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About Your Presenter
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Patrick Hansen
Senior Interactive Consultant

Manager, Convio Go! Program
8 years in nonprofit technology
4 years IBM R&D

Published author with 12 patents
Clients include:

» Feeding America

» National Relief Charities

» Yellowstone Park Foundation
» Paul Anderson Youth Home
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Convio Go! Program Objectives

Grow Your Email List
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Convio Go! Introduction
Convio online fundraising software

A proven action plan

A team of your peers and
Convio coaches to guide you

Tangible results today and the
knowledge to build on and expand your
online programs
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Relationship Building Framework

Build life-long relationships with constituents
' Constituent Data
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Constituent
Relationship
Management

(CRIM)




Our Proven 4-Part Plan

al Q2 Q3 a4
Site Configuration || ¢, - : i
; pring Fundraising || Housefile Building Year-end
[ & we'f:ﬂi:mes ][ Campaign ][ Campaign ][ Campaign
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Convio Go! Program Objectives
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Nonprofit Email “Housefile” Size Trends

All Verticals

Animal Welfare
Association & Membership
Disastar & International Relief
Disease & Health Services
Environment & Wildlife
Faith Based

Higher Education

Human & Sccial Services
Major Emailers

Public Affairs

Public Broadcasting Stations

Visitation, Performing Arts
& Libraries
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Median Housefile Size as of June 30, 2007, n = 419

The Convio
Online Marketing

& convio' | Nonprofit

20,140

Benchmark Index™
Study

Published March 2008

arin hen s Manage
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Convio Go! Expert Webinars

Email File Size #in Panel Amount Raised
<10,000 95 $47,039
10,001-25,000 74 $115,685
25,001-50,000 58 $144,547
50,001-100,000 42 $416,571
100,001-250,000 35 $680,587
250,001+ 23 $732,829
Total 327

| m Webinars highlight industry data and trends
convio :?:iﬁmk“ s Download the study:

Benchmark Index™
Study

Published March 2008

Landraens
Ve By, Trenter e Shist Uyt S Sasin
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R

convio.com/resources
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Housefile Building Options can be overwhelming

10 - ) Direct mail
Site Opt-Ins ($) integration ($$)
High 91 Viral Campaigns
Quality Google|  search Engine ; (%)
7 e Marketing ($$) Interactive Flash 1
| Application ($$$) Targeted List '
! ; Acquisition ($3) %Qawryﬁe,e,%
Chaperoned 5
6 Guerilla Messages($) |
-| Marketing ($) |- S ARttt
51 — g ®) Offline event
craigslist signup/canvassing ($3$) General List
4 : Acquisition ($$
Banner Ads ($$$) | K (59)
3 1 |
Low | List Append ($)
Quality , | !
1 . — . . . .
1 2 3 4 5 6 7 8 9 10
Slow Growth Rapid Growth
(<1k/month) Offline Marketing Tactics (>8k/month)
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Online Marketing Tactics
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Our Proven 4-Part Plan

Ql Q2 Q3 Q4

Site Configuration
& Welcome Series
Launch

Spring Fundraising || Housefile Building Year-end
Campaign Campaign Campaign

- Convio Go! leverages
your website to maximize
housefile growth
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Website Sign-Ups are High Quality
A

America's Second Harvest
of Wisconsin

Ending Hunger
FREG|HG
A member of AMERICA

E5 HOME CONTACT US

America's Second Harvest of Wisconsin  until hunger is gone,

Seasonal Promotion
we'll be here,

Feeding Wisconsin's Hungry
Events

Future %

100,000 pounds of food donated
by Balistreri owned Sendik’s Food Market!

W : DONATE
; OWNED & OPERATED - ~ -

SINCE 1928

Second Harvest News

GISTER
w a nddress Go|

. All food from Second Harvest
-~-tead about 1t is distributed to the hungry
free of charge

A heartfelt thank you to everyone who
participated. ..

Stuff the Bus results ==

Feed Your Soul results ==

PB&J Challenge results == Second Harvest of Wisconsin
SUPPORT OUR FOOD DRIVE
WITH JUST A CLICK!

About Us | Yitual Tours | Howe You Can Help | Agency Info | Mews | Employment | Donste Mow!
&% SITE MAP @ 2003 Secaond Harvest Food Bank of Wizconsin. A1 rights reserved. - Crested by Red Anwil LLC

s Can a visitor sign-up on your homepage”?
Is it prominent? Convio Go! provides the code...
© 2009 Convio, Inc. q Co n v I 0®




Convio Go! Consulting Webinars

s Highlight best practices/room for improvement
s E.g. — nonprofits lose access to a stream of new
online constituents as time progresses

00%
o 50% F
= I
CICJ I
o 30% B \\
@) i )
S 20% } —
< [ x
w  10% F
0%

1 month 2t0 3 4t06 7t012 Year 2 Year 3
months months months
Time on Housefile

Source: Analysis of 3 major nonprofits
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Our Proven 4-Part Plan

Ql Q2 Q3 Q4

Site Configuration
& Welcome Series
Launch

Spring Fundraising || Housefile Building Year-end
Campaign Campaign Campaign

- Convio Go! will automate a
series of welcome messages
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If you are unable to view the message below, Click Here to view this meszage on our website

Welcome

Dear,
Thank you for joining us online at the Colorado Children’s Chorale!

This seasonwe are delighted to celebrate the Chorale's 35th Anniversary.
Millions of miles, millions of smiles best describes the many years we hawve
toured globally and performed locally.

There's never been a better time to connect with our organization.

Having recently perfarmed the woarld premiere of A Stream of Voices - a
musical especially commissioned far children's voices - we begin our
anniversary season with much anticipation for what a new decade brings.

Author, poet and arist John Ruskin ance said, “When lovie ahd skiil work
together, expect & masterpiece " The same can he said ofthe magic that is
created every seasan with our children on stage. There is a genuine
passion forwhat we do with a fierce dedication to aristic excellence atthe
Colorado Children's Charale.

As members ofthe Charale community, we are first-hand withesses to the
transformation that takes place in these children. The character required to
be a perfarmer and to travel as an amhassador demands the hestin every
Chorale member. These expectations hecame qualities that play outin
school, wark, and life.

Though we are a professional children's choir first, many could argue we
demaonstrate the results of @ service organization because ofthe remarkahble
yaung adults these Chorale members become. Mo matter onwhat side of
the debate you fall, everyone can agree the Calarado Children's Chorale is a
worthwhile endeavar.

I wiould like to personally thank you in advance for your patronage, your
financial support and your time. YWatch for future emails about the different
ways you can get involved. We look forward to seeing you at the next concert!

Sincerely,

A@dw )' N })Msz

Executive Director
Colorado Children's Chorale

From the desk of

Diane Mewcam
Executive Director

Tell A Friend

Millions of miles, millions
of smiles

Each year, moare than
50,000 Coloradans
experience a smile-filled
Chorale concert

Thousands of people in
41 states like New
Mexico, Florida,
California, Morth Dakota,
Texas and Mazsachusetts
have zhared smilez with
Charale performers

The Chorale has brought
zmiles to the faces of
people in 10 countries
including China, France,
Scotland and Brazil

Convio Go! Automated Welcome Series

s Messages will:

>
>
>
>
>

Establish your brand
Establish your voice
Reinforce your mission
Convey warmth

Invite action

&/ Convio



Convio Go! Automates your Welcome Series

= You write up a warm welcome
m \We configure it for automatic delivery to new

constituents

i
Corwio convio

CONVIO GO! WELCOME SERIES EMAIL GUIDE

Client: [org full name]

Convio

s
convio

CONVIO GO! WELCOME SERIES EMAIL GUIDE

PERSONAL GREETING SUBJECT LINE

Client Convio Short Name: [Convio short name]

This completed form due to Convio by: [specificrecurring date]

Sender email address: [org email address]

Sender name: [org name]

Submission Instructions — Send this completed form to getready@convio.com. You should receive a confirmation of
your submission within one business day. Ifyou do not receive a confirmation, we may not have received your
submission (the Internetis not perfect!), so please resubmit. Your subject line should contain your organization’s Convio
short name, the word "WELCOME", and your content submission deadline. For example: PAYH — WELCOME —4/11/08.
If you submit your newsletter multiple times prior to your deadline, all but your most recent submission will be ignored.
Please note that if you miss your submission deadline, submit an incomplete document, or if the subject
line of your email submission does not follow the required format, production of your newsletter could be
delayed or canceled.

Requirements
55 Characters or less (approximately 9 words)

[enter your subject line here]

Best Fractices — Subject Line

The subject line will be the first part of the email that your
readers see. Think about what impression you would like
to give them when they see the message in their inbox.

Some examples:
*  Welcome to AHS Online
«  Strengthening Qur Connection to You
» OrgMame | We Want to Welcome You

The Welcome Series email campaign will consist of two emails that are sent to all new constituents who register on
your Convio-powered site. As part of your site launch, the Welcome Series email messages will also be sentto all of the
contacts that are included in your initial constituent upload. The first of these two emails will be the Personal Greeting
from the Executive Director of your organization. The second email message will highlight Ways to get involved to
encourage your online constituents to take additional actions to support your mission.

WWelcome Series — Welcome Series —
Personal greeting Ways fo get
from Executive involved
Director

New Constituent will receive the welcome series email
messages before being included in Newsletter campaigns
or other ongoing communication.

The above chart shows that the Welcome Series emails will be sent out shortly after they have become a newly registered
user on your Convio powered site. Each message of the Welcome Series will be sent out on a recurring basis to ensure
that all newly registered users will receive a proper welcome before being included in ongoing communication such as
monthly newsletters. In this guide, we would like you to provide Convio with the content for the two emails that will be
part of the Welcome Series. Below you should fill in the worksheetwith the content for each part of these two emails.

PHOTO OF THE EXECUTIVE DIRECTOR

Requirements — Photo of Executive Director

Max 150 pixels wide, 150 pixels tall — Convio cannot
guarantee the resolution and dimensions of images that are
not pre-cropped and sized to their final dimensions.

Executive Director Photo: [attach to email and add name of
image file here]

Best Practices — Executive Director Photo

Typically the Executive Director photo will be a head shot
photograph of the Executive Director. If your organization
doesn’t have a head shot, then consider cropping a
photograph that has a good image of your Executive
Director. A professional, studio photo projects a more
polished or serious brand. An informal photo in a context
that conveys your mission (outdoors, at a service facility)
can project 3 more youthful or casual brand.

PERSONAL GREETING CONTENT

Requirements —Article Content
Excerpt format: 400 words or less

[enter content here]

Best Practices — Welcome Letter Content

The content for this letter should be a personal note from
the Executive Director, announcing the new online
initiatives that your organization is planning. This letter will
begin to build interest in the types of communication that
your constituents can expect to receive from you in the
future. This letter should be written in the first person in
the voice of your Executive Director®. It should convey
warmth and a personal interest in the supporters who are
reading this letter. You want to entice your constituents to
keep their eyes open and ready for the next email that will
come from your organization. Ifyou find yourself hunting
for topics, try highlighting your past successes and then
pull attention to your organization’s efforts to grow.

*Alternately, the voice for this message can be a well-
known spokesperson or public figure that strongly supports
the organization.

2/5/2009 Confidential and Proprietary Page 1
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Client: Oklahoma Medical Research Foundation

OMREF is located in Oklahoma City
an d | S On e Of th e natlon’s Oldest Re!earchll:urucil'rlie!|Putientstudies\TechTran:fellSeminur!\Imranet\Job!|Seal:h|ContactU=|Way!ToGM HOME
and most respected nonprofit

biomedical research institutes.

Learn About our Tax Credit>> | Make a gift online>>

s Online team includes marketing,
development, & DBA

.

What is OMRF? OMRF News OMRF Stories

OMRF offers unique benefit to employees | In
today’s workplace, insurance and retirerment benefits
are expected. Health insurance, dental and vision plans
are comtmonplace as well, But at the Oklahoma Medical
Research Foundation, employees and their families can
tale advantage of a unique employee benefit—a breast. “n
cancer risk assessment test. Moress- -

Prayers Answered

For a pair of Oklahomans
facing a life-threatening
disease, hope was much

closer than they ever
imagined. 49

Robust onli i ith 4-5
g g N : The Giver .
. . s OMREF offers scholarships for state science A fortune made in the oil s}
teachers | The Oklahoma Medical Research patch wag just 2 means
ye a rS eX p e rl e n Ce u S I n g a ‘OMRF Interactive Foundation is offering scholarships for Ollahoma | ¢ onq 7 gim

science teachers to participate in OMEFs 2000
; Chapman.
Foundation Scholar Program. Mores=: P

d O n ate b u tto n & fo rm Featured Sci‘eiist Hiding in Plain Sight: OMRF researchers discover mmn Appetit

rogue immune cells in healthy adults | 4 new H

study frorm OMEF has discovered that lurking in the ggaoir‘:td.g‘ll\;igi%}:ér“j:&
bodies even of healthy people are numerous rogue

- immune cells, the cause of rheumatoid arthritis and a

=
disease with ... chicken
“and noodles? 49

— | =

host of other diseases. More>>

-
Robkrt A. FloydPhi) Newsroom

- Had never previous|y Co||eCted J———
email addresses from donors

© 2009 Convio, Inc. v Co n v I 0®



OMRF Welcomes New Constituents

Profiling Questions

Viral Sharing

Phased

Registration Email Capture

eNEWSLETTER SIGN-UP »

| Fatrick

||Hansen

|phansen@conviu.com |

78723

[ submit |

Hpou dew uabha b wions e sasiige bubom, ik Haig 4 viem Sis masiga on surmabife.

WELCOME

Dear Systern,
From the desk of
Tharik you far jening the Oklahoma Medical Research Feandation's
orlme community. Since 1988, OMRF has slood on the forefiont of
biomedical research in the Uniled States 'm excited to announce that
wa now are bringing this cutling-adge approach to our onling
COMMUMCalions:

in the coming months, you'll recess mare information via email about
our discoweries and how thay aSact your life and the lies of your loved
ones. We'l also bring you news of other exciting new tools on our
websilz Stephen W Prescott, MO
But to start with, | wari o give you sn iea how important OMRF is 10
our great state and 1o the health and welkbeing of mifions arund the Donate Now
workd,

Tell A Friend
Food and Dnug Administration for use in patients, and these therapies =
are curently on the makst in the U.S. and aiound the warkd. A dug

dealaped al OMRF 10 weat Alzheimer’s dis s ortering Phase 1| Craate o meanghi ribare
cliracal trials. Rasgarch by OMAF Scionfis!s was nStrumental i e Ciaate s Tubete Faga ts
development of a genetic 1est to pradict a waman's risk of
developing breast cancer And using stale-okihe-an imaging . san, [
fechnigues. our scientisis have developed a new compounid for Tight apdient fismase. Dl sblring
treating glioblastomas, the most sgaressme and deadly form of brain

cancar

OMRF scaentists have made tremondous sirides in the fight against
dizazse. Alroady, thias medications havs besn approvad by the

By pushing the boundaies of biomedical science every day, ou
researchurs are helping 1o win the war agains! human disease, ane
dizcovary at 3 time

Wlzoma to the fight
Sinceraly,
T
f}&!od oo TH e ged®
Stephen M. Prascott, M.D,

Fresident. OMAF
Discaveries that Make A Difierence

Registration

el 5 ko ut recarts
accuite = Respiad ]

T v
Firs Har:

E Foemat N

1 ves,

Submt | [esst anowers | [Gareat

“Thank you for registering. now tel a e

E— ansan

“ Ve Enat hanangeana cam

SR ATPI R —
- SmiTo

St
Messge

92000 Ghshoma Mol Researen Foundion A4 Fights Pessad,Pivcy Py

10 458 unable 32 viaw ihe mezsage belies Dk Huse ba view 1% mesags a0 aui veshsile

WELCOME

Dear Patrick,
From me dosk ot
You recently signed up to become part of OMRF'S oniine communay
I the cofrung Franths, you'll receve mose infarmation vis e-mail about
our discovries and how they sfact your i and the lires af your laved
anes. Wl akso bring you news of other exciting new tools on our Web
Ele.

Bt right s | want 1o I=1 yau knew sbout the simple ways you can get
rtvobved o leam more shout o research 10day

“ Read sbout the latest resaarch findings in cur News Roce Stepnen M. Fraseatl, MD.
" Find more irdormation about a particular area of disease research

* Wantch 3 yideg sbout some of sur recart progacts and how the

science sgphes Lo your Me

Donate Now
* Blog: road OMAF's tvo oficial blags - Gregipedsa and Bady Work L

and laave your own comments :
* Support medical rasssrch with 3 doaatic or 3 memanal gif 7

* Spraad the word to your fiends and family about the imporant work Tell A Friend
being dane in OMFF's labs

Thank you again for yaut intarest in medical rassarch snd OMRF Crans A ks

Howsver yau chouse 1o get invalved with us, we book forward 10 warking — Cragte s Trbute Page fs Aanor
with you la continue 1o make “discoveries that make a difference

Sincesly,

Dtephon e
Stephen M. Prascott, M.D.
President, OMRF

Discoverivs that Make A Differerce

P

e Lich Whats Mo o ha Dk Ml B Tt

OMR

freena oy o)

i Fomrio  don s
o2 g Hiheme' Aot
i G i s i i 1 T

B p——

(i) [on ) (o)

convio




Results - Oklahoma Medical Research Foundation -

m Joined Convio Go! September 2008:

» Began Welcome Series in October Support Medical Research at OMRF

= = ""H w r%*"w’:“’".ﬂ“
acquired a major =
s@d § R+
giit in response io
1 Seri
Welcome Series — ===
= Launched best-practice donation form ==
and Convio Personal Fundraising, -
raising more online in Q4 of 2008 oo
than in entire previous fiscal year - .

© 2009 Convio, Inc. 20



Our Proven 4-Part Plan

Ql Q2 Q3 Q4

Site Configuration
& Welcome Series
Launch

Spring Fundraising || Housefile Building Year-end
Campaign Campaign Campaign

- Convio Go! will guide you in
launching a creative housefile
building campaign

© 2009 Convio, Inc. y Co n v I o®



Convio Go! Build your Housefile

m [ogether we'll develop a compelling reason for
the public to sign-up
m For best results, integrate the campaign with offline
efforts

Convio convio Convio convio

| CONVIO GO! GIVE-AWAY CAMPAIGN GUIDE
‘CONVIO GO! GIVE-AWAY CAMPAIGN GUIDE

Client: [org full name] » ionalzed
Client Convio Short Name: [Convio short name] Audience: Campaign “exchaies enlrants ,f,ﬁ’"gge -
e e e e e e o ] Emrwoma | |G| [ e | [t
2r name: L ampaign] file, minus Sentto broad —* Restate opporiunity Laskminule
Submission instructions — Send this completed form to getready@convio.com. You should receive a confirmation of . P to win & deading reminder of ways to
your submission within one business day. If you do not receive a confirmation, we may not have received your Yyour optional for entry increase chances
submission (the Internet is not perfect!), so please resubmit. Your subject line should contain your organization's Convia s_uppressfon ofwinning
short name and the word "HOUSEFILE BUILDING". For example: AHS — HOUSEFILE BUILDING. If you submit your list
completed housefile building guide multiple times prior to your deadline, all but your mast recent submission will be TS
ignored. Please note that if you miss your submission deadline, submit an incomplete document, or if the Avdience: entry wn‘pleyled
subject line of your email submission does not follow the required format, production of your campaign Individuals Condifional
«could be delayed or canceled. who have Entry Confirmation - [~ | contentspeaksta [~ Wwinner
entered in the includes nks to ways entrants vs. non- Announcement
OBIECTIVE/ OVERVIEW give-away lo increase chances entrants
of winning
The objective of this Housefile Building Campaign is to share an opportunity to win an incentive item via an online S
give-away. The focus of this campaign is viral hoysefile growth. Brand awareness, promation of your mission, and n;a;c;ﬂwv{i};sbemm
raising funds are secondary goals. g
VIRAL INCENTIVE STRUCTURE Aftera enters in the gi Y. they shift into the
audience that is encouraged to increase their chances of winning.

Constituents who participate in this campaign can"eam” entries to win the incentive we're offering. Convio will
E:EDH?EC‘E:LIESCEZ_H:VJ:HVJ:Et%i:g‘;g;;:ﬁ;n?dz1?vf‘mslgtu22t(ggj:agiﬂ'e ?DOIT;‘EJT#Q’:&:?'EJS‘;:j‘iteutr!?” number We will use the email content or general description and narrative you provide in this document as the basis for building
g ¥ a: a a | these emails and the following web interaction flow:

cankactinformatian
1 entry for every eCard sent)

CAMPAIGN DESIGN -j
This campaign will incude: =
«  Four Email Campaign Messages gmb?ﬂeg:l @ce;‘ma(‘f

+ Acampaign promotion on your website homepage v i
« A promotional item or opportunity that we are giving away as an incertive anpicabie) offine promo

This guide collects all the content needed to build this campaign.

The below chart shows the email messages we will send as part of this campaign. The first message will be sent to all of
your contacts in Constituent360 (exduding email opt-outs and, if provided, your optional suppression list). Subsequent

messages are determined by the status of each constituent. If a consttuent enters in the give-away drawing, they wil be Entry Confirnation Page
shifted to the audience which is reminded about how to improve their chances of winning.
Oniine Entry Form
(1 Entry)
Consiuent views website
Confidential and Propristary Page 1 Confidential and Proprietary Fage 2




Client: Gillette Children’s Foundation

Gillette Children’s Foundation builds e s
awareness and support for Gillette
Children’s Specialty Healthcare

= One staff member to support (’)
online activities part-time e Gillette Childrens

s Had never communicated with
donors by email

m <2,000 email addresses

s <$25,000 raised online annually

Gillette Children's

©2009 Convio, Inc. y convio



Gillette Children’s Gala Ticket Give-Away

for Patients & Families | for Health-Care Providers | for Donors o

s Part of a integrated -
campaign to
promote Gillette’s
annual event

HOME | ABOUTUS || PROGRAMS AND SERYICES IEVINWENLNE JOB OPPORTUNITIES || RESOURCE CENTER [ COMING TO GILLETTE

Foundation

IN THIS SECTI Not yet entered in our drawing?

You must be logged in to see

Please confirm your contact information: how many chances you have to

-+ Annual Repart

win,
-+ Contact Foundation * Firsthame [ | Click here to login
. . Mot sure how to login?
<+ Children's Miracle Netwark Last Name: | ‘ Request your username and
password
-+ Danar Bill of Rights * Email | ‘
= Steet! [ |
-+ Funds
Sireet 2 [ |

-+ Planned Giving Enter our FREE drawing!
= City I | Win tickets to our
i GALA to see Wicked

at the Orpheum Theatre
Sunday, December 7, 2008

messagestoalarge -~

When you enter, you'll receive updates from the Gillette
Children's Foundation as well as our online newsletter, You
can unsubscribe from our email updates at any time.

partner list

Y¥ou can increase your odds of winning in our 2008 Gala Give
Away. Here's how:

~+ Donate Mowl *  State/Province:

Invite others to enter in our drawing. (1 entry for every &
eCards you send)

Everytime someone enters our drawing in response o an eCard you've
Sent, you'l earn anather entry in your narne as welll

L} L]
o] HOME ABOUT US PROGRAMS & SERVICES FOUNDATION JOB GPPORTUNITIES RESOURCE CENTER COMING TO GILLETTE

Copyright ©2003 - 2007 Al Rights Reserwed
Webmastsr Legal Motices  Privacy Policy Contact

Gillette Children's

© 2009 Convio, Inc. Poweneo £v
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Gillette Children’s Gala Ticket Give-Away

Kick-off Message

Enter to win two tickets to Wicked at the Grpheum Theater

Reminder

ust 17 days left to win tickets to Wicked

T yors are unadle 1o view the meseage Selow, Click Hane ta wies this mereage on osr wabrine

TH o amn snabla o siew the masrags balow, Cligk Hiss 1 vie This mesrags an sar ushaine

Last-Chance

Last ehance to win two tickets to Wicked at the Orpheun Theater

Winner

and the winner is

B i are urable o vinw the messaps belov. S50k Hevg v view this sesas

i arw urable o viow the message babw, Shak Hors te view this s

Glllelte Children’s

pralty Heslticare

24th Annual j 24th Annual
Friends of Gillette - Friends of Gillette
Gala Event G'"e“?\?’ld Gala Event

24th Annual
Gillette Children's Friends of Gillette
I Gala Event

24th Annual
Friends of Gillette
Gala Event

Dear System,

45 a member of qur cnlne commwrity, we have @
special invitation just far you. Right naw, you can
enter ta win twa FREE tickets to our 24th annual
Friends of Gilette benefit event. Click bare 12
gnter in gur drawing.

Entry into the drawing i free, Once you've
entered, you can imgrove your chances of winning
by helpng uz promote this event and taking action
to help children with disabilities.

The winnar of aur anling give-away will receive
twa FREE tickets to the 24th Annual Friends of
Gllette avent an Dacember 7, 2008, ircludng &
wickedly delicious Hars d' deuvres reception
catered by The Capital Grile, and silent auction at
LaSale Plaza. Immediately following, guests will
enjoy a rmance of one of the hottest
Broadway ehows in town, Wickered, the urtold
story of the witches of Oz, a1 the Orphieum
Theater.

100% of the proceeds from this evening's
activities will go 1o provide eane for children at
Gilette,

as always,
supgert and ganerasity.

thank you o much for your ongaing

Sncerely,

?&Afm.rz Fhrtapmmass
L

Margaret 0. Perryman
President/CEC

PS5, e respect your emal preferences and
grivacy - If you'd rather not raceive updates on
thes drawing you can o f t
ts contest,

Dear System,

Den't miss your chance to win two tickets to the
24th annual Friends of Gillette Bonefit, a
parformance of Wickad, the untokd 5

Enter our FREE drawing! o the

witehas of OF. Thara ama caly 17 days laft to Enter our FREE drawing!
Win tickets to our enter = we'll pick our winner on Noverber 71 Win tickets to our
GALA to see Wicked GALA to see Wicked
at the Orpheum Theatre pur Give-Away is frae and oily valabl | at the Orpheum Theatre
Sunday, December 7, 2008 Sunday, December 7, 2008
Featuring

g 3 perfarmancs of tha
raacwa) mugal witked

Tell A Friend

Broadway

Enter to Win!
Tell A Friend

Tha F4th annual Friands of Gilatte gala avant will
take place on Dacambee 7, 2008, including 3
wickedly debcious Hors d' osuvres mu:p!luu
catered by The Capital Grile, and m--
LaSalle Plaza. llrnlLdl.l.ulv following,
enjoy 4 perfarmance of one of the Tiotest
Brosdway shows in town, Wicked, the untoid
stary of the witches of 0z, at the Gnphoum
Thaater.

Sincerely,

?ijwu,é (ywymz.u/

Margaret E. Parryman
Frasident/CEC

PS5, We respect your emal preferences and
privacy = If you'd rather rlul receive updates on
this dr..-:-ug you ean gptout of Aiture
this centest

© 2009 Convio, Inc.

Dear System,

This & your LAST chance to win tickets to
Wickerd, the urilold story of the wilches of 0z,
Today is your last day to enter = we'll pick our

WIRIrr ROmorTaw! Enter our FREE drawing!
Win tickets to our
Entry into our Grve-away is frae and anly available GALA to see Wicked

onlive. Yist gur Gve-Away page bo snter n
i

at the Orpheumn Theatre
Sunday, December 7, 2008
Faaturing a parfarm.
Broatway mu:

Gnce you've ertersd, you can improve yaur
chances of winning by helpng us pramata this
event growing our community of supporters,
wolunteers and advocates

F tha
Bd

Enter to Win!
Tell A Friend

The winner in our drawing wil receive two FREE
tickets ta the 24th Annual Friends of Gilatte
beneht event on December 7, 2000, nchding a
wickedly delicious Mors d' oeuvres reception
eatered by The Cagital Grlle, and slent auction at
LaSalle Plaza. Immadately folowing, guests wil
anjoy 3 perfarmance of ong of the hottast
Broadway shows in town, Wicked, the urlokd
story of the witches of Oz at the Orphesm
Theater.

o

45 always, thank you so much for your ongeing
Support and generosity.

Sincarsly,

i‘mfﬁ;): (J’iuj(»uu./

Margarat E. Peeryman
President/CIO

PS5, We respect your email preferences and
privacy - If you'd rather not recsive upcates on
il about

this deawing you £3n g m

tte Lo

Doar System,

Wa're pleased 1o annpunce that Anne Schoak from Shakopas, M has won the 24tk
annual Friends of Gillette benefit event tickets!

wo are sa grateful for your participation in the Give-away and yaur help sprasding the
word about owr 2008 Gala.

when you help us bring the mission of Gilkette to athers, the real winners are the
children, teens and young adults we servee on 3 daily b

Thank you for playing 3 critical role in cur 30ikty to changa the lives of peops kving
with disabiities,

sincerely,
o Cam.ffml.u/

Margaret E. Perryman
President/CEO

&g CONVIO®



Gillette Children’s Results

m Joined Convio Go! April 2008:

» November housefile-building campaign

grew housefile
400%

m Subsequent year-end fundraising
raised more online than in entire

previous fiscal year
»  With average gift of $216

e 40 0ur vabaits
! o vl th sge on sur vebsite

Slih here
&/ CONVIO"

“We chose Convio because they are the market leader, and the tools available in the Go!
program have allowed us to significantly speed up the delivery of relevant information to our
donors and constituents. If we still relied on our previous methods, it would take us months

to get anything done — with Convio, | can have a campaign up and running in less than a
business day.”
— Andrew Olsen, Annual Giving Officer

Gillette Children’s Foundation




Our platform can scale with your growth

Sheryl Crow
15 on the list

IR0

to join this honor roll,

Sign this petition.

Jur initial goa 10

© 2009 Convio, Inc.

music: stop play

They're all on a of "anti-gun” indviduals,
including authors, religious organizations, businesses and
celebrities compiled by the National Rifle Association. And like
many blacklists, the purpose is all too clear: to intimidate and
silence anyone who disagrees with the NRA's extremist agenda.

Right now the NRA is frantically shoving dangerous bills through
Congress that would make it easier for ciminals to get guns. It's
time for our political leaders to stand with the American people and
stand up to the NRA to stop the flow of illegal guns into our
communities.

Join the thousands of others who have added their names to the
NRA Blacklist by signing this petition to stop Congress from rolling
back sensible gun laws.

160,000

emails on file

40,000

emails on file
&g CONVIO®



Convio Go! Program Objectives

Grow Your Email List

g convior



Don’t let this describe your
organization...

“I only hear from
them when they
want money.” —
Annoyed Donor

g convior



Convio Go! Launch your eNewsletter

Our eNewsletter

template is built on 10
years of consulting

and testing best
practices
Convio Go! will

deliver a high-quality
newsletter once a

month

© 2009 Convio, Inc.
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\\%&-‘1'3{*'@ American Friends of Bar-l1lan University
Academic Excellence and Jewish Heritage

Dn Aetion

Welcome!
We hope you enjoy this first edition of the American Friends of Bar-llan
University In Action e-newsletter,

This new manthly publication will update you about the exciting developments
taking place at BIL and its American Friends division, which increases the
awareness of, and suppart for, the fastest growing univer sity inlsrael.

AFBIU Is On the Move

We've moved to the web! Check us out at www.athiv.org and see our new
wehsite featuring the remarkahble research and academic achievements of
Bar-llan University. YWe've alzo moved to a new home. Our Mational Office is
now located at 160 East 56th Streetin Mew York City. This beautiful office will
pravide a wonderful space for meetings and receptions for many years to
corme.

NanoNews

= 3 Re-shaping the warld at the malecular level
is one ofthe most crucial endeavors facing
humankind and lzraeltoday, and itis atthe
top of Bar-llan University's research priority
li=t. With the suppoart of AFBIL, the university
is planning to apen its $150 million
Manotechnalogy Institute next spring making
ita majorwarldwide player in this field. Read
maore about BIU's leadership in
nanotechnology »

Caonstruction is upderway on oe
of the larpest Nanotechnology
Institutes in the world.

BIU Professor Tells al-Jazeera Interviewer:

"Jerusalem is our forever”

! & Mordechai Kedar, Professor of Arabic Studies at BIU,
took lsrael's public relations battle directly to the Arab
ainwaves, telling an al-Jazeera interviewer in the
strangest terms that "Jeruzalem helongs to the
Jews...and itis out ofthe negotiations." Watch his
strong defense of Jewish sovereignty over
Jerusalem. seen by over 123.000 YouTube viewers »

Tell A Friend

Bar-Ilan Buzz

Why are Bar-Ilan
University and its
Armnerican Friends division
increasingly in the news?
The nurnbets speak for
themszelves, BIU now has
33,000 studernts in its
acadernic cornrnunity, Tt
has the world’s largest
Jewizh Studies faculty,
offering 1,500 courses, In
addition, approximately
30% of all university
graduates in Israel are
alurnni of Bar-Ilan, and
over §0% of the student
body identifies as
primarily secular - making
Bar-Ilan a leading force
for the unifying Israel's
R
communities.

Bar-Ilan Is Expanding
in Size and Image
The university’s Digital
Judaica Bookshelf Project
called the greatest Jewish
literacy effart ever by
Israeli President Shimon
Pares will make available
the works of traditional
Jewizh culture and the
S
people around the world,
Read The Jewish Week of
News York article »

Unzul be | Forward to 3 Friend

American Frie +f Bar-llan Uni




Convio Go! Delivers your eNewsletters

m You focus on compelling content that will build

constituent relationships
m \While we build, deliver, and report newsletter

&
Corwio convio

CONVIO GO! ONLINE NEWSLETTER WORKSHEET

Client: [org full name]
Client Convio Short Name: [Convio short name]
This d form due to Convio by: [specific recurring date]

| Sender email address: [org email address]

| Sender name: [org name]

| Newsletter name: [optional —"branded” name for this communication]

Submission Instructions —Send this completed form to alemmon@convio.com. You should receive a confirmation of
your submission within one business day. If you do not receive a confirmation, we may not have received your
submission (the Internet is not perfect!), so please resubmit. Your subject line should contain your organization’s Convio
short name, the word "NEWSLETTER”, and your content submission deadline. For example: PAYH— NEWSLETTER —
4/11/08. If you submit your newsletter multiple times prior to your deadline, all but your most recent submission will be
ignored. Please note that if you miss your submission deadline, submit an incomplete document, or if the
subject line of your email submission does not follow the required format, preduction of your newsletter
could be delayed or canceled.

Corwio

o
convio

NEWSLETTER ARTICLES
Reguirements — Article Headlines
45 characters or less (approximately 7 words)

Requirements — Article Photos

JPG or .GIF format, max 150 pixels wide, 120 pixels tall —
Convio cannot guarantee the resolution and dimensions of
images that are not pre-cropped and sized to their final
dimensions.

Requirements — Article Content

Excerpt format: 450 characters or less (approximately
75 words — link to related storyBuilder article pre-loaded
into Convio or other existing web page required)
Full-Article format: 600 characters or less
(approximately 100 words)

General Tips

s Consider branding your online newsletter. "Monthly Newsletter” is OK, but "AHS Today”, "Hunger News Now®,
"Food for Thought”, etc. is much better.

+ Ifyouuse MS Word to enter your content into this worksheet, you can highlight portions of text, then go to
"Tools > Word Count” to let MS Word calculate both the number of characters and the number of words in your
highlighted text.

Regquirements Best Practices

60 Characters or less (approximately 10 words) Think of your online newsletter in layers as your

[enter your subject line here] constituents are most likely to experience them. Ifa
constituent only reads the subjectline, what would you
wanthim or her to know? Since this is a regular
communication, use part of the subject line to help your
constituents build familiarity with your newsletter and
another partto communicate a “teaser” that is most
important or most relevantright now. This "teaser” should
tie into either the theme of this edition or a specific article.

Some examples:
s November News: Our top 10 reasons to be thankful
* Winter Newsletter | Greening up keeps heating

costs down
s Monthly eNews — 2007 Thanksgiving feast sets new
record
Requirements Best Practices

300 characters or less (approximately 50 words)
[enter your content here]

Avoid using this space to summarize your newsletter —your
readers will quickly learn to skip this paragraph (or the rest
of your newsletter) if this space "says it all”. Consider
providing more information or a call-to-action directly
related to the subject line for this edition. If this is the only
paragraph a supporter reads completely, what do you want
him or her to know?

2/5/2009 Confidential and Proprietary Page 1

© 2009 Convio, Inc.

Article Headline #1: [enter article headline #1 here]

Article Photo #1: [optional — attach to email and add name
of image file here]

Article Link #1: [optional — URL pointing to the full article
or additional, related information]

[enter article #1 content here]

Article Headline #2: [enter article headline #2 here]

Article Photo #2: [optional — attach to email and add name
of image file here]

Article Link #2: [optional — URL pointing to the full article
or additional, related information]

[enter article #2 content here]

Article Headline #3: [enter article headline #3 here]

Article Photo #3: [optional — attach to email and add name
of image file here]

Article Link #3: [optional — URL pointing to the full article
or additional, related information]

[enter article #3 content here]

Best Practices —Article Headlines

Use brief, compelling headlines that speak as directly to
your constituents’ interests as possible. Think of these as
three separate subjectlines. Avoid using headlines that are
all about “you" (e.g. "Three new staff members hired this
month”). Choose headlines that are more about your
constituents (e.g. "Your gifts are helping us grow™).

Best Practices —Article Photos

Your images should reinforce your organizational branding
and provide visual responses to questions like: How do my
donations have an impact? Who do my donations serve?
What problems do my donations address? Why is this
information important to me? Stories that are written in
the first person or that come from a specific source (staff
member, program participant, etc.) should include an
image of that person to make the voice more personal.

Be conscious of image quality! An image that is low-
resolution, too small, and/or pixilated will look
unprofessional in your newsletter. Convio cannotimprove
the quality of the images you submit. For example:

Good image

Unusable Image

Best Practices —Article Content

Success stories written by or about someone who is a
compelling "veice” for your organization are a great way to
connect your constituents with the impact their support
makes possible. Other high-value content provides
information, tips, and reminders that constituents can make
immediate use of in their own lives or in furthering your
mission. Choaesing article topics and content that is
seasonal or otherwise timely will help keep your
constituents engaged over time. Give priority to articles
related to an issue in the news or a recent emergency to
which your organization responded — that "general interast”
article you had planned should be held in reserve until next
fime if something more timely and relevant comes up.

2/5/2009 Confidential and Proprietary Page 2
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Client: Yellowstone Park Foundation

s Joined Convio Go! January 2008:

» Launched inaugural eNewsletter in April

paid oif 3-year
technology
invesiment before
year end

“The highly-structured, best practices approach of the
Convio Go! program gives us the confidence we need to
make this key investment. The whole premise of the
program is a detailed, proven plan with expert assistance

in executing this plan. This low-risk approach is very
appealing.”
- Christine Gianas Weinheimer, Director of Communications
Yellowstone Park Foundation

i e "',..n :
O i : : \
Forward to a Friend | Donate | www.ypf.org

December 2008
In This Issue

It was Yellowstone's spectacular natural resources that led to its
establishment as the world's first national park. Since then, it has
been the dedication, hard wark, and generosity of many people
that have allowed it to remain just as spectacular 136 years and
millions of visitors later. In this issue you'll read about a few of
these people, plus some great holiday gift ideas...

Yellowstone Staff Profile: Rick McIntyre

Rick McIntyre, a Biological Technician for
the Yellowstone Wolf Project,
demonstrates a level of dedication rarely
found in any profession; he hasn't
missed a day of Yellowstone wolf
watching in more than eight years. In

| fact, he recently marked his 3,000th
consecutive day of observing the Park's
famous wolf packs. We caught up with
Rick to ask him about his unique daily
routing, and his commitment to

Yellowstone's wolves.

Learn More ==

ARCH Volunteers: Making a Difference

The Rocky Mountains, of which
i Yellowstone is a part, are aptly named
| and it becomes most evident when
— W digaing holes for fence posts, Send a
- shovel surging into the ground, and

y more likely than not the sound that
| resonates is a metallic clunk with little or
¥ no progress at penetrating the earth.
Rocks. Everywhere, rocks. So to build a
fence in this terrain seems more like the
work of a chain gang than the corporate
team-building exercise of high-tech
entrepreneurs.

Learn More >>

Support Yellowstone Just by Shopping Online

Did you know that you can help support
Yellowstone MNational Park just by
shopping online? If you shop through

— 1~ GoodShop.com, they'll donate an
GOOGShOp average of 3% -- and up to 30% -- of all
of your purchases to the Yellowstone
Park Foundation. ABC News recently
reported on GoodShop.com and said
"Imagine changing the world without
changing your routine.It's philanthropy
made easy in the form of a search
engine and online mall..."

Learn More >>

Dear Jennifer,
You are receiving
Yellowstone eNews at

darrouzet@convio.com.

Click here to update vour
profile ==

Holiday Gift
Ideas:

The Abundance of
Summer

New coffee table book
features breathtaking
Yellowstone images to warm
your winter

Read more

Yellowstone Plush
Toys

Saft and huggable bears,
volves, and other vildlife
toys were created to benafit
Yellowstone

Read more

New Yellowstone
Memoir

Author delights readers with
recollactions of his summer
of 1550 working in
Yellowstone

Read more




Convio Go! Program Objectives

Grow Your Email List

Communicate Regularly

g convior



Convio Go! Consulting Webinars

Fundraising by Month
40% -
35% -
30% -
25% -
20% -
19% -

9 %
10% 1 joe 49 5% 5% 6% 0% 5% 6% 1% 2%

5% -
winE AR EENI

Jan Feb Mar Apr May Jun Jul Aug Sep Dn:t Nov Dec

2 35%

1 N
~
83% of calendar year accounts for Huvemherand December
57% of total online fundraising accountfor 43% of total
online fundraising
Source: Convio analysis of accounts during 2006 and 2007
&g CONVIO?
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Our Proven 4-Part Plan

Ql Q2 Q3 Q4
Site Configuration || g\ ring Fundraising || Housefile Building Year-end
& WEIE:RI:;:E"ES Campaign Campaign Campaign

- Convio Go! will guide you
in launching two major
fundraising campaigns

© 2009 Convio, Inc. y Co n v I o®



onvio Go! Includes 2 Fundraisers

m You focus again on the content
» \We focus on the best-practice appeal series

oA
Corvio convio

A
Corvio convio

CONVIO GO! YEAR-END CAMPAIGN GUIDE

Client: [org full name]

Client Convio Short Name: [Convio short name]

CONVIO GO! YEAR-END CAMPAIGN GUIDE — REQUIRED CONTENT

If youwould like us to build your entire campaign using a minimal amount of required information, please provide:

This completed form due to Convio by: ADD DATE

CAMPAIGN THEME

Sender email address: [org email address —"out of office” and other replies will be sent to this address]

Sender name: [Name of Executive Director or "voice” for this campaign]

Submission instructions — Send this completed form to alemmon@convio.com. You should receive a confirmation of
your submission within one business day. If you do not receive a confirmation, we may not have received your
submission (the Internetis not perfect!), so please resubmit. Your subject line should contain your organization's Convio
short name and the words ™YEAR-END CAMPAIGN". For example: "AHS —YEAR-END CAMPAIGN". If you submit your
year-end campaign worksheet multiple times prior to your deadline, all but your most recent submission will be ignored.
Please note that if you miss your submission deadline, submit an incomplete document, or if the subject
line of your email submission does not follow the required format, production of your Year-End Campaign
could be delayed or canceled.

Please allow ten business days from the date of your submission for Convio staff to process, build, and test
YOUr C; ign based on the content you provide

Requirements
Describe, in your own words, the theme of this campaign. The best campaign themes are short, to the point, and can be
expressed in a single sentence. This theme should be easily woven through your entire campaign, including subject lines,
calls to action, and campaign images. If you already have an offline fundraising campaign planned for year-end, you
should consider using the same theme so that your online campaign complements your offline activities. Some examples:
s "Make them cry this Christmas” — a year-end campaign by the Paul Anderson Youth Home to
promote their fundraising onions, hot sauces, and giving in general over the holidays.
+ "Spread Joy to the World” — a year-end campaign by Riverwalk Jazz to promote support for their
online jazz programs as a way to bring an appreciation for classic jazz to an international audience
+ "Bring lightinto a senior's life this Chanukah” — a holiday campaign by DOROT to remind their
constituents about the need to visit and support the homebound elderly during Chanukah

OBJECTIVE/ OVERVIEW

The objective of this Year-End Campaign is primarily to raise funds with secondary goals of stewardship and generally
keeping your organization top-of-mind with your constituents during the holidays.

CAMPAIGN DESIGN
This campaign will include:

« Two Email Appeal Messages
e« One Email Stewardship Message
s A campaign promotion on your website homepage

This guide collects all the content needed to build this campaign. The diagram below shows the email messages that will
be sent out as part of the Year-End Campaign. The first message will be sent to all of your contacts in Constituent360
(excluding email opt-outs and, if provided, your suppression list). The last chance appeal will only be sent to those who
have notyet donated to this campaign. If a constituent makes an online qift to this campaign, they subsequently receive
only thank you and stewardship messages.

*1*0r 2 woek of
December
39 week of Decermber “Decermber 31
Avdience: eAnneal—
Entire email Campaign
tile. minus any| Fick-off
suppression Sent o broad
lists audince
“received after
Audience: clonation ccerpleted
Individuals Gondiionaized
who have content for donors
donated to ¥, non-gonors
this campaign Includes tax receipt
infomnation
“recened day before
draming chses
After a constituent donates In response to this campaign, they
shift into the audience that receives stewardship messages.

[Enter your Theme Here]

CAMPAIGN NARRATIVE

Requiremenis
Describe, in your own words, the story you'd like to tell your constituents in the course of this campaign. Keep in mind
that your campaign will have multiple email messages and should convey a beginning (launch), middle (stewardship) and
end (last chance to give in 2008). Unless you write out each message for us in the "optional content” section, we will use
portions of the text you provide to create your actual email messages and related content. Please answer questions like:

+ Whatis the most compelling need your crganization will address during the holidays?

+ Whatis the most moving personal story you'd like to share about the work you‘re doing?

+ Whatis happening right now or what will happen in Decemberto make this campaign timely?

+ Whatis the impact you hope to have in the coming year?

[Enter your Narrative Here]

2/5/2009 Confidential and__PrUpneIarv Page 1
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Client: Hope & Heroes

The Hope & Heroes Children’s
Cancer Fund provides philanthropic
support to the Herbert Irving Child &
Adolescent Oncology Center

s Limited staff to support
online activities

m Strong offline events, but no
online support in place
previously

s Compelling stories and
access to families who are
eager to “give back”, but no
online tributes

© 2009 Convio, Inc.

Welcome

Welcome to Hope & Heroes Children’s Cancer Fund website, The
Fund provides philanthropic assistance to the Herbert Irving Child
& Adolescent Oncology Center (HICAOG).

The Herbert Irving Child & Adolescent Oncology Center is the
academic division of pediatric oncology at Columbia University
Medical Center, a top twenty-ranked academic medical center; and
is located at Morgan Stanley Children’s Hospital of NewYork-
Presbyterian, ranked among the top ten pediatric hospitals in the
nation by U.S, News and Yorld Report 2007,

r
e o

=

A young patient painting in our playroom

&g CONVIO®



Hope & Heroes EOY Campaign

Ifyou are unable to view the meszage below, Click Here to wiew this meszage on ourwebsite
If you are unable to view the message balow, Click Here to wiew thiz maszage on ourwebsite.

Make a Gift Today | Wishing You Peace in the
ew Year

Dear Friend, Support Hope & Heroes e e |
Children's Cancer Fund ¢ '_‘ R—— H
i

Make a Gift Today

Dear Friend,
Cwr success at effectively and compassionately treating patients with
cancer has steadily increased our patient hase year by year. Donations to
the Hope & Heroes Children's Cancer Fund will allow the Herbert Irving
Child & Adolescent Oncology Center to keep pace with this change and
continue providing exemplary medical care.

Today is vour last chance to give a gift to Hope & Heroes Children's Cancer Fund this vear We provide
critical philanthropic assistance to the Herbert Inving Child & Adolescent Oncology Center. Your gift today is
tax-deductible for 2008,

Wyith the generous support of our donors this year, we have heen able to:

| e
; 1 i
A mother says: "Before cancer happened to us, | never considered \ L

acupuncture. Mow, it is the anly thing that eases my son's discomfart.” *Become one of the tri-state area's largest pediatric cancer practices;

* Conduct patient based clinical trails to find a cure of recurrent and difficult pediatric cancers;

Giving now allows Us to ensure that each and every child has the best
4 . n Your Suppt]l‘t can hElD * Provide adolescent and young adults cancer sunivars with vocational education through professional
chance to make their way back to better health. mﬂkﬂ' 3 d |rrE|'E'rlﬁE internships
*$45.00 Provides critical health information to new brain tumar patients = ; -
i P L Your ift before 2008 cormes to a close will help us prepare for all the challenging work we face in the New
and their families. : | oday Vear

*865.00 Provides a massage or acupuncture treatment to ease a child's
nausea and stress after treatment.
*$110.00 Helps provide a child with back to school assistance.

Sincerely, Wishing you a safe and happy New Year,
The Hope & Heroes Children's Cancer Fund

As abways, thank you for your continued parinership in serving our young patienis and their families

Heather Maloney
Executive Director

From all of us at

&, Ining Pavilion, 7th Floor Mew

POWERED BY
convio® 161 Fart ifashingta

The Hg Childre

ancer Fund

WISHING YOU PEACE IN
THE NEW YEAR

EVERYONE AT HOPE AND HEROES CHILDRENS CANCER. RUND

childre,s cancer fund
£ 4

Mo matter what is going on in the world, our
children matter most- they are our future.
When a family hears the words "your child
has cancer all other worties cease to exist.

The Hope & Heroes Children's Cancer
Fund is here to provide that lifzline to
exemplary medical care and
compassionate support. Please congider
becoming our partner - we can only
accomplish all that we do with the
investment of our donors, people like you.

Sincerely,
Hope & Heroes Children's Cancer Fund

© 2009 Convio, Inc.
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Hope & Heroes - Results

s Joined Convio Go! July 2008:

» Launched Convio Personal Events and
Personal Fundraising in the Fall

Personal Fundraising Pages

1t is now easier than ever to invite your family
our

BII0 FHREIRT F IE 5

integraied end-of-
year campaign
resulis were 3x 2007y -Ja © =

support

FEy T

eeeeee

Iz gsEsy ¢

Login
Cant remember your login?
Request your usemame and

“We picked Convio after a rigorous review of the entire online fundraising/eCRM sector and
it was obviously the market leader. So far, we feel our investment has been wise. And, in
comparison to the other options, Convio quickly distinguished itself and the Go! program
made it seem like we could actually hit the ground running even with a staff of two.”

— Jeremy Shatan, Special Events Director
Hope & Heroes Children’s Cancer Fund

&g/ Convior



$1,070,000

raised by Convio Go! clients in 2008

© 2009 Convio, Inc.




Convio Go! Includes:

One year of:

m The Fundamentals:
» 1 Registration Relationship Pathway
» 1 Best Practices Donation Form
» 4 Tell-A-Friend and Campaign Promotional Widgets
» 5 Email Templates

1 Email to your Housefile per Month

1 End-of-Year Campaign

1 “Other Season” Fundraising Campaign
1 Housefile-Building Campaign

6 Best Practices Consulting Webinars
20 Weeks of Expert Office Hours

4 Quarterly Benchmarked Reports
Project Management

Unlimited eLearning Classes

Unlimited Go! Online Community Access
Support Desk

© 2009 Convio, Inc. 42 y Co n v I 0®



Client: Yellowstone Park Foundation

s New Constituent Relationship Pathway
» Homepage
» Email
» Email

m eNewsletters & Announcements
» eNews:
» eNews:
» eNews:
» eNews:
» eBlast:
» eNews:

s Spring Fundraising Campaign
» Appeal
» Appeal
» Final Appeal ( ) ( )

s Housefile Building Campaign
» Give-Away
» Reminder Message ( ) ( )
» Last-Chance Reminder ( ) ( )

s End-of-Year Fundraising Campaign
» Appeal
» Stewardship
» Last-Chance Appeal,

43


http://www.ypf.org/
http://ypf.convio.net/site/MessageViewer?em_id=1041.0&dlv_id=5101&printer_friendly=1
http://ypf.convio.net/site/MessageViewer?em_id=1061.0&dlv_id=5202&printer_friendly=1
http://ypf.convio.net/site/MessageViewer?em_id=1101.0&dlv_id=5341&printer_friendly=1
http://ypf.convio.net/site/MessageViewer?em_id=1201.0&dlv_id=6321&printer_friendly=1
http://ypf.convio.net/site/MessageViewer?em_id=1321.0&dlv_id=7361&printer_friendly=1
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Convio Go! Consulting Webinars

= Do you have time to: .

>
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Convio Go! Cheat Sheet

have created a structure for youronline success with the Convio Go! Prngram, This one-page document
evenything you needto know at-a-glance sbout your participation in the Go! Program

Program Schedule

Convio Resources

Convio Contacts

Follow industry

Go! Program Coach:
Rachsael Ahrens
(202} 6096448

The foliowing datez snd fimes
sre subject fo change. We
zend reminder: prorio esch

>

trends?

Research successful ===

examples?

Benchmark against =

your peers”?

let us summarize it

for you...

& CONVIO°

rehrens@convio.com Gol Section of Convio Community: zeezeion

http:ieustomer.convip.comigo community

Bi-Weekly Expert Office
Hours are at 11am Eastam

Go! Program Manager:
Patrck Hansan Convio Support:

hitp:iisupport.comvio.com
(B88)528-9501, option3

1

4/28, 5/26,6/9,6/23 3
13,

B/4, 818,90/, B"éB, 10
10727, 1124 1278

Convio eLeaming Celendar
stomer.convio.comieam

elesming Recordings:
stomer.convio. com/recordiny

Bi-Monthly Best Practices
Webinars ar=at 11am
Eastem on the following

Tuesdaysin 2008: 3/3, 512,

115, 11/10

Connection Information for All Sessions

Visit http-/fconvinevents. wabex.com

Entermeseting number. 920 257 381

name/email and the password is: gustin

n the WebEx session is loaded
uas getns ~annacted

Quarterty Program Focus & Convio Deliverables

Ql a2 a3 a4

w

Year-end
Campaign

Welcome Series Spring Fundraising
Launch Campaign

Housefile Building
Campaign

/

The Comvio

Online Marketing
Monprofit
Benchmark Index ™
Study

Published March 2008

Sheryl Crow
Is on the

to join this honor roll,

Three monthly Two fundraising
aNewsleftars/aBlasis lgsis sppeals

top play Three fundraiging One holiday
zppeals stewardship aCard

They're all on 2 of "anti-gun” individuals,
including authors, religious organizations, businesses and
celebrities compiled by the National Rifie Association. And like
many blacklists, the purpase is all too clear: to intimidate and
silence anyone who disagrees with the NRA' remist agenda.

Right now the NRA is frantically shoving dangerous bills through
Congress that would make it easier for criminals to get guns. It's
time for our political leaders to stand with the American people and
stand up to the NRA to stop the flow of illegal guns into our
communities.

Jain the thousands of others who have added their names to the
NRA Blacklist by signing this petition to stop Congress from ralling
back sensible gun laws.
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donstion formand
utprs

StEERONTE

Campaign
promotional snippet

Campsign
promotional snippet

One cempsign
donation form &
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Campsign
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http://my.convio.com/?elqPURLPage=101

Convio Go! Expert Office Hours

m Ask questions & discuss best practices
s Share campaign concepts & editorial ideas
s Keep your online program top-of-mind

“® Network Recording Player - Convio Gol Expert Dffice Hours {4)

File Info  Help

Mesting Number: 924 622 450 ‘ Date: Thursday, January 08, 2009 | Time: 10:06 AM, Local Tims [(GMT -08:00)

Free Arts Minnesota: Donation Management - Mozilla Firefox
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Refresh Report List

Criltire Donation Form
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elect one ofthe avalshle reort boes
Danations By Payment Wethod
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Convio Go! Online Community

Program materials
posted in the Convio
Go! area, as well as

best-practices examples

and “thought-starters”

for your own campaigns

and content

Used to extend our
conversation beyond
webinars and expert
hours

Opportunity to
exchange ideas with
others in the program

Your Convio Go! team
participates in the
discussion and also
respond to questions

&/ convio® community

Convio Community > Convio Gol Program

Canvio Go! Program

Ouerview

) Convio Go! Program

© All Content (71)

) Browse

=1

' Discussions (52) [ [ Documents

Dedicated area exclusively
for Convio Go! Clients

@ Sub-communities

Getting Started

Welcome Series

Alumni

All Content
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Fundraising Campaigns
Housefile-Building Campaigns

©) eNewsletters & eBlasts

Subject

[C]

Tributes Module: Confirming Offline Gifts

eBlast Guide

eNewsletter Guide

Carnpaign Thermormeter Mot Counting Offline Gifts
Welcome Series Guide

What PR resources are available to non-profits online?
Using Donation Forms to take Event Registrations

URL Shortcuts

Creating 3 new stationary for use in emails and eCards
How do group types work in C3607

Refresh Groups

Adding Memaorial or Honor Giving Fields to Donation Form

Resaolving duplicates in C360

Discussions

1

Documents Blog Posts
o
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12
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23 .5 (Previous  Mext
Replies Last Activity
1 & hours ago
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Actions
L Start a discussion
| Creste & document
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() Stop email notifications
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Risk Management — We Coach You Along

s We're making a list, and checking it twice

s We know if you're missing your milestones
» We're here to help; we've encountered it all before

o
W
o0 0o © B D D ¥es  ¥es  Yes o

AL ]
1

you commit to the plan — we

commit {0 your Success . ..o

© 2009 Convio, Inc.




Your Virtual Team

m Convio Staff

» Product Specialist (to get your tools up and running)
» Interactive Consultant (will lead you in best practices)
» Virtual Administrators (will execute your campaigns)
» Support Team (available as needed)

m Peer Group

» Fundraising Professionals like you

Share ideas, questions & answers, opportunities & challenges
Compare results, gain inspiration, and network with your peers

“Convio Go! provides us with not only world-class tools
at a reasonable price, but we have a virtual team to
support our online success, access to a community of
peers to share ideas and solve problems, and the ability
to grow into the full Convio solution.”

Mitochondrial Disease Action Committee




Does Your Organization?

m Believe that the Internet is a critical channel but wonder

how to get started?
» You have no online marketing plan, or
» You're having difficulty executing on a plan, or
» You have executed on a plan, but you’re not sure what you’'ve
accomplished

m Have limited resources to create online content?

s Have difficulty reaching internal consensus on how to get
started?

s Believe that learning best practices from experts and
industry peer groups is a key to success?

© 2009 Convio, Inc. v Co n v I 0®



Convio Go! i1s for you

m After one year, you will know how to:

» Develop campaigns to grow your email list & 4.
» Convert prospects into donors ' ;
» Build a sustainer campaign to turn one-time ' ) L

donors into recurring donors » .
» Maximize year-end fundraising | - -

» Run reports to track campaign progress

» Use the core Convio Fundraising and Email .
Marketing products -

we will teach you to fish
...online

&g/ Convior
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