist. Every time you tell Support OMRF and win a Geek Pack!
a friend about OMRF using one of our eCards, your name will be
enterad in 3 drawing for a free Geek Pack

Our Geek Pack includes: 1‘&

A genuine, unused, biohazard-free lab coat—
embroidered with your name!

The latest in personal protective eyewear, because we
practice safe science, y'all.

And the finishing touch—a pair of second-skin lab gloves

to protect your digits from harmful stuff. And of course, you N— — ' '
befter believe they make that nice, yeah-I'm-a-doctor Win a M Paek et e e 487 s v Do [ ey
snappin’ sound when you tug “em on. Exira cool. Click here to Sign Up! ey

When you don your Smarty Pants duds, your 1Q will gain an
instant 20 points. We guarantee it! Plus, you'll be helping spread

the word that research is cool. : T e SR >
Enter to Win!
So please, pass it on! Don't forget to tell your fellow geeks. Be a

Smarty Pants and get your name in the game.
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Year End Fundraising Campaign
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Support - Dedicated Go! Online Community

10

COMMUNITY

i \crave Nkl (Lo ol

L Cirprurily ¢ Coimen Ol Frogren

£ All Content (59)

Al Contert

LE=T | -

Author

b B = - - BN H

basaas

©2011 Convio, Inc. | Page 93

iy

-

o Bew o 3 foor s | ey o () Bpewse

L Discussions (73)

Subject

Wz  Changing Survey URLS?

HousslleBulding Campagn Guids Ofliee Tooch-Painis
Rusobang dupicaies in C3E0

Hife' 1 | T i weli fid ih Twnd S ile gridpa?
Campaiges & Donation Fonrs

¥ahno Domeirkeys snd Cornin ag aulhonEed eendes

Comacis only sant cotan messagas

dupficalag meade whan respanding 10 advocscy @ or sending ecads

whlmwsktion Gusia

Snippel SAnppsd working

|- | Documents (11]

Set 3z default tab

Ry convio

MCTVE PECIPLE "

Actions
% Start a dizcussion
|:| Creste & documert

Al
<5 Create an announcemert

i Create & poll

Motifications
@ Feceive email notifications
View feeds

Twe
oyl

1wt oo
oy Mt

7 wmek wga
& mesrine]

]

by manwmon=1

2 wmnks wgs
By phanLsT]
2 wesks mo
¥ phansen
LR T
L i
1 i a0
o Rl
1 Tt
by pama=1

S ——
0 ek Serg

0 Pureiizrn Compam:

Qb Heanle Dokien Cangaan
&) aiteveoefinis A cftacls

0 2aere

Popular Discussbons

Lo 5 wwrs Prgefuicier e
™ e pbdshed
A (e Sarvey URLET
J; Ticaiss =& ysspy o oo ks
o} 'isove Eoves Eoprping
b

&g convior

MOWVE PEOPLE™




Support - Access to eLearning

Upcoming Online Training
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Support - Quarterly Benchmarking Reports

Benchmark Q4-2009
Go! Online Fundraising

My Cohort Average: $36,059
\ My Cohort Median: $3,245

~

$40,000
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$30,000
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$20,000
$15,000
$10,000
$5,000
$0

Online Fundraising Performance

$39,000

$12,000

$10,000

$500

1st Qtr

2nd Qtr

3rd Qtr

4th Qtr

Q1 Q2 Q3 Q4 My Go! | All Go!
Cohort Cohorts
N=5 N=25
Donations $500 $10,000 | $12,000 | $35,000 | $36,059 | $27,854
Number of Donations/Quarter 10 150 150 350 283 190
Average Donation $50 $67 $80 $100 $128 $147
One Time Donors 10 115 125 250 215 171
Sustaining Donors 0 5 10 50 68 19
Percentage of Online Donors on File 0% 4% 8% 9% 8% 5%
Percentage of Online Non-Donors on 100% 96% 92% 91% 92% 95%
File




A set schedule to keep you on track
Walk Phase Jog Phase Run Phase

First Four Months Months Four to Twelve Beyond Year One
(Decemeber — March
2011)

Campaign #1 Campaign #3 Campaign #4
Spring Appeal April — 4 Email Housefile Build J End of Year Campaign
June 2011 July — Sept. 2011 Oct. —Dec. 2011

Setup Welcome Ongoing Housefile Email Communications (Approx. 10)

Weekly

Calls (5) Bi-weekly Expert Office Hour Sessions (Approx. 20)
___‘
Bi-monthly Best Practices Webinars (6)
__I
Quarterly Benchmark Analysis Reports (4)
| ]

Unlimited Convio Community & Convio Online Training

O
Unlimited Convio Support (phone & web)

Go! Graduation
Self-Sufficient Using Convio

Convio Account Services




Setup: Timeline Detall

Week 1 Kick-off Apply for an Internet Merchant Account

Week 2 Product Overview Complete First Three Convio Guides:
Giving, Registration Flow, and Contact Us

Week 3 Data Management Complete Data Management Guide

Week 4 Reporting Provide Edits/Feedback on Convio Pages

Week 5 Go-Live Transition Approve all Convio Pages & Integrate Into
Your Website
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Go! clients get results!

Currently there are just over 100 organizations
that are in or have graduated from the
program. Overall client results to date:

 Median emaill file list growth of 60%
* Median online fundraising growth of 100%

« Client’s experienced, on average, a 200%
return on investment in the Go! program

 Earn 31 hours toward CFRE certification!
* With 5 to 10 hours per week
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Go! Grad Success Post Go! Program

$14,000
. o) .
177_/0 Increase In $12.000
emails sent after
graduating Go! $10,000
$8,000
$6,000
o .
e 82% mcrease IN $4.000
funds raised after
graduating Go! $2,000
$_
Average dollars raised per month
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